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New-Car Stockpile Dips 


By Maynard M. Gordon 
News Editor 
EALER new-car inventories last | 
month dipped for the first time | 
this year, thanks to the impetus of 
banner retail sales. 

An estimated 903,009 domestic 
cars were in dealer stocks or in 
|transit from the factories July 1, 
off more than 1 percent from the 


{record load of 911,472 units which | 


| greeted June. 

Additionally, imported-car sup- 
plies levelled off at an estimated 
73,000 units last month, prevent- 

| ing the combined stockpile from 
reaching the one-million mark 
which had threatened in the 
springtime. 

Although the July burden of do- 
mestic cars was approximately 30 
percent above the recession-i ced 
| total of a year ago (67 , fewer 


Safety Quiz Bares Seat-Belt Pla 


By William Ullman 

Washington Bureau Chief 
ASHINGTON.—Plans to make 
it easier to install seat belts 


on new cars were discussed by auto} 


makers last week at hearings con- 
ducted by the House Health and 
Safety Subcommittee. 

The hearings involved five bills 
—four concerned with safety de- 
vices and the other with exhaust 
fumes, Representing the auto in- 
dustry was the Engineering Ad- 
visory Committee of the Automo- 
bile Manufacturers Assn., which 
includes the top engineering of- 
ficial of each auto company. 

AMA did not recommend passage 
of any of the bills. Its statement 
termed the proposals unnecessary, 
impractical or a duplication of ef- 
fort. 

Subcommittee Chairman Kenneth 
A. Roberts, Alabama Democrat, 
was concerned about industry par- 
ticipation in the seat-belt cam- 

paign. Paul C. Ackerman, Chrysler 
Corp. engineering vice-president 
mentioned his company’s plans for 
1960, and the other makers followed 
suit, 

* * of 
CKERMAN, who earlier had de- 
scribed seat belts as “probably 
the most effective means of pro- 
tecting car occupants,” said Chrys- 
ler has made provision on its 1960 
models for an indentation in the 





Top Cars 


New-car registrations for four 
months, plus 49 states for May: 
1958 





1959 

Pos. Make Pos. 
1— 608,347 Chev. 537,653— 1 
2— 592,363 Ford 412,731— 2 
3— 162,985 Pontiac 102,801— 6 
4— 159,852 Olds. 141,275— 4 
5— 154,441 Plym. 167,358— 3 
6— 139,632 Rambler 60,946— 7 
7— 113,238 Buick  120,725— 5 
8— 63,814 Cadillac 57,252—10 
S— 63,445 Mercury 58,672— 8 
10— 57,068 Dodge 57,736— 9 
ll— 56,039 Stude. 17,262—14 
W— 25,426 Chrysler 27,540—11 
13— 20,394 Edsel 18,746—13 
4— 18,625 DeSoto  22,604—12 
15— 13,006 Lincoln 13,527—15 
16— 1,570 Imperial 7,318—16 

233,542 Misc, 130,351 
Total All Makes 
2,489,787 1,954,497 


Further details on Page 29. 













floor pan indicating places where 
holes may be drifled to attach 
belts. 
All models will have these inden- 
tations, he said, and belts will be 
more easily instaljed. 

Charles A. Chajyyne, General 
Motors engineering vic e-presi- 
dent, said he felt his company’s 
program of putting information 
into the hands /jof dealers was 


satisfactory and thaf GM has no 
immediate plans for seat belt at- 
tachment. 

Ford Motor Co.’s spokesman was 
Andrew A. Kucher, engineering and 
research vice-president. 

He sajd the company has sub- 
stantia improved adaptability, 
that 7 is considering facilitating 
installation of seat belts—mostly 

(Continued on Page 37, , Col, Col, 1) 


U. C. Stocks of Even Keel 
As Dealers Kye Compacts 


By Robert M. Lienert 
Associate Editor 
AYS’ supply of unsold used cars 
held by franchised dealers as 
of July 1 were unchanged from the 
month-earlier count, according to 
AUTOMOTIVE News’ estimates. 

Dealers were able to hold the 
line with a 28.1-day inventory, 
despite a torrent of new-car sales 
in June which resulted in a flood 
of tradeins. A year ago, July 1 
used-car stocks averaged a 26.8- 
day supply after standing at 29.9 
on June 1. 

Profit reports on June retail 
transactions on the nation’s used- 
car lots were somewhat less opti- 
mistic than they have been in re- 
cent months. A greater number of 
dealers tended to describe them 
as “just fair.” 

= 


BOUT one dealer in seven, how- 

ever, still is using such terms 
as “excellent” or “high” to describe 
his used-car profit situation. 

A considerable number ef deal- 
ers reporting from the field. noted 
a slowup in the movement of late 
models, with a corresponding 
erosion of profit on those pieces. 

Dealers expressed a growing con- 
cern over proper management of 
used-car operations this summer as 
they prepare for the introduction 
of the Big Three’s compact cars. 

There was virtually no agreement 
on the proper way for the dealer 
to proceed. 


* * 


* * * 


“Ww: WILL try not to have many 
59 and ’58 sedans on hand,” 


said a Midwest Chevrolet dealer. 
“Convertibles, station wagons and 
hardtop coupes will be OK.” 

He went on to note that new 
models may be in short supply at 
announcement time and that used 
units “may be worth holding.” 

A New England dealer agreed 
that availability of the new compact 
cars will be “tight.” He said he 
contemplates no change in his 
used-car operations. 


A dealer in the Pacific Northwest 
said he planned to cut down on 
stocks. Similar decisions along this 
line—some confined to late models 
or high-priced makes—were echoed 
by dealers from various areas. 

In the Rockies, a dealer said, 
“Market for 1960 seems to dictate, 
at this point, faster turnover of 
used cars.” 


‘I 


* * * 


THINK every effort should be 
made,” said a dealer in the 


Mississippi Valley, “to reduce used- 
car inventory to a minimum prior 
to introduction of new small cars 
as a hedge against drastic reduc- 
tion in market value of used cars.” 
On the other hand, a Western 
(Continued on Page 4, Col, 5) 





| dealers were dreading the autumn 


cleanup this year. 
* * * 


DON’T expect too much of 
a problem,” said a_ typical 
| Ford dealer, “and may run short 
of Galaxies and Custom 300s.” 


Last month’s sterling sales effort, 
buoyed though it was by big fac- 
| tory-sponsored contests for Chevro- 
let and Ford dealerships, came at 
an appropriate time in terms of 
the alltime peak for new-car in< 
ventories. 

Unlike the situation last ear, 
when factories cut back 
after sales skidded, d 
been receiving steady doses 

U. S.-builts and impo 
through 1959. / 

Domestic-car Anverttories stood at 
544,099 on Jai . They advanced 
by m stages to 666,725, 706,- 
839, 777,002, 834,185 and finally to 
the 911,472 summit before the 
slippage. 

This continuous mushroom in the 
stockpile has reflected car produc- 
tion months of 500,000-plus from 
January onward, with one lone ex- 
ception—February. 

ok cod 
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Y in June were retail sales 

able to catch up to production. 

And last month’s difference in 

favor of dealer deliveries was a few 
thousand. 


Importers, too, have boosted their 
shipments to the U. S. as sales 
cracked one record after another. 
April saw 55,677 foreign cars re- 
ceived in this country, according to 
the Automobile Manufacturers 
Assn. The monthly total eclipsed 
March shipments, which had been 
the previous high. 


Stepped-up sales narrowed the 
July 1 domestic inventory to a 
49-day supply based on the pre- 
vailing delivery rate. The June 1 
stockpile amounted to a 51-day 
supply. 

Of considerable reassurance to 


Chevrolet’s Fish 
Retires in Sales; 


Staley Steps Up 


W. E. FISH, general sales man- 
* ager for Chevrolet for the 
last 10 years, will retire on Aug, 1 
and be succeeded by K.E. (Gene) 
Staley. 

Staley is a 30-year veteran with 
Chevrolet who has served as ex- 
ecutive assistant general sales 
manager for the last three years. 

Edward: N. Cole, Chevrolet gen- 
eral manager, praised Fish as “one 
of the industry’s alltime great sales 
leaders.” Cole noted that during 
Fish’s tenure Chevrolet “has broken 
virtually every sales record in the 
automobile industry.” 

om uk * 
(Caavactar was the top-selling 
car in nine of the 10 years that 
Fish directed sales. The division led 
truck sales in all 10 years, 

Fish, who will be 62 on Oct. 17, 
has not announced what he will do 
after leaving his Chevrolet post. 

A native of Pittsburgh, Fish at- 
tended the University of Pitts- 
burgh. He entered the auto busi- 
ness as a Packard salesman in 
Pittsburgh in 1917. Later that 
year, he left for World War I 
service as an Army lieutenant, 

After the war,. Fish rejoined 
Packard and was named truck 
sales manager in 1921. For the next 

10 years, he worked in the truck 
(Continued on Page 36, Col, 4) 





dealers was the fact that sales 
moved briskly up to the July 4 
weekend in the teeth of increased 
talk about the Big Three’s forth- 
coming smaller cars. 


“Mr, Donner confirmed the Cor- 
vair program in May,” a Chevrolet 
dealer on the West ast com- 
mented. “EF went into June with a 
60-day~supply—and in on Bis- 
caynes. My volu in June was 
bétter than anything I’ve had since 
55.” 








* * 


C= dealers commented that 
ny prospective purchasers 
terded to cite the Rambler and 


-|Lark as indicative of what to ex- 


pect in the Corvair, Falcon and 

Valiant. Whether a prospect de- 

cides to buy now or wait for mew 
(Continued on Page 4, Col. 1) 


Five-Millionth 59 
To Roll Today 


Current Model Ren 
Has 6 Weeks to Go 


By Martin L. Whitmyer 
Staff Writer 

HE five-millionth 1959-model car 

will be produced somewhere in 
the U. S. today (July 13). 

With six weeks remaining be- 
fore the last of the 17 American 
makers goes down for change- 
overs to 1960 models, it appears 
the current-model total will run 
to about 5,570,000 units. 
Although 1959-m od e] assemblies 
will not reach the 6,210,735 level hit 
in 1957, total output for the current 
model should be approximately 31.9 
percent above the 4,222,765 units 
turned out during the 1958 model 
run, 

ok ok Oo 
Or maker to go down for 
changeovers thus far is Imper- 
ial, which built its last ’59 on July 1. 

Expected to follow suit within 
the next two weeks, however, 
are DeSoto, Chrysler, Dodge and 
Plymouth. 

Studebaker is tentatively sched- 
uled to build out July 23, while 
Rambler phases out in early Au- 
gust. 

Ford Motor also will build out 
in August, Mercury and Ford di- 
vision the first two weeks of the 
month and Edsel, Lincoln and 
Thunderbird sometime after mid- 
month, 

* OK ok 
c= output in the U. S. returned 
pretty close to normal last week 
after having been curtailed the 
previous week by “long weekends” 
given employes to celebrate the 
July 4 holiday. 

Last week’s output totalled an 

estimated 125,481 cars, compared 
(Continued on Page 36, Col, 3) 


Inside 
Auto News 


Tale which may have a 


moral. Automotive Wash- 
ington, Page 11. 

Mention Big Three and 
Huropeans shrug, Page 14. 
New York dealers sing 
the blues, Page 2. 

Austin Sales Test, Page 8. 
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By Ed Brown 
Staff Correspondent 

NEW YORK.—“But profits too 
thin!” 

Such is the latest dealer lament 
as they enter the summer selling 
season. 

Hopes were exceedingly high 
among dealers here in late winter 
and spring, and the optimism 
appeared to be justified when 
reports began rolling in at the 
end of March. 

By the time dealers had an op- 
portunity to reevaluate their indi- 
vidual performances during April, 
they were convinced that they and 
the automobile business had a 
future together. 

Then came the erratic perfor- 
mance of new-car sales in May. 
Dealers found sales more difficult 
to conclude. People started to shop 
more earnestly, Some even decided 
against purchasing an automobile, 
and dealers found themselves los- 
ing hard-won profits. 

May sales totals were disappoint- 
ing to most dealers, and June wit- 
nessed a continuation of the slide 
that began in May. 

But probably the most sinister 
development has been the dis- 
appearance of anything which 
might assume the aspect of a 
profit. 

While money was being made in 
the early part of the year, most 
dealers were hopeful of accumulat- 
ing by July 4 a comfortable re- 
serve with which to weather the 
stormy profit months of July, Aug- 
ust and September. But their low 
margin of early-year profit began 
to fade from the books during the 
slow months of May and June. 

Now the majority of dealers 
claim they are just breaking even 
for the year, and they’re worried 
about the period ahead. 

A Dodge dealer said: “We were 
moving along pretty well here dur- 
ing the early months of the year, | 
but right now we're just breaking} 
even. It just doesn’t look too good 
for the near-term future. 

“T’ve had a look at the Dart, and 
I think it’s a nice car, but I’m not 
at all certain that we won't suffer 
from the loss of Plymouth. You 
know, in some other instances it 
may not matter to the dealer too 
much, but with the kind of over- 
head we have, we need a volume 
car to keep us even with our obli- 
gations. 

“The Dart may be just such an 
automobile someday, but I have 
my doubts as to whether it can 
turn the trick in one year. Not 
much I can do but hope for the 
best.” 

A Ford dealer spoke up: “We've 
got a fine car this year. People 
want it, and they are willing to 
buy it. We're really giving Chev- 
rolet a run for their money. I 
wouldn’t be too surprised if we beat 
them. 

“But we can’t make any profit on 
these cars today. If it weren’t for 
every other department turning in 
a profit, we’d be dead, The new- 
car profit’s just too thin. Even if 

you make two bucks on them, 


U. C. Dealers Sue 
To Block Iowa’s 
Sunday Closing 


DES MOINES.—Used-car dealers 
have filed a petition in Polk County 
District Court here asking that the 
State of Iowa be enjoined from 
enforcing the new law prohibiting 
the sale of automobiles on Sunday. 

The petition contends the law 













both the U. S, and Iowa constitu- 


The petition asks that after a 
hearing a permanent injunc- 
be issued. The State was or- 
dered to appear in district court 
_ here to show cause why a tempor- 
ary injunction should not be issued. 


Ford OKs 60-Ct. Dividend 


DEARBORN.— Ford Motor Co. 
has declared a 6@-cent quarterly 
dividend, payable Sept. 10 to stock- 
holders of record on Aug. 11, It 
is the second 60-cent payment after 
_ three quarters in which the 
' pany paid a 40-cent dividend. 
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New York Dealers Speak Up e566 


‘Sales Tough, Profits Tougher’ 


you’re just covering your selling 
expenses.” 

A Buick dealer commented: 
“Well, they’ve tried just about 
everything for us this year. The 
latest was this massive endorse- 
ment advertising campaign. Boy, 
that might work in some places, 
but it was a real bust here. 

“I don’t know why we're suffer- 
ing the way we are this year. We 
had a great announcement, but 
then people dropped us like hot 
potatoes. We keep plugging along 
here, and I guess the best thing 
we can do is hope for better next 
year. But that’s quite a way off, 
and lots of us dealers are going to 
be hurt between now and then.” 

A Lincoln-Mercury dealer de- 
clared: “Well, they’ve tried every- 
thing this year. Contests, money 
for the salesmen, money for the 
dealers, bonuses, and what all 
have you, Nothing has worked. 
It’s really just been a lousy year. 

“And, boy, do they seem to be 
scared of the small cars coming 
next year. From all I can see, 
everybody in the medium-priced 
lines is scared as hell, but they 
won’t admit it. I don’t know what’s 
going to happen, but it can’t be 
much worse than this year.” 

A DeSoto dealer complained: “I 
ran a legitimate sale a couple of 
weeks ago and, do you know, I 
didn’t get more than two people in 
who were in any way interested in 
my offers. I never saw anything 
like this, People just don’t believe 
any advertising any more, even 
when it is honest. That’s a pretty 
sad state of affairs.” 

A Chevrolet dealer offered: 
“We've had a fair year, but nothing 





July 20 Issue... 





Service Profits 
Both dealers and the fac- 


tories are becoming more 
service minded. They real- 
ize that owner satisfaction 
goes hand in hand with 
dealer survival. 

Last year Automotive 
News published a special 
Service Profits issue, giving 
dealers the lowdown on out- 
standing service operations 
across the nation. The issue 
was such a big hit that it 
was decided to publish a 
similar issue this year. 

The 1959 Service Profits 
section, bigger and better 
than last year, will be pub- 
lished in the July 20 edition 
of Automotive News. Watch 
for it, read it thoroughly— 














like it should have been. Seemg we 
missed on our style this year, We 
had a beautiful front end, but the 
rear end seems to have alienated 
a lot of customers. 

“I don’t honestly think they are 
buying Fords or Plymouths. I think 
most of them have just decided to 
wait it out and get their Chevrolet 
next year instead of this. But this 
year has really been a disappoint- 
ment. And the profits! Well, there’s 
nothing to talk about!” 

An American Motors dealer 
opined: “I don’t have too much 
to complain about. They’re put- 
ting in some dealers pretty close 
to me, I feel, but I am making a 
little more money than the aver- 
age guy. 

“I must say, though, I am wor- 
ried about the number of cars in| 
stock, I am willing to bet that! 
there are more than a million cars 
in inventory. And brother that 
means a wicked cleanup problem.” 

This dealer is not alone in his 
concern with the inventory situa- 


tion. Many dealers and factory reps | 


express the feeling that there will 
be a big cleanup problem this year. 


A Studebaker dealer expressed | 


concern over the slowdown in his 
sales, and admitted that his volume | 


is not up to expectations. He is | 
unable to find a satisfactory ex- | 


planation and gave voice to a grow- 


ing fear that the Big Three com- | 


pact cars will hurt him consider- 
ably. 

A Cadillac dealer complained 
because he is unable to get certain 
models that he needs to satisfy his 
demanding customers. 

Import dealers are giving away 
more profit now than at any time 


in the past in order to keep their} 


sales moving along, but they can 
still make a profit on each deal. 
As a general rule, they scoff 
at the suggestion that Detroit's 
entry into the small-car market 
can possibly hurt them, “Detroit 
will hurt only its own medium- 
priced dealers, the used-car mar- 
ket and some of its own lower- 
priced cars, not us,” they insist. 
But on the average, for all the 
complaints dealers list and enum- 
erate, they admit that they have 
made a little more money, year to 
date, in 1959 than they made in the 


like period of 1958. 
* * + 


Sales Surge Continues 


In Minneapolis Area 


MINNEAPOLIS. — Dealers here 
Say the uptrend in new-car sales 
which began in the spring is con- 
tinuing. Gains at individual dealer- 
ships range from 10 to 25 percent 
over last year. 

A representative of Stephens 
Buick Co. said that this June was 
the biggest month the firm has had 
in the last 18 with 100 cars sold, 
compared with 42 in June, 1958. 

A salesman for Central Motor 
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Austin-Healey's New Sports Car— 

Hambro Automotive Corp., U. S. representatives for British Motor Corp., Ltd., an. j 

nounces that initial shipments of the new Austin-Healey 3000 sports cars are being ‘ 
unveiled in BMC dealer showrooms across the country. According to Hambro officials, 

the new 3000 replaces the Austin-Healey 100-Six. A 130-horsepower six-cylinder engine § uj 

and stepped up rear axle ratios are compensated for by enlarged disc brakes. The 9 gi 

four-speed gearbox is Offered with an overdrive option. — si 

se ae gal 7 a ae eae a 

m 

June a Top Month in Sales : 

7 

st 

Ha Makers Report : 

PPy P : 

gi 

DETROIT.—June was a healthy! for the first six months totalled be 

| sales month for most auto makers | 77,134, to top the former record of} ¥ 

}and a record month for some, ac-/| 76,459 in the first half of 1957. 

cording to factory reports. Here is| Domestic retail deliveries for t 

what some manufacturers said| June, Roche said, totalled 11,721, ‘ 

about their June accomplishments: | more than 14 percent ahead of] ; 

Rambler June, 1958. aes 

Rambler retail sales set an all-| al 

|time monthly record in June with| GMC th 

| deliveries of 43,556 cars, almost}! Domestic retail deliveries of GMC} $! 
| triple those of a year ago, accord-| trucks in June totalled 6,610 units, 

ing to Roy Abernethy, American|the highest monthly sales figure} th 

Motors automotive distribution and/ since August, 1956, it is announced} P¢ 

| marketing vice-president. by Philip J. Monaghan, general} fe 

The record June brought sales | manager of GMC Truck & Coach! 5 


division. 

The June total was 35.9 percent 
higher than the corresponding 
month in 1958, Monaghan said. 
Domestic retail deliveries of GMC 
trucks for the first six months this 
year totalled 37,395 units, or 402 
percent above the corresponding 


| period in 1988, he added. 
* 


for the first nine months of the 
model year to 265,884 Ramblers, 
Abernethy said, which is more 
than the total sold in the preced- 
ing two model years combined. 

| Rambler sales in the 1958 model 
|year, the previous record year, 
totalled 154,372. In the 1957 model 
year, deliveries were 84,725. 

| The former record month was 





— --~ 





|April, when dealers sold 39,602 — t 
Ramblers, Abernethy said. Deliver- ur 
ies in June, 1958, totalled 14,876, In| Sales of Simca cars for the first w 
the comparable nine months of the|Six months of 1959 increased 167 
1958 model year, Rambler sales| Percent over sales for the first half y, 

totalled 112,832, Abernethy said. of 1958, D. R. Crandall, national 
* * * a of Simca sales for Chrysler gr 

orp., announced. 

Chevrolet Retail sales figures for the = 
Chevrolet claimed that its June| U.S. for the January-June period gi 

retail passenger-car sales set “a| show that 19,171 Simcas were 
new alltime monthly high for the! sold through June this year, . 
automobile industry.” compared with 7,155 sold in the | 9 
Edward N. Cole, general mana-/ first six months last year, Cran- | ¢, 
ger, said Chevrolet dealers deliv-| dall said. U; 

ered 175,263 cars during the month. The daily selling rate for the 
The division said the volume “sur- steadiness Gain 66. Cen.4 at 
passed the industry’s 170,322-unit ee er eee SI} 
ee which Chevrolet achieved in . jr 
une of record-smashing 1955.” 3 
Cole said retail truck sales Ford Launches x 


reached 43,941 in June, the second- 
best total in division history. 
The car-truck total of 219,204 





Used-Vehicle | 
Warranty Plan 
















































‘ q units topped Chevrolet’s previous 
you'll be glad you did. Sales (Chrysler-Plymouth), de- | one-month record of 209,247 which tic 
(Continued on Page 36, Col. 3) was set four years ago, Cole said.| ‘ORD DIVISION has announced } 4, 
He said six-month car sales were a used-vehicle warranty pro-/ 
“ 810,541 and truck sales were 191,495,| ram under which dealers will) .. 
for a combined total of 1,002,036. make repairs or replace parts at 
usiness arometer oe one-half the regular retail price) 4; 
Metropolitan during the first 30 days or 1,000 da 
Automotive News Economic Index — Retail sales of American Motors’ ene baat a= 
93.4 Percent of Last Week imported Metropolitan set three nelben” it ee oe = = In 
144.6 Percent of Like Week Last Year alltime records during the period) trucks which carry the “A-1” sym- 
Percent of || ending June 30, J. W. Watson,|}.) There is no ch to the busi te 
Percent of Like Week || Metropolitan sales manager, re-| py; ee ne ee ee 
Last Week Last Year || ported , he policy does not apply to tires, ” 
Auto Production ............... 108,397 83.9 307.3 New records were set for the| Ue batteries, radios or glass. | 4) 
Truck Production .............. 23,789 87.5 311.8 || 10-day, monthly and six month|, Ford said the program requires j “I 
Auto Registrations—Year to date.. 2,489,787 ae 127.4 periods, he said. During the last 10| that before a dealer places an “A-1" 
Truck Registrations—Year to date. 381,119 ye 134.7 days of June, AM dealers sold a|S¥™mbol on a used vehicle, it must 
Steel Production—Tons ......... 2,215,000 89.1 161.0 record 842 Metropolitans, compared |>e thoroughly inspected, recondi- 
Lumber Production—Board feet... 260,176,000 99.0 112.8 with 371 last year, an increase of | tioned if necessary and road-tested. 
Pa Production—Tons.... 275,478 85.1 138.8 126.9 percent, he said. The inspection and road test must 
Soft Coal Output—tons ........ 8,595,000 92.8 96.7 Watson said retail deliveries for | >¢ Petformed by a “competent serv- 
Oil Refinery Output—torreis .... 49,716,000 100.5 106.8 June this year hit a record level | ice technician.” 
Barometer Freight Car Loadings 388,236 98.6 113.6 of 1,861 units, compared with 989 |. “Every major functional unit of 
Department Store Sales index .. 118 82.5 107.3 @ year ago, for an increase of 88.2 the used vehicle is tested to deter- 
Stock Market Price Index....... 431.2 102.2 128.6 percent. The previous monthly mine if it is in good operating con- 
U.S. Government oe high was set in June, 1957, when dition,” Ford said. “These units in-| 
—Fiscal year to date .......... + $94,041,924,000 Sons 113.0 1,473 Metropolitans were sold. clude the engine, transmission, | 
Commercial and Industrial Loans $31 ,980,000,000 99.9 107.4 The third record was announced differential, brakes, steering, clutch, 
oe Corecccccsccecce $28,559, 000,000 100.0 101.1 for the first six months of the 1959 front suspension, wheels and wheel 
U: r jces-—Average eovceccce $995 94.2 103.1 calendar year when 7,352 Mets were bearings, lights, springs, universal 
Business Failures ................ 244 95.3 83.6 sold, compared with 5,873 sold in| Joints and battery.” 
Common the same period last year, an in-| Tires and glass will be inspected, 
Stocks July 8 July 1959 Range July8 July! 1959 Range || crease of 25.2 percent. and the exterior, interior, uphol- 
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Chrysler... 70% 69  72%-50% | Mack...... 47% 46% 48% -321%, Cadillac eta cked for damage am 
Ford....... 78 75. 78 -50% eiciveces 11% 11% 15%- 9% Cadillac reported alltime record| Ford heavy-duty truck dealers 
ee ce 57% 52Yg 58%-45 White...... 59% 57%, 60 -40% sales for the first half of 1959. also offer the “performance pro 
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James M. Roche, general man- 
ager, said domestic retail deliveries 






tection policy” on their “A-1” used 
vehicles, 
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Slows a Bit 


WASHINGTON.—The volume of 
auto credit outstanding increased 
in May for the sixth consecutive 
month, although the rate of in- 
crease was less than that reported 
for April, according to the Federal 
Reserve Board. 

Auto credit increased by $305 
million in May te a month-end 
total of $14,991 million. The total 
is $378 million higher than the 
comparable total for May 31, 1958. 

The auto credit total began going 
up in December after 13 succes- 
sive monthly declines. During the 
six-month upswing, the total has 
increased by $925 million. The $311- 
million increase in April was the 


i largest of the six monthly boosts. 


All other forms of consumer in- 
stallment credit went up in May. 
Total installment debt stood at 
$35,029 million at month’s end, a 
gain of $576 million in May and a 
poost of $2,119 million in the last 
year. 

Auto credit extended in May 
totalled $1,568 million, down from 
the $1,580 million in April but 
above the $1,199 million for May 
of last year. 

Auto debt repaid in May 
amounted to $1,263 million, below 
the $1,269 million in April and 
$1,277 million in May, 1958. 

Reflecting the reduced rate of 
the auto credit upswing, the pro- 
portions of new cars sold on credit 
fell in May, the FRB said. In May, 
56 percent of new cars sold in- 


ATAM Sessions 
Open Wednesday 
In Salt Lake City 


SALT LAKE CITY. — The mid- 
summer meeting of the Automotive 
Trade Assn. Managers will get 
under way Wednesday (July 15) 
with a directors’ meeting in the 
Hotel Utah in the afternoon and a 
welcoming reception in the evening. 

Highlighting the Thursday pro- 
gram will be talks by Charles B. 
McFee jr., general manager of the 
Automotive Trade Assn. of Vir- 
ginia, on “Revenue Producing Pro- 
grams Sponsored by Associations,” 
and Edwin W. Parkinson, assistant 
general manager, Pennsylvania Au- 
tomotive Assn., on “State Sales and} 
Use Taxes.” 

An NADA program is scheduled 
at Friday afternoon’s session. 
Speakers will include H. L. Galles 
jr., president; James C. Moore, ex- 
ecutive vice-president; Walter L. 
Kiplinger, conventions and exhibi- 
tions director, and these NADA| 





C. A. McRobert, Business Man- 
agement; Thomas F. Abbott jr., Na- 
tional Affairs; and Ray D. Wilson, 
Membership. 

Speakers at the Friday morning 
Session and their topics will be: 


Total Up $305 Million... 


Auto Credit Expansion 


in Month 


volved an installment contract held 
by a bank, finance company, other 
financial institution or auto dealer. 

In April, the comparable figure 
was 59 percent and, in May of 
last year, it was 56 percent. 

Of the auto credit outstanding 
on May 31, commercial banks held 
$6,639 million, up $140 million dur- 
ing May and $471 million above the 
year-earlier total. 

Finance companies held another 
$6,679 million of the paper, up $136 
million during the month but $209 
million below the year-earlier 
figure. 

Other financial institutions held 
$1,225 million of the debt, a gain 
of $20 million during May and up 
$114 million in the last year. 

The remaining $448 million in 
auto paper was held by dealers, 








Louis R. Morony, laws division 
director, Automotive Safety Foun- 
dation, “Benefits of a Uniform 
Title and Registration Law.” 

M. R. Darlington jr., Inter- 


Industry Highway Safety Commit- 
tee managing. director, “Safety 
Activities.” 

Karl M. Richards, manager of 
AMA’s field services department, 
“Items of Mutual Interest.” 

—Rosert M. FINLay 
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an increase of $9 million during 
May and $2 million above the total 
for May 31, 1958. 
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A Triumph Family— 


A. C. Doering, right, of Doering Imported Cars, Inc., is shown as he delivers four 


Triumphs to the members of one family 
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in Grand Rapids, Mich. The keys to the 


cars are presented to Robert Rockwell, third from right, while Jack Hill, salesman who 
made the four-car sale, looks on. From left are Rockwell's daughters, Linda and Susan, 
and Mrs. Rockwell. The women purchased sedans while Rockwell bought a station 


wagon. 





Small Dealer Rips Security Plans 


(Eprror’s Note: The following 
letter opposing territory security 
was sent to Senator Warren G. 
Magnuson, Washington Democrat 
and chairman of the Senate In- 
terstate and Foreign Commerce 
Committee. It was written by 
Lloyd L. Grant, Grant’s Oldsmo- 
bile, Inc., Puyallup, Wash.) 


* * 


* 
[THANE you for your request for| 


my opinion on S-2151, relative 
to automobile distribution, intro- 
duced by Senator Monroney. 
Although I am a member of 
NADA, I absolutely disagree with 
its stand on any so-called “terri- 
tory-security” legislation and which 
it claims is advocated by a majority 
of its membership. 

In the first place, the NADA 
poll does not by any means in- 
clude all the dealers involved. 
NADA’s president informed me 
personally (at a Washington 
State dealer convention) that out 
of 35,000 new-car dealers, only 
23,000 are members of NADA, or 
about 64 percent, I believe. 

I fully believe that a poll of those 
nonmembers, who are mostly 
smaller dealers, would show nearly 
100 percent against such a measure. 

Here are some of the reasons I 
am against any legislation in our 
industry: 

1. After the war, dealers large 
and small protested all types of 
regimentation, including OPS and 


| OPA. I still believe that in a free 


economy, the less laws the better. 
* ca ca 


2 THE argument is made that 
* when a dealer sells in another 
dealer’s territory, the dealer who 
“owns” the territory is stuck with 
free service. 

This argument does not hold 
as all factories now pay 100 per- 
cent full labor charge on all de- 
fective equipment. If such war- 
ranty work is needed and is done 
by the “not-selling” dealer, he 


Tenn. Holds Test 
On Dealer Law 


NASHVILLE, — This state’s 
four-year-old-law governing fac- 
tory-dealer relations was the sub- 
ject of a two-day constitutionality 
hearing in Chancery Court here. 


Chancellor Ned Lentz is expected 
to hand down his decision after 
several months of studying briefs 
from the Tennessee Motor- Vehicle 
Commission, the Big Three auto 
manufacturers and new-car and 
independent dealers. 


The test case was initiated a 
year ago when Ford Motor Co. 
sought to cancel Cocke County 
Motor Co., a franchise-holder in 
Newport, Tenn. 

Cocke County Motor fought the 
termination attempt, and both 
parties sued each other. Ford con- 
tended that the Motor Vehicle 
Commission law was unconstitu- 
tional, while the dealer sought to 
have the factory’s Tennessee li- 
cense revoked under the law. 








reaps a profit on service through 
the factory guarantee. 

3. Another big point that is made, 
and which holds no water, is that 
the small dealer, because he has 


|}lower overhead, can sell at a 
| lower price. 


At the present time, to my knowl- 
edge, all factories now insist on 
adequate buildings, tools and per- 
sonnel to give proper service, This 





Finlay Vacations 
Editorial Director Robert M. 
Finlay, author of the weekly 
Dealer Forum column, is on 
vacation. 





has caused the small dealer to in- 
vest in installations far above his 
local potential. 


ae cs * 

I AM enclosing a copy of sales, 

expense and operations profit for 
1958 which is put out by NADA 
and which discloses some startling 
facts and the real reason why the 
big-volume dealers are trying to 
use NADA to promote legislation 
for their exclusive benefit. 


As you will note, the small dealer 
(1 to 149 cars) had a total expense 
of $847 per new car sold, while the 
large dealer (750 or more) had a 
total expense of $529 per new car 
sold. 

Therefore, contrary to what 
you hear about the small versus 
the large dealer, it actually costs 
the large dealer $318 less per new 
car to sell it. 

Looking at the washout gross- 
profit picture, the small dealer, be- 
cause of higher expenses per new 
ear sold, had to hold for a $407 
gross profit per new car, while the 
large dealer operated on a $295 
gross per new car or actually 
undersold the small dealer by $112 
per new car! 

It shows that the small dealer 
averaged 0.1 percent loss for 1958, 
while the large dealer enjoyed (7) 
0.8 percent net profit, actually 0.9 
percent or $39 per car higher than 
the small dealer. 

ok 


TERRITORY-SECURITY law, 

unless fought tooth and nail by 
the small dealer, means that the 
small dealer is on his way out, as 
the big-volume operator can reach 
into his territory, outbid him and 
even afford to pay an infringement 
penalty or do without a “service 
award,” which is essentially what 
S-2151 sets up. 

I also forgot to mention that 
most factories, including my own, 
already give an additional bonus, 
kickback, or whatever you care 
to call it, to the metropolitan 
dealer. 

To sum this up, Senator, I would 
like to say that I am dead set 
against any more unnecessary laws 
in this country than we absolutely 
need. We have too many now that 
conflict and trip us at every step. 

I am also against any laws that 
give any advantage to any particu- 


ok * 





lar class, large or small, as this is 
against the public interest. 
* ok 


* 

CTUALLY, the factories can 

control their production and 
distribution in such a way that the 
problems we now face can be 
avoided. 

I have been in this business 
more than 30 years, and in con- 
clusion I wish to say that in 
my small opinion dealers are 
responsible for their own prob- 
lems and should solve them by 
themselves. 

We are probably the only mer- 
chandisers in the world who 
haven’t guts enough to say “I won’t 
sell below cost” on current-model 
merchandise, regardless of pressure 
from factory or customer. 

Perhaps the “weak” sisters should 
allow themselves to be eliminated 
from the business for the good of 
all_—Lioyp L. Grant, Grant’s Olds- 
mobile, Inc., Puyallup, Wash. 


Dealer Missi 
In South Dakota 


MILLER, S. D.—W. E. Dailey, 
owner of Zeigler Motor Co. (Chev- 
rolet-Buick) here, has been missing 
since May 8. He 
was last seen in 
Rapid City, S. D., 
where he went to 
sell a used car. 

Married and the 
father of four 
children, Dailey is 
40 years old, 5 
feet 7% inches 
and weighs 210. 
He wore his gray 
hair in a crew cut 
when last seen. W. E. Dailey 

Anyone with information on the 
whereabouts of Dailey is requested 
to notify Mrs. Warren E. Dailey 
or Mrs. Magdalen Dailey, 217 W. 
Second St., Miller, S. D. 











.|in good faith,” 
-| thought they could pay for them 






Chain Referral 


. Ruled a Lottery 


Ohio Official Calls 
Dayton Plan Illegal 


COLUMBUS, O. — A customer- 
referral scheme operated by a Day- 
ton auto dealer has been ruled 
illegal by Ohio Attorney General 
Mark McElroy. 

In a formal opinion requested 
by the State Registrar of Motor 
Vehicles, McElroy said the refer- 
ral plan of Jenkins Auto Sales, 
Inc. (Dodge-Plymouth), is a lot- 
tery and is in violation of State 
law. 

Under the plan, purchasers of 
new cars sign contracts as “inde- 
pendent salesmen” and applications 
for State licenses as auto salesmen, 
along with a cognovit note stating 
that they have agreed to the down- 
payment and a chattel mortgage 

for the balance. 

The “independent owner sales- 
man” received $100 for each sale 
made to a prospect he referred to 
the company and $50 for each sale 
made to prospects referred by his 
referrals, 

The State Bureau of Motor Ve- 
hicles has been deluged with appli- 
cations for such licenses since the 
Jenkins plan was inaugurated. 

McElroy, in his opinion, said 
the plan “is of itself an endless 
chain scheme. The mere fact that 
the ‘prize’ is termed a ‘commis- 
sion’ does not serve to change a 
lottery into a legitimate business 
promotion.” 

John B. Barton, executive secre- 
tary of the Columbus Automobile 
Dealers Assn., hailed the ruling. 
He said local dealers had been 
sharply critical of the factory for 
not taking action against the plan, 
and called it “a good case for ter- 
ritory security.” 

The Dayton dealer, he said, sold 
72 cars to customers in Metropoli- 
tan Columbus through July 3—in 
less than three months. 

Barton said local dealers can sell 
at lower prices than the Jenkins 
firm and that the purchaser also 
has the matter of service to con- 
tend with. 

In Dayton, Ray Jenkins, owner 
of the dealership involved, declined 
to say how the opinion would alter 
his company’s policy or how it 
would affect the status of custo- 
mers who bought cars by the 
method. 

“We don’t charge any more 
than the factory suggested retail 
price,” he said. “If Columbus 
dealers want to discount their 
merchandise, that’s up to them.” 

Clifford W. Ayres, registrar of 

motor vehicles, said he did not see 
how a sales contract under the 
scheme could be valid if it is a 
lottery. 

“These people bought these cars 
he said. “They 


in this way. They must be given 
some relief.” 

Ayers said the status of the sales 
contracts and action to be taken 
against the firm was to be settled 
in a meeting called late last week 
by Highway Safety Director Grant 
Keys. 


On the House... 


land have joined 


defeating a bill 


that the official 





Wemhoft 


Undaunted by the tabling of California’s Sunday 
closing bill, new and used-car dealers around Oak- 


hands to close voluntarily. About 


125 dealers, spearheaded by Pat Fabry and Ozzie 
Davis, have joined movement thus far. . 
association is seeking to sign up 100 new members 
for NADA . ... Illinois dealers were successful in 


. Iowa 


raising cost of duplicate dealer 


plates from $3 to $20... 
Virgil Boyd, AMC’s field sales chief, reports 


press release at the Soviet exhi- 


bition in New York City uses the Rambler as the 
yardstick for comparing the Moskvich sedan. He’s 


saving the press release just in case the Russians some day try 
to claim they invented the Rambler ...M.C. Patterson, Dodge 
general manager, has been appointed a city councilman for Grosse 
Pointe Park, Mich.,my home town... 

British Auto Manufacturers Assn. put out a clever folder for the 
Queen’s visit to Chicago Trade Fair last week; pointed out that sale 
of British cars in the U. S. has enabled Britain to balance her trade 
with U. S. this year for the first time since 1865, thus permitting 
Britain to forego money aid from America ... W. W. Buerkle (Buick 
dealer) heads up 40th anstual Minnesota convention Sept. 14-15, 





—Pertre WemMuorr, Editor, 
Automotive News 
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But Hold Above 900,000 . 








Car Stocks Decline 
First Time This Year 


(Continued from Page 1) 


models depends on his familiarity 
with already-existing compacts, 
dealers said. 

Still to be assessed for sales 
impact was the flaring contro- 
versy between Chevrolet on one 
hand, and Ford and Chrysler 
Corp. in the opposite corner, with 
respect to front-engine or rear- 
engine cars. 

Several industry observers, who 
have been struck by the public’s 
aloofness toward the Big Three 
compacts, noted a quickening of 
interest as the result of the public- 
relations and advertising clash 
among the Big Three producers, 

* a a 
— emphasis on economy that 
underlies the compact-car de- 
velopments remained a far-from- 
prevalent phenomenon, howeve r. 

The general improvement in busi- 
ness conditions across the country 
has also kept sales of middle-priced 
makes at bumper levels. 

“Some folks have forgotten that 
we have big cars, too,” a Chrysler 
Corp. executive commented last 
week. “I sort of think that the 
people that count the most—our 
customers—haven’t forgotten.” 

7 * + 

LMOST lost in the flurry of 

end-of-June accountings for the 
first half of the year were forecasts 

as to the effects of a steel strike, 
prolonged or otherwise. Concensus 
last week was that dealer stocks 


New-Car Stocks 


Domestic Makes 
(Compiled by Automotive News) 





Dealers 
Cars Cars In Total 
In Transit Potential 
Field to Inventory 
Ending Stocks? Dealers Stocks 
Jan. 1, ’50.... 251,754 188,500 440,254 
Apr. 1, '50.... 276,136 158,000 434,136 
duly 1, ’50.... 311,084 167,500 478,584 
Oct, 1, ’50.... 208,367 157,800 366,167 
Jan, 1, ’51.... 305,888 89,900 404,788 
Apr. 1, ’51.... 406,541 138,500 545,041 
duly 1, ’51.... 357,606 90,700 448,306 
Oct, 1, ’51.... 250,762 79,500 330,262 
Jan. 1, ’52.... 224,968 31,000 255,968 
Apr. 1, '52.... 213,391 83,000 296,391 
July 1, ’52.... 193,462 84,500 277,962 
Oct. 1, ’52.... 233,556 89,000 322,556 
Jan. 1, ’53.... 291,671 83.300 374,971 
Apr. 1, '53.... 445,882 89,300 535,182 
July 1, '53.... 479,698 82,800 562,498 
Oct. 1, '53.... 519,037 60,900 579,937 
Jan. 1, °54.... 428,125 36,600 464,725 
Apr. 1, ’54.... 541,911 64,000 605,911 
duly 1, '54.... 445,665 62,500 508,165 
Aug. 1, '54.... 390,854 57,000 447,854 
Sept. 1, ’54.... 355,654 50,400 406 ,054 
Oct. 1, '54.... 267,469 29,000 296,469 
Nov. 1, ’54.... 120,107 37,500 157,607 
Dec, 1, ’54.... 203,453 61,700 265,153 
Jan. 1, °55.... 293.881 68,500 362,381 
Feb. 1, °55.... 373,573 89,100 462,673 
Mar. 1, ’55.... 467,655 95,000 562.655 
Apr. 1, ’55.... 544,038 99,500 643,538 
May 1, ’55.... 660,341 102,700 763,041 
June 1, ’55.... 755,498 93,000 848,498 
duly 1, °55.... 736.591 77.000 813.591 
Aug. 1, °55.... 735,447 71,500 806,947 
Sept, 1, °55.... 675,964 37,300 713,264 
Oct. 1, °55.... 489,475 48,900 538,375 
Nov. 1, '55.... 481,735 87,600 569,335 
Dee, 1, ’55.... 645,707 77,490 723,107 
Jan. 1, °56.... 755,177 53,300 808,477 
Feb. 1, '56.... 801,499 68,900 870,399 
Mar. 1, ’56.... 840,089 63,700 903,789 
Apr. 1, °56.... 827,977 68,100 898,669 
May 1, ’56.... 846, 56,300 902,585 
dune 1, '56.... 746,012 52,890 198,902 
duly 1, ’56.... 613,451 50,568 679,596 
Aug. 1, °56.... 551,081 53,026 588,172 
Sept. 1, "56... 456,013 48,382 504,395 
Oct, 1, ’56.... 288,103 25,900 314,003 
Nov, 1, ’56.... 212,967 65,008 277,975 
Dee, 1, ’56.... 318,587 79,656 398,243 
dan, 1, ’57.... 461,850 50,168 512,018 
Feb, 1, ’57.... 561,934 68,100 630, 
Mar, 1, ’57.... 664,608 . 733,008 
Apr. 1, ’57.... 682,790 63,125 745,915 
May 1, ’57.... 677,705 59,500 737,205 
June 1, "57.... 724,329 63,420 787,749 
duly 1, °57.... 682,121 ,090 745,211 
Aug. 1, ’57.... 645,445 59,300 704,745 
Sept. 1, '57.... 684,484 45,052 129,536 
Oct. 1, °57.... 547,549 25,085 572,634 
Nov, 1, ’57.... 380,740 68,300 449,040 
Dec, 1, ’57.... 460,149 71,800 531,949 
Jan, 1, ’58.... 597,208 55,000 652,208 
Feb. 1, ’58.... 725,003 54,100 779,103 
Mar. 1, ’58.... 821,566 44,000 865,566 
Apr. 1, ’58.... 783,201 45,900 833,201 
May 1, ’58.... 738, 38,500 776,964 
dune 1, ’58.... 704,751 36,500 741,251 
duly 1, ’58.... 630,598 45,000 675,598 
Aug. 1, ’58.... 600,656 30,000 ’ 
Sept. 1, '58.... 455,984 7,700 463,684 
Oct. 1, ’58.... 291,397 21,500 312,897 
Nov. 1, ’58.... 241,382 45,100 286,482 
Dec, 1, ’58.... 387,131 73,200 460,331 
Jan. 1, °59.... 477,099 67,000 544,009 
Feb. 1, 59... 608,525 58,200 666,725 
Mar. 1, '59.... 643,239 63,600 106,839 
Apr. 1, ’59.... 710,382 66,620 177,002 
May 1, ’59.... 766,185 000 834,185 
June 1, °59.... 848,172 63,300 %911,472 
duly 1, ’59.... 839, 64,000 903,009 


7? Field stocks include cars actually at 
dealerships. those warehoused by dealers 
and factories, and demonstrators. 

Revised. 





were adequate at 903,000 to carry 
the industry through the rest of 
the model year without great loss 
of anticipated volume. 

Whether new-model startups 
will be deferred for lack of steel 
will depend, of course, on the 
severity of any walkout. 

Auto producers are believed to 
be stockpiled to some extent for 
60 output, but a steel shutdown 
lasting 60 to 90 days undoubtedly 
would prevent dealers from receiv- 
ing enough cars to stage more than 
token introduction sales. 

In the meantime, the auto build- 
ers are progressing with ’59 model 
shutdowns on schedule. Aug, 21 is 

expected to mark the final industry 
phaseout—the earliest close of a 
- output year since World War 
I 


Ollie Miller Burns 


BRENHAM, Tex.—Fire on June 
28 gutted the sales and service 
building of Ollie Miller Chevrolet 
Co., with a loss estimated at $50,- 
000. 


Die- 





NEW YORK.—A patent for a| 
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Cast Aluminum 


Patented by Doehler Aide 








Aluminum Comes to V-8— 


Frank J. Koegler, left, general manager, and Alfred F. Baver, chiet engineer and 
assistant general manager, Doehler-Jarvis division, National Lead Co., examine the 
blueprint for a die-cast aluminum V-8 auto engine block. Baver has been awarded | 
a patent on the engine block, a section of which is shown in the foreground. Between | 
Koegler and Baver is a four-cylinder aluminum engine block designed and die cast 


by Doehler-Jarvis. 
* > Oo | 
V-8 





Shopping Center Show 
Staged in Lafayette 


LAFAYETTE, Ind.—Nine auto 
dealers closed June with a 
three-day auto show at the Mar- 


and camshaft bearings, as well as 


| (Dod g e-Plymouth) 





Detroit, Chicago 


Draw for Space 


Big 3 Compacts Get 
Prime Motor City Spot 


oo and Chicago dealer 
last week found out where the 
will display their products at nex 
winter’s auto shows, Space dray. 
ings were held at luncheons spon, 
sored by the two dealer associa, 
tions. 

In Detroit, the new Corvair, 
Falcon and Valiant will be dis.’ 
played in a special 13,500-square. 
foot space directly in the center 
of the Detroit Artillery Armory, 

Many observers credited Genera] 
Motors with a shrewd space selec. 
tion as Pontiac, Buick, Oldsmobik 
and Cadillac picked the four spots 
surrounding the Big Three smal 
cars. Chevrolet and Ford, the first 
makes to draw, picked space 
flanking the show entrance. 

* ea * 

N DETROIT, U. S, auto maker 

drew for 114,000 square feet of 

display space, plus another 18,00 
square feet for Chevrolet, Ford and 
Dodge trucks. Chicago will devote 
140,000 square feet in the Interna- 
tional Ampitheatre to U. S. makes 
Chicago’s truck drawings will be 
held later, as will the imported-car 
drawings for both shows. 

The 52nd annual Chicago show 
is scheduled for Jan. 16-24, 
Walter A. Gerwig (Buick) is 
chairman, and Edward L. Cleary 
is show manager. 

Detroit's event—its 47th —is 
slated for Feb. 6-14. Boyce Tope is 
manager, and Kendrick Brown 
is chairman. 
Brown succeeds Harold Johns 









die-cast eight-cylinder aluminum | valve tappets, and eliminates ma- 
automobile engine was issued last | chining operations now required to} 
week to Alfred F. Bauer, assistant | drill lubrication passages. Double- | 
general manager and chief en- | wall construction is used to in- | 


(Lincoln-Mercury), who was chair- 
man of the last four expositions. 


Used-Car Stocks 


ket Square shopping center, An 
eight-page tabloid newspaper sec- 
tion promoted the event. 

The nine included Fireproof 
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gineer, Doehler-Jarvis division, Na- | 
tional Lead Co. The patent has| 
been assigned to National Lead Co. 

According to the company, a 
solution for the economical de- 
sign of a die-cast aluminum V-8 | 
engine block is covered by the 
patent. The project is said to 
represent a highly important step 
in the American trend toward 
greater use of aluminum in auto- 
mobiles. 

The design, which is applicable to 
all V-8 engine blocks, eliminates 
undercuts, projections and blind 
passages, and allows for the mass |} 
production of engine blocks by die 
casting. In addition, smooth, uni- 
form lubricating and cooling pas- 
sages are cast directly into the 
aluminum block, permitting unob- 
structed flow of the fluids used, the 
company said. 

There is a longitudinal oil pas- 
sage formed between the block and | 
a separately cast camshaft hous- 
ing. This passage provides im- 
proved lubrication of crankshaft 


Olds Makes Good 
To Conn. Buyers 


Of Stolen Cars 


DANIELSON, Conn.—Oldsmobile 
has turned over to 15 customers the 
stolen new cars they bought un- 
knowingly. 

George J. Clemeson, Oldsmobile 
assistant general sales manager, 
turned the cars over to the 15 per- 
sons who had purchased them from 
Griffin Garage, a South Killingsly 








©34/ (Conn.) Oldsmobile dealership. 


Charles H. Griffin jr., 31, owner 
of the dealership, has pleaded 
guilty to transporting stolen goods 
across a state line. He had been 
charged with stealing 50 new Olds- 
mobiles from Massachusetts dealers 
since 1957 and selling them as new 
cars. 

Police said Griffin had a set of 
master keys which he used to steal 
cars at random from Massachusetts 
dealers. His employes were not im- 


656| plicated in the case. 


Officers have recovered about 20 
of the cars. Clemenson said insur- 
ance companies had reimbursed the 
Massachusetts dealers for their 
loss. When the autos were recov- 
ered, Oldsmobile “effected the pur- 
chase of the cars” from the insur- 
ance companies, Clemenson said. He 
added that the cars were then turn- 
ed over to the customers who had 
made their original purchases in 
good faith. 


| by other means, it said. 


|}of more than 150 pounds over a 





crease strength and rigidity. 


According to National Lead, a/| 
V-8 engine block can be turned out | 
at a faster rate and more econom-| 
ically as a die casting than by other | 
methods of production. Substantial | 
cost savings can be realized} 
through the small amount of ma-| 
chining required on die-cast blocks, | 
as compared with blocks fabricated 


Garage Co. (Plymouth-DeSoto), 
Walter L, Gray, Inc, (Plymouth- 
Dodge), Bill Andrews Oldsmobile, 
Inc., Horner Motor Co. Inc. (Chev- 
rolet), Charles L. Snyder (Plym- 
outh-Chrysler), Paul O. Johnson, 
Inc. (Studebaker), O, M. Fox- 
worthy, Inc. (BMC), City Service 
Motor Corp. (Buick-Cadillac- 

Opel) and Becker Auto Sales 


The weight of a die-cast alumi-| (Rambler). 


num block for an average V-8 en-| 


gine is 55 pounds, a weight saving | 
Mack Appoints 


2 Division Chiefs 
The Doehler-Jarvis design 


7 PLAINFIELD, N. J.—A int- 
takes full advantage of the high | , . ppain 
thermal conductivity of alumi- nS Ben L. ae as South- 
num, which kes possible the | n division general manager, and 
use of smaller water channels | 
and a smaller radiator, creating | 
an additional weight advantage. | 
The division began work on die- 
cast aluminum engine blocks for 
cars in 1951. The first project was) 
a four-cylinder engine block. The| 
block weighed 28 pounds, but ex-| 
isting die-casting machines were | 
too small to produce a casting of | 
this size. 
It was then the Doehler-Jarvis| 
division started building the world’s | 
largest die-casting machine. | Gerald F. Jones as Eastern division 
general manager has been an- 
nounced by Mack Trucks, Inc. 
Formerly district manager of 
Mack’s Charlotte (N. C.) branch, 
Lawson will headquarter at the di- 
vision’s main office at Atlanta. 
With Mack for 39 years, Jones 
succeeds Andrew J. O’Rourke, who 
will be assigned new duties, Jones 
will headquarter in Mespath, N. Y. 





similar block in gray iron—the type 
in general automotive use the com- 
pany said. 





Ben L. Lawson 


Gerald F. Jones 





Late Report... 












plunging $61 to $995, according to 





$1,000. 


Knudsen Honored— 







Florida and South Georgia Pontiac deal- 
ers presented S. E, Knudsen, left, Pontiac 
general manager, with their “man of the 
year" award at a recent meeting in Jack- 
sonville, Fla. Making the presentation is 
Pauli E. Shingler, Pontiac dealer in Donal- 
sonville, Ga. 


corded last May 11. 
At a group of representative 


A week earlier, the sales ratio 





Used-Car Market 


Prices of used cars sold at auction slumped severely last week, 


It was the sharpest weekly loss recorded in a year and a half 
and was the first time this year that the overall average fell below 


Setbacks amounted to $200 on ’59s, $64 on ’56s, $58 on ’55s, $55 
on ’54s, $47 on 57s, $43 on 58s, 


adjusted prices represented new lows for all models except for 
52s, which held well above their rock-bottom point of $146 re- 


consignment was 246.4 units, of which 66.0 percent were sold. 
Auction reports begin on Page 24. 


On Even Keel as 
Dealers Eye ’60s 


(Continued from Page 1) 


dealer said, “Used late-model 
Cadillacs, Buicks, Chryslers, etc., 
have always sold. I doubt if small 
cars will have too much overall 
affect.” 

And in the Upper Midwest, 4 
Ford dealer said, “I intend to carry 
on as if nothing happened and let 
each priced series (Falcon and reg- 
ular line) stand on its own. 

“Now is no time to get stam- 
peded.” 

A New England dealer said 
bluntly: “Used cars are the only} 
reason we can stay in business. Wel 
can buy used cars cheaper in the 

i 
: 





open market than trading for 
them.” 
x * ok 

ype the lack of change in} 

dealer inventories of used-car) 
stocks from June 1 to July 1, aj) 
greater number of dealers were in} 
the under-15-day category on the} 
latter date. 
| Of dealers reporting, 18.8 percent 
| put themselves in this class, com- 
|pared with only 11.8 percent 4 
month earlier. 
| In the 16-to-30-day bracket were 
156.3 percent of all dealers, com- 
pared with 64.7 percent a month 
| earlier. 
As a result, a slightly larger 
| percentage of dealers edged over 
| the 30-day level this month—24.9 
| percent as opposed to 23.5 percent 
| a month earlier. 
| Range of stocks on July 1 was 
| reported at six to 75 days, com- 
| pared with 14 to 56 days on June l. 













Automotive News index. 











$16 on 53s and $2 on ’52s. The 









auctions last week, the average 















was 69.1 percent on 287.7 units. 










The Right Car... 
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The successful close of a deal? Sure, but you can make it more than that. You can 


ge in 


cat make it the beginning of a long and happy association that will lead to profitable 

— repeat business. How? First, sell him on yourself and your personal interest in 

rcent him. Then sell him the right car—a car he can afford. And sell him on the 

-— right terms—terms that he can handle. Advise a reasonable down payment and 
wal a balance that doesn’t stretch out any longer than necessary. Your help 

nonth with the financing and the wise use of Associates Pleasant Purchase Plan will help build 
rger customer confidence. He’ll be a satisfied customer . . . and he’ll 

or come back. Ask the man from Associates for full details. 


‘cent 


Wma a A Lae 


ASSOCIATES INVESTMENT CO.— ASSOCIATES DISCOUNT CORP. — ASSOCIATES DISCOUNT (CANADA) LTD. — EMMCO INSURANCE CO. 


y UT adil 


Driving a rear-engine car is decidedly different from driving a front-engine car. Because of the extra weight in back, the rear-engine car is “out of balance,” 
and often hard to control. But correctly designed front-engine cars, like this SIMCA Grand Large, are perfectly balanced, and therefore easier to drive. 


Weert Me rt bl ae 


Front-engine cars have a natural resistance to cross-winds and road- After comparing designs, many automotive engineers feel that front-engine 
slopes, require less “steering correction” in order to hold a true course. cars in Simca’s class have greater road stability than rear-engine cars. 
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the front or in the rear ? 


| There has been a lot of talk about this topic lately. It’s a question you should look 





| into before you buy an imported economy car. To begin with, 3 things are readily 
| apparent: (1) Rear-heavy cars are harder to control when driving on open high- 


ways. (2) Rear-engine cars tend to “jack-up” dangerously when taking fast curves. 


(3) Rear-engine cars generally have less luggage space than front-engine cars do. 


CONTROL OF REAR-HEAVY CARS 


They develop an “oversteer” tendency, 
which makes them “wander” more 
when on the open highway. They 
exaggerate the effects of cross-winds 
and road-slopes, hence are harder to 
control. They require considerably 
more steering correction, which tires 
the driver prematurely. 


CONTROL OF FRONT-ENGINE CARS 


Front-engine cars, like SIMCA, can 
actually compensate for cross-winds 
and road-slopes, which makes driving 
much easier. 


A recent issue of Speed Age 
magazine said: “SIMCA’s 
fantastic road-holding ability 
is second to none.” 


TURNING A REAR-ENGINE CAR 


Extra weight in back means that: con- 
ventional suspension designs cannot 





be used in these vehicles. The result? 
Rear-engine cars have high-pivot swing- 
axles, which actually lift the whole back 
end of the car when taking a fast curve. 


Most non-professional drivers 
find this characteristic of 
rear-engine cars extremely 
difficult to cope with. 


TURNING THE FRONT-ENGINE SIMCA 


Let’s see what road tests by the ex- 
perts have proved about SIMCA. 
Motor Life magazine said: SIMCA 
“sticks to the turns as if it were on 
tracks.” And Foreign Cars Illustrated 
said flatly: “The finest performance of 
any non-sporting vehicle we’ve tested.” 


LUGGAGE SPACE IN ECONOMY CARS 
Since SIMCA is the longest, widest, 
heaviest, and most powerful of all lead- 
ing imported economy cars, it follows 
that luggage space is no problem. 





It certainly isn’t! In fact, passenger 
space is no problem, either. The 4-door 
SIMCA DeLuxe, priced at only $1698* 
has plenty of room for a family of 5. 


SIMCA has 4-door sedans, chic hard- 
tops, sports convertibles, and rugged 
station wagons that can save you 
hundreds of dollars a year on gasoline 
alone. 


Here’s a special free offer! 
If you’d like to find out more 
about the front-engines vs. 
rear-engines question, we 
would be glad to supply you 
with a complete report. 


Simca Sales Office | 
Chrysler Motors Corporation ! 
P.O. Box 1919, Detroit 31, Michigan | 
Gentlemen: ! 
[] Send me a copy of SIMCA’s new booklet, | 
“‘The Advantages of Front-Engine Cars Over ! 
Rear-Engine Cars.”’ I 

a | 
ame. | 
Dealership i 
Address. | 
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SIMCA PRICES START AT *1698* 


*P. O. E., East and Gulf Coasts. Inland Freight and Local Tuzxes Extra 


SIMCA 


IMPORTED FROM PARIS BY CHRYSLER 


+2 SALES. PARTS. AND SERVICE THROUGHOUT THE U.S. A. AND CANADA - OVERSEAS DELIVERY, TOO! 
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The Man Behind the Wheel... 


Sales Testing the Austin A-40 


(Eprtor’s Notr: This is another 
in a series of articles which will 
report on the selling features of 
imported cars.) 

+ * * 


By William Carroll 
Staff Correspondent 
< yw Austin A-40, styled by Pinin 

Farina of Italy and built by 
Austin of England, is one of the 
most stylish little cars in the U. S. 
today. 

It’s a tiny two-door, four-pas- 
senger sedan. At the p.o.e. price 
of $1,856 you sell whitewalls, 
built-in heater, station-wagon 
tail-gate, 38.5 horsepower, wind- 
shield washers and a padded 
dash. 

Doors are wide, making entrance 
easy. There’s a five-inch drop from 
door sill to floor, which is one rea- 
son for the tremendous comfort once 
you’re inside. The floor mat is col- 
ored rubber, backed with thin jute 
pad. 

Door panels and interior trim are 
lightly padded vinyl plastic, First 
thing you'll notice is the absence 
of cranks for windows, The glass 
lifts up, and pushes down, with 
finger pressure on blocks of glass 
glued to upper edges of each pane. 

Door-lock handles open the door 
by pushing down. Lifting to the 
first notch locks windows in a fully 
closed or partially open position. 
Lifting further locks the door. 
x * x 


Roomy Back Seat 


wings are conventional, 
while rear windows fold out- 


Glide Control 
Offers Electronic 
Speed Regulator 


INGLEWOOD, Calif.—A con- 
Stant-s peed stabilizer engineered 
for use on all makes and models 
of cars has been announced by 
Glide Control Corp. 

Called Glide Control, the elec- 
tronic unit is attached to the car- 
buretor, permitting operation of a 
car at any predetermined speed 
without the use of the accelerator. 
The unit is “cut-in” by toe-tip con- 
trol. 

According to William B. Pollock, 
president, the unit increases gas 
mileage up to 25 percent by pro- 
viding maximum efficiency and uni- 
formity of fuel feed to the carbu- 
retor. 

The unit is said to be safety- 
engineered for complete driver con- 
trol at all times. The speed stabil- 
izer is disengaged at the touch of 
a toe on either the accelerator or 
brake pedal. 

Once the unit is set for turnpike 
cruising, a driver can normally ac- 
celerate to pass another vehicle. 
The unit automatically takes over 
throttle control again when he re- 


moves his foot from the accelerator. 
og ca om 


Speed Regulator— 


Glide Control, an electronic speed-con- 
trol stabilizer for use on all makes of cars, 
has been developed by Glide Control 
Corp., Inglewood, Calif. To operate, you 
accelerate to any desired speed, then 
“cut in" the unit with your left toe. Once 
speed is set, your right foot is free. To 
disengage, you either touch the floor 
butten again or apply the brakes. 


ward from forward mounted 


hinges. There’s room in the back} 


seat for feet and legs of passen- 
gers. Headlining is washable plas- 
tic. 

Twin sun visors are minus any 
side adjustment. Both front seats 
are individually adjustable and 
tilt forward, making access to the 
rear seat easy. Cushions are foam 
rubber over wide rubber bands. 

The simple instrument panel has 
a speedometer reading (optimisti- 
cally) of 80 miles an hour, oil- 
pressure and directional-signal 
warning lights and a fuel gauge. A 
keyed ignition switch is also the 
starter switch. To the right is a 
knob for manually operated wind- 
shield washer sprays. 

In the center of the dash is a 
time-delay turn signal which blinks 
(after you turn a corner) until it 
gets good and ready to turn off. To 
right and left of the turn switch 
are wiper and dash-light switches. 

Below is the grill for an acces- 
sory radio, air vent, heater distribu- 
tion and choke knobs. The glove 
box on the far right is large enough 
to hold folded maps in both direc- 
tions. Below the panel, running the 
width of the car, is a handy pack- 
age shelf, the forward edge of 


Car Tested: 
AUSTIN A-40 


Model: A-40 Deluxe two-door 
four-passenger sedan. 

Engine: Inline, overhead valve 
four. 

Carburetion: Single-throat 
Zenith, downdraft. 

Displacement: 57.82 cubic 
inches. 

Compression ratio: 8.3 to 1. 

Horsepower: 38.5 at 5,000 r.p.m. 

Horsepower per cubic inch: 
67. 

Torque: 50 pound-foot at 2,000 
r.p.m, 

Running weight: 1,680 pounds, 
without driver. 

Power-weight ratio: 44 pounds 
per horsepower. 

Transmission: Four speeds 
forward and reverse. 

Clutch: Single 6%-inch dry 
plate. 

Rear axle ratio: 4.55 to 1. 

Steering: 2% turns lock-to- 
lock. 

Dimensions: Overall length, 
146 inches; width, 59%; height, 
56%; wheelbase, 8344, and tread, 
47%. 

Suspension: Front, independ- 
ent with coil springs; rear, semi- 
elliptic leaf springs. 

Tires: 5.20x13 tubeless, four 
ply. 

Accessories: 
tires. 


Radio, six-ply 





| which is covered with soft plastic 


to prevent ruined nylons. 
* * ” 
How Lights Work 
NUSUAL is a light switch on 
the steering column, The lever 


twists once for parking lights, to j 


the second notch for city driving 


| lights and third notch for highway 


driving beam. 

Lights are dipped by flipping 
the switch back and forth with 
finger tips. The gearshift lever 
is stub-mounted on the floor; be- 
hind it, between the seats, is the 
parking brake. 


Starting is quick in cold weather | __ 


if you pull the choke ’way out 
and leave it there while the engine 
warms. The choke controls both 
engine speed and mixture richness. 

Driving the A-40 is a lot of fun 
in town. There’s plenty of vision 
through an enormous amount of 
glass, and although I’m exceedingly 
tall, it’s not necessary to squat to 
see out the windows. 

Brakes are good and the four- 
cylinder engine provides plenty of 
zip to keep up with traffic. Han- 
dling the A-40 is certainly more 
akin to a small sports car than 
to a sedan. 

Parking is a breeze because of 
short overall length, In most cases 
you drive right into a parking 
space, pull out a foot or so and 
back up. 


* * * 
Transmission Noisy 


YDRAULIC brakes do a nice 
job and pedals are far enough 


apart so that big feet seldom be-| 


come confused as to what they 
are doing. The transmission is 
noisy, uses the standard English 
four-forward-speed shift pattern. 


There’s syncromesh on the | 


upper three forward gears, which 
makes shifting easier. Accelera- 


tion is an A-40 strong point, mak- | 


ing it a pleasant car to drive. 
Even on freeways we found it 
would move around trucks and 
passenger cars as easily as six- 
cylinder American cars. 

Highway cruising the A-40 has it 
almost flat-out at 65 miles an hour. 
It’s noisy, but it’ll go hour after 
hour at this speed without prob- 
lems, There’s even another five 
miles an hour left for passing. 

Steering is direct and fast and 
the sedan shows no weaving ten- 
dencies in cross winds. Ride is good 
on smooth pavement with one pas- 


senger or four. Even with a couple | 


hundred pounds in the wagon area, 


the car does not lose its good han- | 


dling. 

In turns it hugs the road and 
refuses to lift its rear wheels off 
the ground. There’s little sway, tire 
squeal or wheel fight on rough 
roads, although the chunky sedan 

(Continued on Page 35, Col, 1) 


Substandard Foreign Cars 
Draw Fire in California 


SACRAMENTO, Calif. — Foreign 
cars that weren't built for the U.S. 
market are running afoul of the 
California laws on proper auto 
equipment. 

California Highway Patrol of- 
ficials report that U. S, manufac- 
turers cooperate with the laws 
and submit new equipment for 
tests before it goes on the mar- 
ket here. 

Makers of imports and their rep- 
resentatives in the U. S. are also 
said to be anxious to meet the 
state’s requirements. 

However, cars built overseas for 


Dealer Perkins’ Estate 


Valued at $115,000 


LOUISVILLE—The will of 
Maurice E, Perkins of Perkins Mo- 
tors, Inc. (Chrysler-Plymouth), was 
probated in County Court here last 
week, 

Perkins executed the will in 1956, 
directing that the bulk of the 
$115,000 estate go to his wife, Elsie 
Moser Perkins. Perkins died June 
19. 





use outside the U. S. at times do 
not meet California requirements 
on such items as glass, lights, turn 
signals and wipers. 

Recently a businessman who was 
not a franchised dealer obtained 
400 foreign sedans in Europe and 
brought them to Southern Cali- 
fornia where they are in short 
supply. 

As he was preparing to go into 
business as a dealer, he was told 
by the highway patrol that his 
products were not up to specifica- 
tions. He took the cars to another 
state where requirements are less 
strict, rather than face the cost 
of changing the cars. 

New equipment that is submitted 
for testing is sent to the highway 
patrol laboratory in Richmond. 
Tests include checks on anticor- 
rosion properties, resistance to dust 
and vibration and the safety of 
electrical insulation. 

State authorities have pointed 
out that an owner may be held 
liable in a civil suit if his im- 
properly equipped car is involved 
in an accident, 
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| Austin's Farina Special— 


: 
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Spirited performance and easy handling are features of the new Austin A-40, 
according to William Carroll, who test-drove the English-built import styled by Italy's 
Pinin Farina, The two-door, four-passenger car offers a smooth ride at top economy, 


he said. 


Strike-Lockout Continues .. . 


5 St. Louis Dealers Open 


By Frank Gawronski 
Staff Writer 

NLY five of the 88 dealers affili- 

ated with the Greater St, Louis 
Automobile Dealers Assn. are doing 
business as usual today as a com- 
bination strike and dealer lockout 
enters its sixth week in the St. 
Louis area. 

Service facilities of the others 
have been down 
since early June in a 
dispute over renewal 
of contracts cover- 
ing some 1,800 mem- 
bers of Machinists 
District 9 and Teamsters Local 618. 


Seventy-six dealers closed their 
shops on June 9 in support of seven 
other association members who had 
| been struck by the unions the day 
before. 

According to Ben Lindenbusch 
(Studebaker), head of the dealers’ 
negotiating committee, the deal- 
ers considered a strike against 
the seven as a strike against the 
association since “we were ne- 
gotiating as an association and 
not as individuals.” 


LABOR 
FRONT 


9 pension plan. They also want an 
increase in sick and welfare bene- 
fits, according to Nelson Briner. 
business representative. 

In addition, they are asking 
wage increases of 10 cents an hour 
this year, with pay retroactive to 
June 8 for those locked out, plus 
8 cents an hour next year, and 5 
cents more in 1961, Pay under the 
old contracts centered on a flat rate 
of $2.25% an hour. 

Briner said the union has offered 
assurance it would not ask for an 
increase in the cost of the pension 
plan or for further increases in 
the cost of the sick and welfare 
plan before 1966. 

* * oe 
INDENBUSCH has denied a 
charge by Briner that some 
dealers put into effect prior to the 
lockout a 10 percent increase in 
their labor charge to service cus- 
tomers, bringing the flat-rate 

charge to $6.60 an hour. 

As of press time, no date had 





Chrysler Names 
Suslavich, Noble 


DETROIT. — Appointment of 
Frank J. Suslavich as assistant di- 
rector of the corporate sales staff 
for Chrysler Corp. has been an- 
nounced by J. B. Wagstaff, cor- 
porate sales staff director. 

Wagstaff also announced that 
Stephen L. Noble, formerly Plym- 
outh-DeSoto Southern area sales 
manager, has been appointed south- 
ern area director, replacing Susla- 
vich. 

Since 1957, Suslavich has been 
director of the corporation’s south- 
ern marketing area which covers 
15 states and some 1,900 dealers 
with headquarters in Atlanta. 





The Machinists want three-year | 
contracts giving them the District | 


'Used-Car Outlet 





| 
| 
| 
| 








been set for resumption of negotia- 
tions. 
* * * 


On Dealer Front 


ir OTHER dealership labor de 
velopments, members of Machin- 
ists Lodge 1053 have voted to accept 
a new one-year contract offered by 
Maier-Schule GMC, Inc., covering 
about 35 mechanics in Buffalo and 
Lockport, N. Y. 


Nelson Duerr, Machinists busi- 
ness representative, estimated the 
settlement at 28 cents an hour. 
It provides a 20-cent across-the- 
board wage boost. 


The contract also calls for th 
company to pay the full cost of 
family Blue Cross and Blue Shield 
coverage, A two-week vacation is 
provided at the end of three years’ 
employment, instead of five years, 
and a third week of vacation is 
added after 10 years’ service, 


Troubles Multiply 
For Cleveland 


CLEVELAND.—The president of 
a defunct used-car outlet has filed 
bankruptcy papers; the former 
manager of the lot has been charg- 
ed with transporting a stolen car 
across a state line, and a finance 
company said it expects to suffer 
“sizable losses” from its dealings 
with the used-car firm. 

The firm is Super Auto Sales, 
Inc., which often has been men- 
tioned in news stories for having 
new cars on its lot before public 
introduction day. 

Bankruptcy papers were filed by 
Rosemary Helbig, president, who 
operated the lot with her husband, 
Carlton C. She listed debts of $187, 
468, of which $166,000 was in mort- 
gages on property the Helbigs own 
The Helbigs reportedly are in Flor 
ida. 

The Dyer Act complaint was 
lodged against Emil Durand jr. 
former manager of the lot, who 
was charged with driving a stolen 
’58 Lincoln to Butler, Pa. Durand 
was released on $1,500 bond. 


Fe 
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The firm reportedly was traffick- ¥ 


ing in stolen cars, but the FBI de 
clined to comment on the number 
of cars involved or where they may 
have been sold. 


“This is one car of many in which 
we believe Durand and others may 
be involved,” said William Murphy, | 
agent in charge of the Cleveland 
FBI office. “The matter is still 
under investigation and will be pre- 
sented to the Federal grand jury.” 

James M. Smith, attorney fe 
Metropolitan Finance Co., said thé 
company expected “sizable losses” 
from its dealings with Super Auf 
Sales, but said the losses could noe 
be estimated at this time “withift 
$20,000.” 3 
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Stran-Steel Buildings... 


MATCHED TO YOUR BUSINESS ... UNMATCHED FOR LOOKS! 


What are you planning? A supermarket, truck terminal, 
warehouse? A factory or automobile dealership? Middle- 
sized or massive, these modern Stran-Steel structures set 
high standards for building efficiency and beauty. They 
ean be specifically designed for your business. And they 
are custom-styled in your choice of six factory-applied 
baked-on colors—lustrous colors that give these buildings 


a distinctive beauty. 


Dept. AN-36 


) STRAN-STEEL CORPORATION 


Detroit 29, Michigan ¢ Division of 


NATIONAL STEEL OED 


DEALERS EVERYWHERE 





Stran-Steel buildings are precision mass-produced, erected 
and expanded with surprising speed, need little main- 
tenance. The complete building can be financed on a 
special 5-year purchase plan—with only 25% initial 
investment. Want more facts? Return the coupon or call 
your Stran-Steel dealer. He’s listed in the Yellow Pages 
under Steel Buildings or Buildings— Steel. 


Stran-Steel Corporation, Dept. AN-36—Detroit 29, Michigan 


Please send complete literature on Commercial and Industrial 
Buildings in Stran-Satin Color. 


Name 
Title 
Company .... 
Address 
City...... 
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| AUTOMOTIVE WASHINGTON 
‘Chiefs’ Tomahawked, 


‘Indians Boost Profits 


By William Ullman 


Washington Bureau Chief 


HIS is an old-fashioned sort of story which may have a 


moral to it. Moral or not, 


it is true. It concerns a Wash- 


ington firm in the transportation business that started to 


grow rapidly a few years ago. 

As it grew, it added more spe- 

cialists. It added more executives 

to supervise the specialists. It hired 
more secretaries 
to type memos 
from the execu- 
tives to the spe- 
cialists. 

The trouble was 
that as the com- 
pany grew and 
competition got 
stiffer, profits be- 
gan to decline. 
Looking around 

x for reasons, the 

William Ullman firm’s president 
demanded more sales—and his 
personnel manager hired more 
salesmen. Sales increased, but at 
the end of the year, profits were 
down even more. 

A couple of new specialists— 
management experts—were put on 
the payroll. Everything in the office 
was rerouted and a few more con- 
ferences were held, and, sure 
enough, profits slid some more. 

This time the president took a | 
good look at his management | 
“team.” He found that they ex- 
pended a lot of energy, but they 
used it arguing and fighting with 
one another. They spent a lot 
of time checking each other’s 
work—and telling one another 
why they didn’t like it, So the 
president took drastic action and 
fired almost everybody. 

He called the telephone company, 
and, despite protests, had the line- 
men tear out the switchboard and 
buzzer system. He decided to yell 
when he wanted somebody. 

He had a long talk with his un- 
happy personnel manager, and the) 
upshot was that he fired him, too. 
He did away with all conferences, | 
Since practically nobody was left} 


to confer with. 
7” x 


Boss Does Hiring 


eat swinging his broadaxe for 
several months, he decided to 
do some hiring himself. He ad- 
mitted that he knew nothing about 
it, but the mail was beginning to 
Pile up dangerously. He called up 
a girl with newspaper experience 
and asked her if she could run an 
office. She replied that she didn’t 
know, she had never tried. So he 
hired her. 

He also wanted an assistant— 
the kind of a man who could repair 
engines and sell and present a good 
appearance and get along with 
everybody and entertain clients. He 
Met a painter that he liked and 
hired him. 

This story sounds like a man- 
agement tragedy, but it has a 
happy ending. Four people now 
do the work that more than a 
dozen used to do. The two girls 
write all the letters and the presi- 
dent signs them, Anybody an- 
Swers the phone when it rings. 
The former painter sells like 
crazy. And sales are up, More 
important, profits are way up, 
and still climbing. 


* 


They simply make more work for 
each other. 

Third, he learned the lesson 
that the late Charles Kettering 
preached so often—that commit- 
tee meetings and conferences 
rarely produce anything except 
boredom. 

Fourth, he broke all the rules 
of personnel psychology and hired 
people just because he thought they 
could handle the job, He realized 
that a man who has worked for 
10 years at one sort of job is not 
necessarily unfitted for another 
kind of work. He disregarded ex- 
| perience and hired people instead. 

Fifth, he gave his employes all 
the responsibility they could handle, 
expecting them to make mistakes 
but knowing that they wouldn’t 
make the same mistake twice, 
* * * 


| Debt-Reduction Plan 


PEAKING of old business vir- 
tues, President Eisenhower is 
continuing to make a stand for 


| paying debts and day-by-day sol- 
| vency. 
He told a news conference that | 


he puts reduction of the national 
debt before tax cuts as his prime 
goal during the new fiscal year. 

Unpopular as the idea is in most 
quarters, the President thinks we 
should begin to whittle down the 
Nation’s $285-billion debt, before 
it gets any bigger. 

He also called again on Con- 
gress to enact a 1%-cent increase 





CHICAGO.—Traffic deaths across 
the nation went up again in May 
for the fifth straight month, the 
National Safety Council reported. 

The May increase was 8 per- 
cent — 3,250 deaths this year 
against 3,010 a year ago. 

The death toll for the first five 
months of the year was 13,940—5 
percent above the 13,280 recorded 
in the same period last year. 

The council estimates that 500,- 
000 persons suffered disabling in- 


Half of Readers 


Own Extra Car, 
Esquire Finds 


NEW YORK.—Nearly half of the 
auto-owning families among £s- 
quire subscribers own more than 
one car, according to the maga- 
zine’s “Automotive Subscriber Sur- 
vey.” 

Of the 96.1 percent of those re- 
plying to the survey who said they 
owned cars, 38.9 percent claimed 
ownership of two autos; 6.9 per- 
cent, of three, and 1.3 percent, of 
four or more. 


One-car families accounted for 





“We're 10 times more efficient,” 
Says an employe, “and we have lots 
More fun. I suppose that’s because 
We can concentrate on the business 
now.” 

x on * 


A Medal in Order 


(7HEN we heard this story from 
one of the firm’s employes the 
Other evening, we decided that the 
President deserved some sort of 
Medal. He probably wouldn’t agree, 
for he isn’t the kind of man who 
@njoys firing anyone. 

But he is a first-rate smal] busi- 
Mess manager. First, he knew that 
his firm was in business to make a 

ofit. If sales went up, but profits 
fidn’t, he knew that sales weren’t 

vorth anything to him. 
| Second, he learned the hard: way 
t a lot of employes do not al- 





only 52.9 percent of the total. 


Most frequent interval for pur- 
chasing cars, whether new or used, 
was every two years, the survey 
showed. 


Most popular model was the 
four-door sedan (25 percént as op- 
posed to 20.1 percent for the run- 
ner-up two-door hardtop), and cars 
were most frequently purchased in 
February. 

Nearly one-third of those reply- 
ing said they traded up when buy- 
ing a new car, and slightly more 
than half said they used some form 
of credit. 

The ten most popular makes 
among Hsquire readers, in order, 
are: Chevrolet, 18.5 percent; Ford, 
16.4; Buick, 8.8; Oldsmobile, 7.0; 
Cadillac, 6.6; Pontiac, 5.0; Plym- 
outh, 4.9; Dodge, 3.5; Chrysler, 2.9, 


@ys accomplish a lot of work.|.and Mercury, 2.7. 


in the Federal gasoline tax to 
pay for the highway construction 
program. This is another unpopu- 
lar idea, for all highway user 
groups are opposed to any tax in- 
crease and at least 29 state gov- 
ernments have come out against 
it. Were the President’s plea en- 
acted into law, it would raise the 
Federal gas tax from 3 to 4% 
cents. 

The reply to the President on the 
gas levy came from Speaker of the 
House Sam Rayburn, who said 
flatly: 

“We are not going to put on that 
tax, period, no paragraph.” 

On the question of tax cuts, how- 
ever, it appeared likely that Con- 
gress would follow the President. 
The consensus: no tax decreases of 
importance this year. 

* * * 

Buying Habits Report 

STUDY which traces changes 

in the buying habits of U. S. 
city workers since 1875 has just 
been published by the Department 
of Labor. Among other things, it 
shows that the city worker’s buying | 
power is roughly three times as 
great today as it was in 1900. 

When the century began, ac- 
cording to the book, the average 

city worker’s family spent 43 

cents of each dollar earned for 

food, compared to about 30 today. 

The cents spent on shelter have 
dropped from 24 to 15. Only cloth- 
ing has remained about the same, | 
falling from 13 cents per dollar} 
earned to about 12 cents today. 

The cents remaining to each 
worker today are spent for trans-| 
portation, recreation, and such, the} 
report observes. It costs $1 from the 
Superintendent of Documents, 


the drivers a slight jolt, followed 
by a gentle rocking motion, It also 
makes a rumbling noise, warning 
the motorist that a stop sign is 

ahead, 
* 

Birthday for Petroleum 
ELEBRATING its 100th anni- 
versary this year, the American 
petroleum industry points out that 
petroleum-lubricated machines now 


11 


has increased from 3,053 feet in 
1939 to a current depth of more 
than 4,000 feet. 

o 


* * 


Curry to Advise Senate 


In Transportation Study 


WASHINGTON.—Neil J. Curry, 
former president of the American 
Trucking Assns. has been named 
the trucking industry’s representa- 
tive on the advisory committee for 


do 99 percent of our work and the 
68 million motor vehicles on our 
highways give Americans the great- 
est mobility of any people in 
history. 

But as consumption of petrole- 
um products rises, the industry is 
running into some tough jobs. 
For example, only one new field 
wildcat well out of nine finds 
any oil or gas today, and only 
about one in 50 makes a com- 
mercially profitable strike. 


The average depth of new wells 


a study of transportation by the 
Senate. He heads California Cart- 
age Co. 

The study will cover various prob- 
lems confronting the transportation 
industry. 

Senator Warren G. Magnuson, 
Washington Democrat and chair- 
man of the Senate Interstate and 
Foreign Commerce Committee, said 
the advisory committee will meet 
in the near future to discuss “the 
general overall problems affecting 
transportation.” 








NOW- 
The Dallas 
Morning News 
has both the 
largest 





| Washington 25, D. C. 
* * 


ok 
New Safety Device 
NEW traffic control device) 
called a “rumbler stop” has| 
been unveiled by the Maryland| 
State Roads Commission. It con- 
sists of a patch of road into which 
particles of rough stone or slag 
are imbedded. 
Stops are placed about 300 feet 
in advance of stop signs, and give 





Traffic Deaths Increase 
By 8 Percent During Month 


juries from traffic accidents during 
the same period. 


Vehicle travel for the five-month 
period was up 6 percent from the 
same period last year, the council 
estimates. 


Because increases in travel and 
deaths were approximately the 
same, the five-month mileage 
death rate (number of fatalities 
per 100 million miles of travel) 
remained about the same as last 
year—a record low of 5.1 for that 
period. 

The council said the low death 
rate indicates there is no break- 
down in major traffic safety activ- 
ities throughout the country. But 
it emphasized that the increased 
volume of travel, and the greater 
exposure to accident which accom- 
panies it, point to a 1959 death 
total significantly higher than in 
1958. 


“No one can help but be alarmed 
over the way traffic deaths are 
mounting,” said the council. 


“This concern is heightened by 
the knowledge that immediately 
ahead of us are the months of 
heavy vacation travel.” 


The increase in deaths is occur- 
ring principally in rural areas, 
state reports to the council re- 
veal. 


In May, rural deaths were up 9 
percent, while urban deaths in- 
creased only 4 percent. For the 
five-month period, rural deaths 
were up 6 percent, while urban 
deaths increased 4 percent. Of the 
660 increase in deaths in five 
months, about 550 occurred in rural 
areas, 


How to Fight Common Cold 


CHICAGO.—Ways of preventing 
a cold, steps to follow while recu- 
perating and facts on medications 
and vitamins are outlined in a 
booklet, “Old King Cold,” published 
by the American Medical] Assn. 
Copies are 15 cents and are avail- 
able through the AMA Order De- 
partment, 535 N. Dearborn St., Chi- 
cago 10, Il. 


daily and Sunday 
circulation 
in Texas! 


SUNDAY . . 222,962 


March 31, 1959 Publishers Statements 


DAILY .. 213,110 


Represented nationally by Cresmer & Woodward, Inc. 


Replacement Front and Rear Floor Mats 


Accurately cut 
Beautifully 
Tailored 


CARPET 
GRAIN 
VINYL* 


Over 
reinforced 


Felt 
BLACK ONLY 


&* Good 

Looking 

&* Long 

Wearing 

Front or Rear 
Buick, Olds and Pontiac—54 thru 58 
Mercury 57-59—Chevrolet 58 
Chev. 53-57—Dodge-Plym. 53-59—Ford 52-59—Mercury 52-56.......... 
Specify Front or Rear or Both 
State Year, Make and Model—Orders Shipped Same Day 
Terms: Open Account to Rated Firms 


*Same material as used in some original equipment. 
These are tailored mats and not universal. 


TRUNKLINE MANUFACTURING CO. 
209 West Clemens Street Cuba City, Wisconsin 


ADVERTISEMENT 


NIGHT SHOWCASE: Turn your used car lot into a brilliant, impressive 
outdoor display room with Childers Carports. Childers Carports frame 
your cars in an exciting night picture that attracts more customers and 
increases your sales. Andibecause they concentrate lighting om your cars, 
Childers Carports cam cut your electricity costs 50% and more! Turn to 
Page 37, learn how Childers Carports can sell more cars for you. 
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Automotive Cartoon 


Of the Week 


Dealer Conventions 


Aug. 7-8— Montana Automobile Dealers 
Assn., Butte, 

Aug. 9%I1— Georgia Independent Auto- 
mobile Dealers Assn., General Ogle- 
thorpe Hotel, Savannah. 

Aug. 23-26—Automobile Dealers Assn. of 
West ene, Greenbriar Hotel, White 
Sulphur Springs, W. Va, 

Sept. 45—Maine Automobile Dealers 
Assn., Samoset Hotel, Rockland, 

Sept. 13-15—Wyoming Automobile Deal- 
ers Convention, Casper. 

Sept. 14-15—Minnesota Automobile Dealers 
Assn., Hotel St. Paul, St. Paul, 

Sept. 20-22—3éth Annual Convention, New 


912 Colo 
National 8-4303 


ome ancisco 
360 N. Mi 5 d. arket St. 
State 2 : DO 2-8547 





Publisher—George M. Slocum (1889-1949). 
Chairman of Board and President—Mrs. George M. Slocum. 


Editor & General Manager—Pete Wemhoff. Editorial Director—Robert M. Finlay. 


Service & Truck Editor—J. C. Weed; News Editor—Maynard M. Gordon. 
Associate Editor—Robert M. Lienert; Engineering Editor—Joseph M. Callahan. 
Washington Bureau Chief—William Uliman. 


Editorial Associates—Martin L. Whitmyer, Frank Gawronski, John K, Teahen jr., 
Kenneth C. Kelley jr., John E, Walsh, Agnes Stewart, Audrey Lincicome. 


Business and Advertising Manager—Richard L, Webber. 


Advertising: New York—Edward Kruspak, Advertising Director, and Howard Bradley jr.; 
Chicago—J. Goldstein, Manager, and William Gallagher; Michigan-Ohio— 
William R. Maas and Roy Holihan; Los Angeles—Robert E. Clark; 

San Francisco—Jules E, Thompson, 


Promotion & Research Director—Jared W. Finney; Advertising Production—Carol LeVeque, 
Manager; Beverly McLaughlin, Assistant. 


Office Manager—Eleanore Whalen; Circulation Dept. Manager—Lucy Matney. 
Classified Advertising Dept, Manager—Eileen Parsons. 
Mechanical Superintendent—Samuel Pinkis. 


RESIDENT CORRESPONDENTS: Akron—Joe Kuebler; Albany—Richard Buyer; Albuquerque 
—John D. McKee; Arlington—Charles T. Beaumet; Atlanta—E. C. Bash; Atlantic City—F, W. 
Schwarz; Baker, La.—Ezra Adams; Baltimore—Kate Savage, O. C. Miller: Belleville—Eugene 
M, Conrad; Birmingham, Ala.—Stuart Riddle; Boise—Robert J. Brown Jr.; Boston—Guy Living- 
ston, Hloyd Lee Bell; Buffalo—G. E. Toles; Chicago—Robert A. Kelly and Bill McCarty; 
Cincinnati—Frank Kappel; Cleveland—Sanford Markey; Columbus—Ernest L. Arms; Dallas— 
C. K. Cates; Dayton—William E. Francois; Denver—ira Alexander; Des Moines—F. W. Lazell; 
Fairbanks, Alaska—Jerome F. Sheldon; Fort Worth—William Stone; Galveston—Jim Kemp; 
Gary—Oliver Starr Jr.; Hampton—B8. R. Altshuler; Harrisburg—George Shelley; Houston— 
Ruby Fenoglio, Louis Alexander; Indianapolis—C, L. Kern, David G. Watson; Jackson—Ed 
Goins; Jefferson City—L. H. Houck; Little Rock—Inez McDuff; Los Angeles—Slim Barnard, 
William Carroll; Louisville—A. W. Williams; Lowell, Mass.—Charles Sampas; Madison—John 
Wyngaard; Manchester, N. H.—Guy Langley; Marthaville, La.—E. E. Gentry; Miami—G. S. 
Connell; Milwaukee—Benn Ollman; Minneapolis—Donald Lyons; Montgomery, Ala.—William 
Lynn; New Jersey—Bethune Jones; New Orleans—Gordon Hebert; New York Ci Ed Brown; 
Norfolk—A, C. Sugent; North Kansas City—Larry E. Johnson; Oakland—Steve Still; Oklahoma 

M. L. Risen; Omaha—A. R. Oleson; Pawtucket, R. 1.—T. L. Forbes; Peori ene Booth; 
Philadelphia—Allen Sommers; Phoenix—Sheldon A. Engel: Pittsburgh—L. M. Leffingwell: Port 
r—Gary L. Braddock: Portland, Ore.—E. W. Peterson; Providence—Ruth M. Eddy; Read- 
ing—Wesley Stillwell; Rochester, N. Y.—Ted Case; Sacramento—Bob Skillicorn; Salem,’ Ore.— 
F. K. Haskell; Salt Lake City—Dan Valentine, W. F. Smiley; San Antonio—J. H. Reed; 
San Francisco—Leon Pinkson; Santa Fe—Lewis E. Thompson; Savannah—Nathaniel Polster: 
Coleman; Seattle—Martin Trepp; Springfield, Mass.—John K. Baker: Spring- 

. C. Hall; South Bend—L. E. Dunkin; Spartanburg, $. C.—L. D. Bray; St. Louis— 

. Hurst; Tacoma—Robert E. Sconce; Tampa—C. C. Hamm Jr.; Tulsa—Margaret Shea; 

Van Nuys—Wain Sutton; Wamego, Kans.—G. M. Hunholz; Worcester—Sidney Dorfman; 
Youngstown—Stephen L. Ritz, 


FOREIGN CORRESPONDENTS: European Correspondent—George L. Glaser: Brussels, Bel- 

ium—John W. Ashton; Lethbridge, Alberta—G. A. Yackulic; London, Eng.—F. C. Livingtone; 

lexico City—Douglas Grahame; Milan, Italy—Antonio Giordano; Montreal—Jules Larochelle: 
Paris—Henry Altimus: Sydney, Australia—H. Bowden Fletcher; Tokyo—Stuart Griffin; Toronto— 
James Montagnes; Vancouver, B. C.—F. H. Fullerton. 


Subscription: United States and Canada, one year $9, two years, $16. 
All other countries one year $13, two years $22. No Free List. 
Copyright, 1959, Slocum Publishing Co., Inc. All Rights Reserved. 
Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879. 
Member of Audit Bureau of Circuations and the Associated Business Publications. 
Advertising Rate: See Standard Rate and Data, or write for rate card. 


AUTOMOTIVE NEWS PLATFORM 


{ |. Fair and equitable contracts between manufacturers and dealers in 





York State Automobile Dealers, The 
Concord, Kiamesha Lake, N. Y. 

Sept. 20-22—Colorado Automobile Dealers 
Assn., Broadmoor Hotel, Colorado 
Springs. 

Sept. 20-22—Kentucky Automobile Dealers 
Assn., Kentucky Dam Village, Gilberts- 
ville. Ky. 

Sept. 20-22—New Jersey Automotive Trade 
Assn., Hotel Chalfonte-Haddon Hall, 
Atlantic City. 

Sept. 21-22—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee, 
Sept. 27-28—New Hampshire Automobile 
Dealers, Mount Washington Hotel, 

Bretton Woods, N. H. 

Oct. 1I1-13—Automotive Trade Assn. of 

Virginia, John Marshall Hotel, Rich- 


mond. 

Oct, 18-20—Florida Automobile Dealers 
ae Hotel Robert Meyer, Jackson- 
ville. 

Oct, 25-26—Oklahoma Automobile Deal- 
ers Assn., Hotel Tulsa, Tulsa. 

Oct. 31-Nov. 2—Texas Independent Auto- 
mobile Dealers Assn., Hilton Hotel, 
San Antonio. 

Nov, 15-17—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov. 10—Connecticut Automotive Trades 

Assn., Statler-Hilton, Hartford, 

Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Dec. 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt Lake 


City. 

Jan, 30-Feb, 3—National Automobile Deal- 
ers Assn., Washington, D. C. 

Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel. New Orleans. 


Auto Shows 


Oct, 21-25—International Foreign & Sports 
Car Show, Commonwealth Armory, Bos- 


ton. 

Oct. 21-31—44th Motor Show, Earls Court, 
London, England. 

Oct. 24-25—International ‘500 Motor 
Sports Show, Veterans Memorial Audi- 
torium, Des Moines, 

Oct, 31-Nov. 1i—4Ist International Motor 
Show, Turin, Italy. 

Nov, 14-2i—Philadelphia Auto Show, Phil- 
adelphia, 

Nov. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland. 

Nov. 30-Dec. 5—Denver Automobile Show, 
Denver Coliseum, Denver. 

Dec. |-6—Tampa Auto Show, Fort Homer 
Hesterly Armory, Tampa. 

Jan. 8-10—Birmingham Auto Show, Bir- 

Annual Chicago Auto 


mingham, Ala. 
International Amphitheatre, Chi- 





Letterbox 


letters but you may sign your name 
used if you so request. 


Pension Seeker 


I have read with interest your 
recent article about the St. Louis 
dealers who closed their shops in a 
mass lockout and laid off their em- 
ployes in a dispute over a new con- 
tract with the Teamsters and Ma- 
chinists Union. 

The article quotes Ben Linden- 


Jan. 16-24—52nd busch as saying “the only thing 


Show, 


"If you're one of those guys who thinks he's just trying to 
drum up business when he mentions something else that 
needs fixing, you'll just have to get used fo his grin.” 


‘Dead Set Against .... .” 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 


No attention is given to unsigned 
with the assurance that it will not be 


Address Editor, Automotive News, Detroit 7, Mich. 


Act. 


publication. Not only 
and accurate, but it maintains 


is the illegal use which is being 
made of them. It is the use of the 
stickers and not the stickers them-" 
selves which may constitute a vio- 
lation of the Sherman Antitrust 


May I take this opportunity to 
compliment you on your very fine 
is it clear 


considerable objectivity of its sub 


keeping the association and 

unions apart is a pension plan 
proposed by the unions.” 

Why is it that dealers are dead 
set against giving their employes 
a pension plan? 

After 12 years in the auto re- 
tail business, and talking to fel- 
low employes, I can tell you that 
most employes wouldn’t even 
think of joining a union if they 
were offered a pension plan and 
a few other fringe benefits, 

A pension plan, a comparatively 
inexpensive thing, would go a long 
way in developing steady, loyal and 
happy dealership employes. It also 
would keep union organizers off 
craft Engineering Displey, The Am- the dealer’s neck.—MIcHIGAN SALEs- 


bassador, Los Angeles. MAN. 
Oct. 18-23— Annual American Trucking ee, 


Assn, convention, Hotels Biltmore and Clarification 


Statler, Los Angeles. ¥ 
Og. ara tehometive Wholesalers of I note that in your June 29 issue 
exas, Adolphus Hotel, Dallas, Tex. under “Capsule Comment” you 
Oct. 21-25—Second Annual Rod & Custom os . 
World's Fair Auto Show, Industrial Arts state that NIADA’s Robert Mc- 
Bidg.. Eastern States, Exposition Fair- | Kinsey feels the stickers might well 
grounds, West Springfield, Mass. be illegal under the Sherman Anti- 
OF rr ae ee ee Meet- | trust Act.” This statement does not 
Oct, 27-28—National Diesel Engine Meet- | accurately reflect my thinking. 
The preceding sentence is ac- 
curate in that it makes clear that 
NIADA’s objection to the stickers 


motor vehicles, parts and accessories; 

¥ 2. Every dollar of gasoline and oil taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 

{ 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 
else in the world. 


jects on some of the more contro 
versial matters of interest to the 
automotive industry. In particular, 
your willingness to give NIADA™ 
full coverage in your publication 
is very much appreciated. 

Thank you and keep up the good 
work!—Rosert J. McKinsey, Execu- 
tive Vice-President, National Inde 
pendent Automobile Dealers Assn. 
Washington. * > 


Plea to Factories 


The answer to the problems 
created by cross-selling of new 
cars into other territories is found 
in none of the bills before Con- 
gress. Does anyone in his right 
mind think that either discount 
bonuses or discount penalties will 
solve a problem that begins right 
at the factory exit? 

Maldistribution and a surplus of 
dealers are the causes of all the 
supermarketing, bootlegging and 
cross-selling. New cars are whole 
saled or sold outside of the dealer's 
trading zone because of oversupply 
—both of units and of dealers. 

Moreover, a suburban or perim- 
eter dealer in a community of @ 
few thousand can’t be expected to 
move 100 cars a month unless hé 
penetrates his fellow dealers’ ter 
ritories. 

Passing another law will not 
cure this basic illness. The face 
tories have gone crazy for more 
and more volume. They hav 
padded the dealer rolls—and only 
now GM is coming to its senses an@ 
buying out dealers in decaye@ 
neighborhoods. Chrysler’s Dodge 
Plymouth splitup is another sigt 
that sense is coming back to De 
troit. 

As a dealer for 25 years, I cam 
jattest to the long-range value of 
| the intelligent marketing approach. 
|There hasn’t been a law yet that 
| guarantees a profit—and that goe 


cago. 

Jan. 20-24—Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, Neb. 
Jan, 24-28—International Foreign & Sports 
Car Show, Dinner Key Auditorium, Mi- 


ami, 

Feb. 6-14—Detroit Auto Show, Artillery 
Armory. 

Feb. 10-13—Automotive Service Industries 
Assn. Show, Coliseum, New York, 





Capsule Comment 


New York State dealers will draft advertising “ground 
rules” in renewed drive against deceptive practices. 


A cleanup that every state should emulate. 


General 

Aug. 10-13—National West Coast Meet- 
ing, Hotel Georgia, Vancouver, B. C. 

Sept. 14-17—National Farm, Construction, 
and Industrial Machinery Meeting, Pro- 
duction Forum and Display, Milwaukee 
Auditorium, Milwaukee, 

Oct. 5-7—Annual Truck Body & Equip- 
ment Assn. convention and exhibit, Hotel 
Sherman, Chicago. 

Oct. 5-I0—National Aeronautic Meeting, 
Aircraft Manufacturing Forum and Air- 


* * * 


Lark and Rambler are pacesetters among car pro- 
ducers in the first half. 


The. compacts make quite an impact. 


Thirty-five “rebel” new-car dealers from North Carolina 
balk at NADA’s territory-security policy. 


For the sake of dealer strength, let’s hope that the rift 
can be patched up. 


ing, La Salle Hotel, Chicago, 
Oct. 28-30—Annual convention and trade 
show, Automotive Parts Rebuilders Assn., 


* * < Roosevelt Hotel, New Orleans. 


Automotive excise taxes are extended for another year. 


Repeating the “luxury” tax combination — perfumes, 
furs and cars. 


30 Years Ago Srinind 


The Big Stories 


Registrations in 18 cities of eight-cylinder cars priced above $1,000 
in the first four months of 1929 showed an increase of 82 percent over 
the same the previous year. Registrations of six-cylinder cars priced 
over $1,000 in the same period declined 8 percent, according to a 
survey by Studebaker Corp. 

In a worldwide survey by the automotive division of the Com- 
merce Department it was found that 32,028,584 automobiles, trucks 
and buses were being operated by the peoples of the world. This 
is an increase of 2,341,085 units or 7.9 percent over the total for 
Jan., 1929. The survey revealed that over 89 percent of the cars 
in use were of American make. In this category were units made 
in either the U. S. or Canada, or ca 5 
of American manufacturers. St aeaeee tee ee i roe ones faith, stickers and all (a 

In registrations, the U. S. accounted for 24,620,921, Great Britain ||T°S*: .. 
was second with 1,123,200, followed by France with 1,098,000, Canada ae time the factories as 
with 1,061,830, and Germany with 531,000, |their senses and made deal@ 

—From the Files of Automotive News profits a cardinal goal, instead ¢ 
| unit volume.—C, C. F., Houston. 


Chevrolet retorts to competitive barbs, justifies rear- 
engine decision for Corvair. 

Fore or aft, the 1960 model year will be most inter- 
esting. 





New seven-inch headlamps are approved for industry use. 
An added auto safety factor. 


” * oe 
National Automobile Show set for October, 1960, in De- 


troit’s new Cobo Hall. 
Finally, the big show’s back at home base. 











y NEXT 
om CAR 
“HE’LL BUY... 


...will be a sports car, imported sedan or a domestic compact car. 


The intense interest of the SCI reader in special performance cars 
makes him your most likely customer. This is one reason why more 
and more automotive advertisers, like yourself, (a total of 217 in 
the first nine issues of 1959) use SCI. 


To sell him your car, place your advertising in... 


SPORTS 
CAR Scestraren 


the magazine your most likely customer reads. 
CIRCULATION: 147,928 ABC 12/31/58 


Ziff-Davis Publishing Company, One Park Avenue, New York 16, New York. ORegon 9-7200 
Room 412, 215 West 7th Street, Los Angeles 14, California. MAdison 7-8043 ¢ 4 Old Burlington Street, London W.1, England 
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TURNINGS ... 

















































Europeans Unafraid 


Of Big 3 ‘Compacts’ 


By Jose eeph M. Callahan 


neering Editor 
a effect will the Big Three light cars have on the 
imported-car market when they are introduced this 
fall and early next year? 
Some American auto executives have brashly predicted 


that this foreign-car market will be annihilated, but most 
of the European auto makers9?—4-—\1lAH_ 


apparently feel that they will 


continue to thrive in the U. S. 
And they support this feeling with 
some compelling logic. 

Interviews with half a dozen ex- 
ecutives of most of the top auto 
makers in France, Germany, Italy 
and England revealed, with one 
mild exception, that they’re await- 
ing the showdown this fall without 
the slightest tendency to stampede. 

Their favorite phrase in connec- 
tion with the situation, and one 
that was popularized by American 


Motors’ George 
Romney, is “com- 
pact car.” They 
feel that the Big 
Three’s compact 
cars are merely 
a compromise be- 
tween the U, S. 
big cars and the 
European small 
cars. For that 
reason, they feel 
that the compact | 
cars will make! 








J. M. Callahan 


1. Perfect Circle Valve Seals 


solve problem of excessive oil 
consumption past valves! 


New rings and restored valve effi- 
ciency produce higher compression 
pressures—and higher deceleration 
vacuum. Increased vacuum draws 
oil through loose and worn valve 
guides. Stop this loss with new 
Perfect Circle Valve Seals! 


Be sure of customer satisfaction 
—Install Perfect Circle Valve Seals 
on all re-ring and valve jobs. 


2. Perfect Circle 
2-in-1 Chrome Sets \" 


solve problem of excessive oil 
consumption past pistons! 


2-in-1 Chrome sets provide the 

finest piston rings obtainable! Top 

rings and oil rings are plated with’ 

thick, solid chrome. Doubles life of 

cylinders, rings, pistons. No tedi- 

ous break-in is necessary, rings are 
re-seated at factory. 


Be sure of customer satisfaction 
—Install 2-in-1 Chrome sets for 
thousands of extra miles of power 
protection and positive oil control! 


PISTON RINGS AND 
Hagerstown, Indiana 
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most of their “conquest” sales from 
the medium-priced field. 

This is somewhat borne out by 
the latest reports on the GM Cor- 
vair, Ford Falcon and Chrysler 
Valiant which put their wheel- 
bases at 108, 105 and 106 inches, 
respectively. All are about 180 
inches long. Both Rambler and 
Lark have 108-inch wheelbases. 
In contrast, the more popular 
European autos have wheelbases 
ranging from 72 to 96 inches. 
Volkswagen’s wheelbase is 94; the 
Renault Dauphine’s is 89; the Hill- 
man sedan’s is 96; the Fiat 500 is 
72; the Ford Anglia is 87; 
Simca Aronde is 96, and the Citroen 
2CV is 94. 


* * * 


‘Bigger, Longer Small Cars’ 


EHIND the confidence of some) 
of the European executives is| 
the feeling that the American auto | 


makers are really unable to build} 
cars to satisfy their own market. | 
But they have a tendency to forget | 


that more than 90 percent of the 
American car buyers still buy 
American cars. 

Somewhat symbolic of Euro- 
pean thinking on the situation 
was a cartoon produced by a 
Simca official which showed a 
corpulent American auto official 






PERFECT “CIRCLE 


the | 





vehemently proclaiming, “Yes, 
and we’re going to produce big- 
ger, better, wider and longer 
small cars.” 

The European manufacturers 
also feel that they have initial cost, 
operating cost and quality advan- 
tages that the compact cars can’t 
overcome, Furthermore, they’re 
counting on the continuation of the 
“snob appeal” which even a car 
made in Europe by General Motors 
or Ford doesn’t have, 

With tongue in check, a Volks- 
wagen official commented, “The 
|Big Three light cars will cut into 
our sales, IF they can be pur- 
|chased for $1,800 or less, IF they 
| give 30-40 miles a gallon, IF they 
have light-weight engines and IF 
they have other advantages our 
| cars have.” 





* * a 


|Renault’s Not Alarmed 


EN pinned down a little fur- 

ther on the subject, he admit- 
ted that he expected VW sales to 
continue at a rising rate for some 
time. Behind VW’s confidence and 
|the confidence of several other 
| European manufacturers is the 
| realization that there is a pent-up 
demand for their cars that is 
| largely limited by their production. 
| Earlier, Pierre Dreyfus, presi- 








Only Perfect Circle gives you 


d-WAY POWER PROTECTION! 





—. 


dent of Renault of France, said: 
“The Big Three ‘compact’ cars 
are going to help Renault rather 
than hurt us, for we can top 
every selling point that they can 
make—economy, low cost, experi- 

ence in building such cars.” 
Dreyfus added that he expected 
Renault to expand its position in 
the American market in the face 
of the compact-car competition be- 
cause of (1) improvements contin- 
ually being made in the Dauphine, 
(2) the fact that its network of 809 
dealers is the largest of any Euro- 
pean car, (3) its nationwide system 
of 15 parts depots backed by the 
central parts depot in Brooklyn, 
N. Y., with its $2 million inventory 
and (4) its $4 million advertising 
program which will be duplicated 
by Renault dealers. 
of * 


Simca Stresses Size 


— that program the most 
extensive in American import- 
ed-car history, he said “Renault is 
going to do all right, regardless of 
what the Big Three do or don’t do. 

“We have been building small, 
economical cars for years. We have 
been building rear-engine cars for 
years, We have been building cars 
with all-welded unitized bodies for 
years. We have all the experience 
needed to produce the kind of 
| vehicle the American motorist has 
| been asking for.” 

In a typical expression, Jacques 
Giraud, Simca export manager, said 
|he didn’t expect too much trouble 
|}from the compact cars because 
they’re expected to be larger than 
the imports. 

“They'll mostly take sales away 
from the low-priced three,” he 

predicted, “particularly if the 
compact cars have a wheelbase of 

100 to 108 inches, On the other 
hand, the typical European car is 
probably our Aronde which has 
a wheelbase of only 96 inches.” 

Giraud feels that Simca will be 
in a particularly good position dur- 
ing the period ahead because (1) it 
| will have the support of the Chrys- 
ler Corp. sales force and advertising 
| (Simca is handled now almost ex- 
|clusively by Chrysler Corp. deal- 
ers); (2) it is a larger car than 
|most other European models al- 
though competitive pricewise with 
them; (3) it is available in a wider 
|range of vehicles, and (4) its big 
| advertising budget. 
| 7 * 


|Hillman Stands Pat 


N OFFICIAL at Lancia in 
Turin, Italy, said he didn’t ex- 
pect the compact cars of the Big 
Three to hurt Lancia sales in the 
U. S. because his company’s cus- 
tomers have rather specialized de- 





* 








mands which the compact cars 
probably wouldn’t fulfill. 

In Wolfsburg, Germany, Sieg- 
fried Metzner, in charge of the 
export market dealer organiza- 
tion for Volkswagen, said he 
didn’t expect his car to suffer 
from Big Three competition be- 
cause the VW is designed to give 
low-cost, trouble-free transporta- 
tion and that its low price will 
make it a good seller always. 
Timothy Rootes, domestic sales 

manager for the Rootes group, told 
AvuToMoTiIvE News that the effect of 
the compact cars on Rootes sales 
in the U. S. would depend largely 
on the size of the American light 
cars. The implication was that if 





POWER SERVICE PRODUCTS 
Don Mills, Ontario, Canada 





the U. S. cars had wheelbases of 
108 inches or so, they would not 
be too damaging. 

* * 


Fiat Admits Competition 


7s only comment from Euro- 
pean executives that indicated 
the slightest doubt about the future 
of the import market in the U. S. 
came from a Fiat official who said 
that the compact cars would prob- 
ably compress the import market, | 
although they wouldn’t destroy it. | 

“It’s not our policy to push pro- | 
duction too much, or to increase § 
sales in the U. S. or any export 
market too much,” he said. 

“But, that’s the distributors’ 
business. We just want each of 
our dealers to have a profitable 
business. We don’t want price- 
cutting, bootlegging and the other 
problems that affect many dealer 
groups.” 

In summary, the European man- 
ufacturers feel that they have the 
products to compete against the 
compact cars of the Big Three. 
Whether they can retain and ex- 
pand a competent dealer organiza- 
tion to sell the imported cars is @ 
question to which the answer is not 
so clear. 
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In the New York market 


1,900,000 News readers 
are suburbanites 


The Daily News has 460,000 more readers 
in the suburbs than all other New York City 
morning papers combined; and 980,000 
more than all evening papers combined! 


pai / 
xh 


Forty percent of metropolitan News readers 
live in the suburbs, and men readers 


outnumber women—990,000 to 910,000. 


Source: Profile of the Millions—2nd Edition, 
a comprehensive and authoritative study of the 
New York City and suburban markets. 

Call any News office for a presentation. 


For years certain New York newspapers have 
claimed the suburbs as their particular game 
preserves. They check trains, and find their sheets 
the favorites of commuters on the 8:12, or sometimes 
the 5:34. They send girl researchers to ring doorbells, 
and tally up top coverage among the first families 
of East Oilsump, Conn. 


¥ 
The New York suburbs are a big deal, with some 
6,000,000 population, nearly as large as the second and 
third U.S. cities combined—and not to be pressured y | 
with peanuts. Only The News has enough spread and 
weight to make sales in the corner store, the shopping 
center, the showroom, and to pull women into 


mid-Manhattan stores. 


When New Yorkers move to the suburbs, The News 
is one habit that goes along. It is preferred breakfast 
fare in Stamford and Saddle River as well as 
Stuyvesant Town. It gets first reading from commuting 
husband and stay-at-home housekeeper. And no other 
medium delivers so much sell for the money. 


Details? Any News office can fill you in. 


THE NEWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 
News Building, 220 East 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11-155 Montgomery St., San Francisco 4 
8460 Wilshire Boulevard, Los Angeles 5—Penobscot Building, Detroit 26—27 Cockspur St., London S.W. 1, England 
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Night Reflector 
Offered by Ford 


DEARBORN. — A portable night 
safety reflector is being distributed 
free by Ford dealers across the 
nation. The reflector may be set up 
next to a stalled car to act as an 
advance warning for approaching 
traffic, or slipped over the arm of 
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anyone walking along a roadway 
at night. 

The reflective surface of the 
safety warning device is printed 
with a special screen process ink 
which appears neutral gray in nor- 
mal daylight and reflects a brilliant 
red and silver white under auto 
headlights. Printed on 8%-by-6- 
inch hardboard, the reflector is 
scored and folded for storage on 
the visor of any automobile. 


ADVERTISEMENT 


“CHILDERS THINLINE CARPORT WILL PAY FOR ITSELF IN A 
VERY SHORT TIME,” says Carl Stinson of Manchester Sales & Service, 


Manchester, 
kinds of sagice » 
traffic 


He adds, “It’s great to do business on our lot in all 
. . our stock looks better and we have a lot more 
as soon as we heard about the new Thinline, we knew you 


bad what we wanted.” To see how Childers Carports can increase sales 
and cut expenses on your lot turn to Page 37. 





Theater Ads Grow... 


Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

The average advertising cost for 
each automobile sold in 1958 was 
only $34.52, despite the recession 
sales lag, according to Advertising 
Age. 

The figure represented a 11.3 
percent rise from $30.69 in 1957, 
the trade paper said. 

Ford had the lowest ad cost per 
car at $22.90, while Chevrolet was 
second lowest with $23.90. Third 
lowest was Rambler at $26.17. 

Highest ad cost per car was 
| $195.20 for the Edsel, followed by 
$134.42 for Lincoln. 
| The costs were computed from 
| expenditures in newspapers, maga- 
| zines, network and spot television, 
| farm publications and outdoor ad- 
rms 





* * 


‘Mack Again on Radio 


For the fourth consecutive year 
| Mack Trucks, Inc., is sponsoring a 
nationwide radio program dedi- 


“Rasmogonnu sput 
dcymxu !!”" 


NEED FOREIGN PARTS .../N A HURRY? 


Don’t cuss. Don’t turn down the booming foreign car service business. 
Just call us. Replacement parts for over 40 foreign makes currently 
carried in stock. Quick, same day shipment . . . air mail, if you wish. 
We’re overnight from almost anywhere. 


FREE CATALOG — write for your copy of our big 
free foreign parts catalog. 


SOUTHWEST 


IMPORTED AUTO PARTS 


1812 TEXAS AVENUE 


CAPITOL 7-4264 


HOUSTON 3, TEXAS 


cated to the trucking industry, its 
contribution to the American econ- 
omy and to safety on the highways. 


As before, the education series, 
according to E, G. Ewell, sales 
vice-president, is being offered in 
cooperation with the American 
Trucking Assns. Foundation, Inc. 

The program will be heard on 
Fridays, Saturdays and Sundays 
over an average of 165 stations on 
Monitor, NBC’s weekend radio 
service. It is broadcast between 7 
p.m. and 10 p.m. and will be con- 
| cluded Labor Day. 


* * * 


Formsprag Picks Kinder 

Kinder Associates, Washington, 
D. C., has been appointed armed 
services and government relations 
representative for Formsprag Co., 
Warren, Mich. Formsprag manu- 
factures over-running clutches. 

* * * 


Esquire Leads the Field 
Esquire magazine led all other 





GERMAN 
FRENCH AND 
CONTINENTAL 

CARS 
ALFA ROMEO 
BMW 
BORGWARD 
CITROEN 


general magazines in editorial 
linage devoted to American and 
imported automobiles during 
1958, according to a Lloyd 4H. 
Hall Co. report made available to 
advertisers and their agencies by 
Jerry Jontry, advertising director, 

The study is highlighted in q 
new 16-page brochure directed at 
automobile advertisers and their 
agencies. 


* * 


OAI Poster Annual Bows 


The new Poster Annual, contain. 
ing the prize-winning designs of 
the country’s best posters and 
painted displays, is now being dis. 
tributed by Outdoor Advertising 
Inc. 

Reflecting the increased use of 
painted displays, this year’s An- 
nual contains 20 percent more 
illustrations of this form of the 
standardized outdoor medium, 

The Annual is scheduled for a 
limited distribution to advertisers 
agencies and selected art training 
institutions. 


* 


2, ae 


Keystone in Detroit 


Keystone Broadcasting System, 
Inc., Chicago, has announced the 
opening of a Detroit office to be 
located in the Penobscot Building 
as of July 15. 

Edwin R. Peterson jr., 
account executive in Chicago, 


formerly 


has 


E. R. Peterson J. H. Hartigan 


been made general manager in 
charge of the Detroit office. 


John T. Hartigan will be account 





DKW 

FIAT 
FORD-TAUNUS 
GOLIATH 
GOGGOMOBIL 
LLOYD 
MERCEDES 
OPEL 
PANHARD 
PORSCHE 
RENAULT 
SIMCA 
VOLKSWAGEN 


executive in Chicago. Hartigan for 


|merly was with Forjoe & Co., Ine, 
| Chicago, and MacManus, John & 
| Adams, Inc., Detroit. 


This expansion gives Keystone 
offices in Chicago, New York, Les 
Angeles, San Francisco and Detroit. 

* * * 


Vogue Survey Revealed 


Vogue has parlayed Ford Direc 
tor of Styling George Walker's 
statement that “beauty is what 
sells the American car,” with its 
own survey of subscribers’ automo 
tive preferences, and has come up 
with the advertising theme “We're 
all beauty dealers.” Walker said 
“the person we are designing for 
is the American woman.” 


The magazine found that 91 





VOLVO 


BRITISH CARS 
AUSTIN 


percent of its subscribers drive 
their own cars; 52 percent own 
two or more cars, and 37 per- 
cent are planning on having air- 
conditioning in their next car. 





AUSTIN-HEALEY 
FORD-ANGLIA 
FORD-PREFECT 
FORD-CONSUL 
FORD-ZEPHYR 
HILLMAN MINX 
HUMBER HAWK 
JAGUAR 
JOWETT-JUPITER 
M.G. - M.G.A 
MAGNETTE 
MORRIS 

NASH METRO 
RILEY 

ROVER 

SINGER 
STANDARD 
SUNBEAM 
TRIUMPH 
VAUXHALL 


Twenty one percent are now air- 
conditioned. 

These tabulations are well above 
the national average of 46 percent 
for women drivers, 12 percent for 
family ownership of two or more 
cars, and six percent of U. S. cars 
air-conditioned. 


Other areas covered in the study 
were year models of cars owned; 
body types and makes of cal; 
makes of principal car and second 
car; color preferences; rate of buy- 
ing new cars; future car buying 
plans; gasoline buying habits; atti- 
tude toward small cars, and atti- 
tude towards the size of American 


cars. 


* * * 


Personnel Changes 


Joel H. Squier from Sutherland- 
Abbot advertising agency, Bos- 
ton, to advertising manager of 
Budd Co., Philadelphia . . . Robert 
A. Bodine from 
promotional work 
in the automo- 
tive parts indus- 
try to promotion 
manager of auto- 
motive after- 
market products 
for Arvin Indus- 
tries, Inc., Colum- 
bus, Ind... . John 
W. Twiddy from 
media buyer at i 
Foote, Cone & J. H. Squier 
Belding advertising agency, NeW 
York, to national advertising sales 
staff of TV Guide in New York. 





Helps you sell 


encies by 
director, 


ted ina 
rected at 


ew Ways- 


and holds the price-line, too! 


1 NEW LUXURY-— 


2 NEW SPACIOUSNESS 


MN] AV LO] SEN ests 


See how full-depth Airfoam seat-units deliver important economies: 


Goodyear can NOW supply full-depth AIRFOAM seat-units—built to designers’ 
specifications—all ready to set in the car. 


No big stocks of multiple parts—no time-killing assembly—no expensive extra 
steps or applications. Nothing but the most luxurious comfort ever, more 
room without compromise of style, gumshoe quietness not matched yet—and all 
economically! 

If you’re a dealer—and interested—speak with your Manufacturer’s Rep. If 
you manufacture, simply contact Goodyear, Engineered Products Dept., 
Akron 16, Ohio—for the latest, most significant facts. 
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Airtoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio The Foam Rubber-Latex cushioning of cars with a Future 
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Sales Conditions in Various Areas 


Auto Market Reports 


North Carolina 
A total of 948 imported cars were 
sold in North Carolina in May, 
compared with 832 in April, accord- 
ing to the North Carolina Automo- 
bile Dealers Assn. 
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registrations were: Chevrolet, 106; 
Ford, 73; Dodge, 34; International, 
31; GMC, 12; White, 6; Volkswagen, 
4; Willys, 2; Divco, 1; Goliath, 1; 
Mack, 1, and Reo, 1. 


rose to 380 from the 345 recorded 
in May. A year ago, 278 new cars 
were registered in June. 

New-truck sales, however, dipped 
to 51 from the 72 reported a month 


‘ _| Used-car sales in June numbered | 
a? makes, May sales were: Ren” |gse(-~up 162 from May and, 1040 
104: Opel 89: ’ English Ford 76: more than June last year.—(Ernest 


Vauxhall, 76; Simca, 60; Hillman, L, Arms.) 
46; Austin, 25; Morris, 25; Peugeot, 
a MG, 20; gee cone 17; Volvo, Past ° 
Goliath, Mercedes-Benz, 11; Sioux City, Ta. b 
Triumph, 9; ‘ious, 2, and miscel- | New-car sales in _ Wood wae 


laneous, 18. ——— ai 
ee Gabriels Add Mercury Mercury, 9; Dodge, 8; Studebaker, 


Denver MARRERO, La.—Gabriel Motors,| 53 Renault, 4; Triumph, 4; De- 

Denver dealers sold 1,708 new|Inc., 4326 Fourth St. here, just| Soto, 3; Edsel, 2; Opel, 2; Chry- | Los Angeles Honors Dodge Dealer— 
cars in May, compared with 1,742| across the Mississippi River from| sler, 1; Checker, 1. | Amerigo Bozzani, Bozzani Motors, Ltd. (Dodge), Los Angeles, was honored recently 
in April. Total for the first five) New Orleans, has been franchised| New-truck registrations were:|by the Los Angeles County Board of Supervisors. A business and civic leader in 
months of this year was 8,178, com- | by Mercury. The dealership is op-| Ford, 20; Chevrolet, 17; Interna-| Southern California for more than 48 years, Bozzani was feted by the supervisors 
pared with 6,478 in last year’s five-|erated by Sam Gabriel and Vic) tional, 9; Diamond T, 1; Dodge, 1; | and a resolution introduced commending him for his outstanding contributions. Shown 
month period. | Gabriel. The firm will continue to| GMC, 1; Studebaker, ay and| from left, standing, are Supervisors Burton W. Chace, Warren Dorn, Kenneth Hahn, 

By makes, new-car sales were: | handle Edsel and Studebaker. White, 1. | Frank Bonelli, and Ernest E. Debs. Seated are Amerigo and Mrs. Bozzani. 
Chevrolet, 418; Ford, 379; Pontiac, 


143; Rambler, 123; Plymouth, 78; | 
Checker, 63; Oldsmobile, 62; Dodge, | 
55; Buick, 54; Volkswagen, 52; Mer- | 
cury, 43; Cadillac, 29; Studebaker, | 
25; Renault, 21; English Ford, 18; | 
Chrysler, 13; Hillman, 13, and| 
Simca, 9. 

Borgward, 8; MG, 8; Austin- 
Healey, 7; Berkeley, 6; Goliath, 
6; Peugeot, 6; Volvo, 6; DeSoto, 5; 
Imperial, 5; Metropolitan, 4; Gog- 
gomobil, 3; Triumph, 3; Vauxhall, 
8; Alfa Romeo, 2; Austin, 2; 
DKW, 2; Jaguar, 2; Mercedes- 
Benz, 2; Opel, 2; Porsche, 2, and 
miscellaneous, 5. 

New-truck sales totalled 296 in 
May, compared with 306 a month 
earlier. In the first five months, the 
1959 count was 1,272, compared 
with 884 in 1958. 

By makes, May sales were: Chev- 
rolet, 103; Ford, 70; Willys, 32; In- 
ternational, 24; Dodge, 22; GMC, 
14; Volkswagen, 3; Kenworth, 2; 
White, 2; Autocar, 1, and miscel- 


laneous, 23—(Ira Alexander.) 
* * * 


Columbus, O. 


New-car sales in metropolitan 
Columbus, O., last month were the 
highest for any June since record 
1955. Since the end of that boom 
year, in fact, higher sales have 
been recorded only in three months 
—March of 1959, 1957 and 1956. 

June new-car sales totalled 2,667 
—up 225 from May and a whopping 
834 more than in June last year (a 
gain of 45.5 percent). 

Ford again was the front-runner, 
but by the narrowest of margins 
over Chevrolet—683 to 663, Plym- 
outh is firmly in third place. A 
three-way race for fourth position 
found Pontiac ahead in June, fol- 
lowed closely by Oldsmobile and 
Dodge. Rounding out the top 10 
were Rambler, Buick, Studebaker 
and Mercury. 

By makes, new-car registra- 
tions were: Ford, 683; Chevrolet, 
663; Plymouth, 228; Pontiac, 168; 
Oldsmobile, 159; Dodge, 157; 
Rambler, 127; Buick, 80; Stude- 
maker, 48; Mercury, 45; Renault, 
37; Cadillac, 36; Volkswagen, 30; 
Simea, 29; Chrysler, 21; DeSoto, 
17; Fiat, 15; Opel, 14; Saab, 13; 
Metropolitan, 10; Edsel, 9; Hiill- 
man, 7;, Triumph, 7; Isetta, 6; 
miscellaneous, 58. 

New-truck sales in June totalled 
272, up 16 from May and 63 more 


earlier. In June, 1958, the total was 
46. 

Registrations of new cars by 
makes were: Chevrolet, 118; 
Ford, 105 (a month earlier, Ford 
topped Chevrolet, 108 to 91); 
Rambler, 26; Pontiac, 20; Olds- 
mobile, 19; Plymouth, 18; Buick, 
15; Volkswagen, 11; Cadillac, 9; 


* * * 


than in June last year. By | County (Sioux City), Ia. in June 
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NOW FROM DELCO-REMY——NEW TOTALLY 


Delco-Remy now offers a completely new series of 
solenoid-operated, over-running clutch type heavy-duty 
cranking motors with the shift mechanism entirely en- 
closed. Special two-piece drive housings can be assembled 
to permit a total of 24 different solenoid positions with 
respect to motor mounting. New 50% longer brushes, 


Sowite 
BUILD Y BUSINESS 


WITH STEMAC INDIVIDUALIZED 


DEALER NAME PLATES 


Identified and satisfied cus- 


- $temac INC. 


Division of C. A. Norgren Co. 


5434 So, Delaware, Littieton. Colo. 


invited to write directly to Delco-Remy for complete 
information and engineering assistance on the application 
of these new motors. 


TOTALLY ENCLOSED DRIVE SHIFTING MECH- 
ANISM is protected against dirt, water, slush and ice. 


MOTOR | 
MASTER 


DEFIANCE: OHIO 


together with sealing rings (optional) and large oil 
reservoirs (optional), assure extra-long operating time 
between overhauls. And Delco-Remy design features 
keep these heavy-duty cranking motors positively en- 
gaged until the engine starts. Engine manufacturers are 


This enclosure plus the shaft seal and linkage seal also 
prevents transmission oil leakage. 


TWO-PIECE DRIVE HOUSING DESIGN permits 24 
different solenoid positions. Nose housings available in 
S.A.E. #2 and #3 mountings. 





N. C. Accuses Dealers . . 
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Insurance Evasion Row 


GREENSBORO, N. C.—Automo- | 
bile dealers were accused in Mu-| 
nicipal-County Court here of evad- | 
ing North Carolina’s insurance} 
liability law and Judge William M. | 
Poteat said he felt there should | 
be a law making dealers financially | 
responsible for cars bearing deal-| 
ers’ license plates. 

At Raleigh, A, M, Gilbert, head 
of the license and theft enforce- 
ment division of the State Motor 
Vehicles Department, said viola- 
tions of dealers’ licenses are fre- 
quent and his division occasion- 
ally has found it necessary to 
cancel a dealer’s plates. 

Foy Ingram, director of the 
registration division of the depart- 
ment, said it is “unfortunate” that 
a car is not registered and is not 

under the state liability law require- 
ments during a 10-day period after 
its sale and added that there is a 
bill pending before the current 
session of the Legislature which 


would require financial responsi- 
bility during the period. 

The issue was raised in court 
here in a case in which a defendant 
was fined and given a suspended 


Former Dealer 


Guilty of Fraud 


PAINESVILLE, O.—Jack Her- 
man, former used-car dealer, has 
been convicted on two counts of 
issuing forged notes and mortgages 
on fictitious accounts. 

Accused of participating in a plan 
to defraud City Loan Co. of $294,000, 
Herman was found guilty on 
charges embracing only two ac- 
counts totalling $3,300. 

The maximum penalty for each 
count is one to 20 years. Sentencing 
was postponed pending a possible 
appeal and he was released on 
$3,000 bond. 


sentence after being convicted of 
reckless driving, failing to have 
liability insurance and failing to 
have proper registration on a 1953 
model car bought from a local 
dealer on Apr. 21. 


The defendant contended the 
“transmission fell out” the day 
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(| buyer occasionally will not have 


after he bought the car, that it|” 


was in a garage for “a month and 
a half” and he had been driving it 
again only “a day or two” and felt 
he was entitled to use of the deal- 
ers’ license plate for full 10 days 
when his car struck a parked car 
here and he was arrested, 


Improper use of dealers’ plates 
was flayed by Judge Poteat, and he 
was backed by Solicitor Percy Wall 
who said “too frequently” pur- 
chasers “go to almost any dealer 
and get a car with their tags on it. 
It is circumventing the liability law 
... It happens almost every day.” 

New-car dealers here denied 

the charge of irresponsibility. 
Spokesmen for franchised dealers 
said they felt an obligation on 
them goes along with the use of 
their license plates and that they 
are careful to pick up license 
plates at the end of the 10-day 
period. 

They said they feel they have a 


——e 
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PEERLESS 


So 
ed 
a 


New Peerless— 


Head-on shot shows styling of the 
Peerless, imported four-passenger luxury 
sports car featuring Triumph TR-3 engine 
and other assets in fiberglass body. Car 
is made in England in small quantities 
and retails for $3,995. 


moral, as well as a legal, responsi- 
bility for the operation of- a car 
bearing their tags and when a 


ENCLOSED HEAVY-DUTY CRANKING MOTORS 


HEAVY-DUTY SOLENOID 


positive pinion engagement and safely handle maximum 


AND SWITCH provide 


starting current. Special seals increase contact life. 


SPRAG CLUTCH DRIVE operates with non-chamfered 
ring gear. Pinion indexes on spiral spline, positively en- 
gages ring gear before power switches on, and does not 
become disengaged with sporadic engine firing. 


HEAVIER BRUSH INSPECTION PLATES resist 
damage from use and handling—are sealed to prevent 


leakage to motor interior. 


ey 
cron | 


GENERAL MOTORS LEADS THE WAY—STARTING WITH 


Delco-Remy 


f 


ELECTRICAL SYSTEMS 


DELCO-REMY «+ DIVISION OF GENERAL MOTORS + ANDERSON, INDIANA 


received his financial responsibility 
from the State Motor Vehicles Bur- 
eau within the 10-day period they 
instruct the buyer to keep the car 
parked until he has the insurance 
form and his own license plates. 

Used-car dealers expressed a 
similar attitude and said they felt 
the dealer in the case before the 
court was lax in not picking up his 
license plate upon the expiration of 
the 10-day period. They said, how- 
ever, they do not believe dealers 
should be held responsible for the 
operation of cars bearing their li- 
cense if they have obtained private 
licenses for buyers and the buyers 
have not picked them up. 

Gilbert estimated that his division 
of the State Motor Vehicles Depart- 
ment has investigated 30 to 40 cases 
in the past two or three months 
which involve improper use of 
dealers’ plates, but said enforcement 
of the laws requiring dealers to be 
careful about lending plates to 
buyers is difficult. 

“I have 26 inspectors out over 
the state,” he said, “and most of 
their time must be spent on 
weight violations and theft cases.” 

Miss Ingram said a dealer has a 
right to lend his plates and a buyer 
is permitted to operate with the 
dealer’s license with a permit while 
the car is not registered during the 
10-day period, but that the current 
Legislature will be asked to require 
financial responsibility during the 
period. 


9% of Families 
Eye New Car 


In San Antonio 


SAN ANTONIO.—(UTPS)—A re- 
cent survey conducted by Belden 
Associates for the three San An- 
tonio newspapers—the Hzrpress, 
Evening News and Light — shows 
that 9 percent of the families plan 
to buy a new car in the next 12 
months and that 7 percent intend 
to purchase a used-car during that 
period. 

The survey covered more than 
1,000 families out of approximately 
160,000 in the city and, on that 
basis, said dealers may expect to 
sell 14,500 new cars and 10,500 
used cars during the coming year. 

Of the makes owned, the survey 
showed the following ownership 
figures: Chevrolet, 27 percent; 
Ford, 20; Plymouth, 9; Buick, 8; 
Oldsmobile, 7; Pontiac, 7; Mercury, 
5; Dodge, 4; Chrysler, 3; Stude- 
baker, 2; Cadillac, 2; DeSoto, 2; 
Nash, 1; all others, 3. 

Of the more than 1,000 families 
interviewed, 57 percent had one 
car; 24 percent had two or more 
and 19 percent had none. 


ICC Chairman 
Booked for TTMA 


WASHINGTON.—An address by 
the Chairman Kenneth H. Tuggle, 
of the Interstate Commerce Com- 
mission, will be a feature of the 
1ith annual summer meeting of the 
Truck-Trailer Manufacturers Assn. 
this week at the Homestead, Hot 
Springs, Va. 

Tuggle will discuss the role of 
cargo containers in integrated 
transportation. 

Other speakers include Howard 
L, Willett, a past president of the 
National Truck Leasing System, 
who will speak on trailer leasing; 
Benjamin R. Miller, director of the 
industrial relations department of 
the American Trucking Assns., who 
will. present an analysis of labor 
legislation, and Ira M. Hayes, Na- 
tional Cash Register Co., who will 
speak on salesmanship. 


MR. EXECUTIVE! 


For a memorable business or sales 
meeting, ST. CLAIR INN offers 
complete conference facilities in a 
delightful resort atmosphere. Only 
50 miles upriver from Detroit! 
Contact Creighton Holden or Mrs. 
Margaret Nelson. 


St. Clair Inn and Country Club 
OPEN ALL YEAR... ON THE SCENIC ST. CLAIR RIVER 
Owned and operated by the Holdens 
ST. CLAIR, MICHIGAN ¢ diol FA 9-2222 














ADHESIVE SEALER—This model is 
“glued" to the wall on a chair held there 
by Cycleweld Liquid Iron. Liquid iron is 
said to be an iron-like adhesive and seal- 
er announced by Chrysler Corp.'s Cycle- 
weld Chemical Products division. Liquid 
Iron is easy to use and dries in the air 
without pressure. It will bond iron, bronze, 
wood, aluminum, brass, porcelain, marble, 
glass and other materials and as demon- 
strated above will bond wood to brick 
surfaces, it is said, There are said to 
be many uses of Liquid Iron for the 
motorist, including the repair of corroded 
sheet metal such as on rocker panels, 
broken bumpers, car radiators, cracked 
castings, broken mirror brackets, rotted 
floor panels and other auto parts. It is 
also suited to car customizing and indi- 
vidual design treatment, Chrysler said. 

os 





MATS—introducing an automotive pro- 
tector mat for the front floor of imported 
cars, Anchor Industries, Inc., 1725 London 


Rd., Cleveland, O., is expanding its line | 
as, | 


to offer mats for foreign, as well 
American cars. Identified as the ‘T-mat,” 
it features a molded basket weave pattern. 
A pair covers the floorboard and toeboard 
on both sides of the hump. 


Gaomrcm 





LUGGAGE CARRIER—Canell Carrier Co., 
44 Liberty St., Little Ferry, N. J., has an- 
nounced an addition to its line of all- 
aluminum luggage carriers. The light- 
weight carrier is available in several sizes 
for clamp-on attachment to the Volks- 


wagen Transporter. 


* * * 


Carbon Remover Offered 
By Oakite Products 


A solvent detergent designed to 
remove carbon from pistons and 
to clean a wide variety of engine 
Parts has been announced by Oak- 

* 
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ite Products, Inc., 157 Rector St., 
New York 6, N. Y. 

The material is Oakite Compo- 
sition No. 111. The company said 
it is effective mixed with water or 
with petroleum distillates, that it 
may be used at room temperatures 
or heated to about 100 degrees Fah- 
renheit and that it is easily rinsed 


with water or steam. 
+ * 


* 





SPRING SUPPORTS—Designed to over- 
come and prevent the many car troubles 
caused by sagging springs, a line of 
Nu-Ryde spring supports has been an- 
nounced by O. E. M, Products Co., 2342 
N. Cicero Ave., Chicago 39, Ill. These 


supports, installed on rear springs, are 
said to prevent spring-sag from heavy 
loads or abusive practices in driving. 


They also restore original arc to sagged 
springs, it is said. 


o 





COMPRESSOR — A gasoline engine- 
driven, oilless air compressor has been 
designed and built by Bell & Gossett Co., 
Morton Grove, lil. The unit, which weighs 
56 pounds, delivers oil free air up to 90 
pounds per square inch continuously, it is 
said. The compressor is driven by a four- 
cycle, air-cooled engine equipped with 
recoil starter, exhaust valve rotator and 
oil bath air cleaner. The engine also con- 
tains a three-quart fuel tank. The air 
compressor is a belt-driven twin cylinder, 
single stage unit. It is equipped with a 
belt guard for safe operation. 





FLOOR MATS—A 


line of rubber re- 
placement front floor mats has been in- 
troduced by Mats Unlimited, 5001 Baum 
Bivd., Pittsburgh 13, Pa. The new mats 
are contour molded with heavy felt back- 
ing. The reinforced kick plate and carpet 


grain texture are added features. 
+ 





RADIATOR PRODUCTS—Simoniz Co., 2100 Indiana Ave., Chicago 16, Iil., has intro- 


duced three radiator service products. The Radiator Sealer is said to stop leaks 
in all pressurized systems, and prevents new leaks. The Radiator Anti-Rust and 
Water Pump Lubricant prevent rust and lubricates the water pump. The third product, 


Radiator Fiush is designed to clean cooling systems. 


: 











PARTS BIN—Service Parts Systems, Inc., 
13380 E. Nine Mile Rd., P. O. Box 243, 
East Detroit, Mich., has introduced a parts 
bin that is said to be leakproof, water- 
proof and rustproof. Made of drawn 20- 
gauge steel, the bin is six inches long, 
four inches wide and three inches deep. 
The unit is said to fit all Service Parts’ 


Ful-Vu Space-Saver racks. 
* * * 
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FIBERGLASS TRAILER—A fiberglass 
trailer has been introduced by Commercial 
Fibreglas Products, Inc., Houston. This 
trailer, the top of which is in fiberglass, 
was designed and produced for Tubo- 
scope Co., Houston for use in its oil field 
activities. 





HUB CAP TOOL—A tool, designed to 
remove and replace automobile hub caps 
without scarring the metal finish, has been 
introduced by Coats Co., Fort Dodge, Ia. 
Called the Coats hub-cap tool, it is made 
of alloy steel with a forged hook at one 
end and a soft rubber bumper at the 
other. The hook is specially designed to 


remove the hub cap and the rubber 
bumper serves to replace it. Jack P. 
Hennessy Co., Inc., 12 Depot Square, 


Englewood, N. J. 


* * 





PORTABLE CABIN—A portable cabin has 
been announced by Pickup Motel Co., 206 
Maryland, Fort Worth, Tex. Weighing ap- 
proximately 750 pounds and made of alu- 
minum siding, it is said to fit half, three- 
quarter and one-ton pickups. It is also 
available for the Ford Ranchero and Chev- 
rolet El Camino. Insulated, it sleeps four, 
has a butane stove, ice box, running 
water, mahogany built-ins and ceiling 
ventilator. It is 6% feet wide, 8 feet 
high and 11 feet long. Optional equip- 
ment includes a chemical toilet, butane 
light, folding dressing room door, five- 
galion water tank, and hitch and wheels 
undercarriage for putting. 


Touch-Up Paint Applicators 
Offered for Chrysler Makes 


Exterior touch-up paint applica- 
tors with fountain brush have been 
made available in all colors for 
1957-1958-1959 Ply mouth, Dodge, 
DeSoto, Chrysler and Imperial cars 


| by MoPar division of Chrysler 
Corp. 

The applicators can be obtained 
through any Chrysler Corp. dealer 
or any MoPar parts wholesaler. 
oe + 


* 





VOLT-AMPERE TESTER—The model VAT- 
20 volt-ampere tester is designed for test- 


j ing of six and 12-volt charging systems. 


Some of the features include 4 inch easy- 
to-read meters, builtin generator field con- 
trol, ammeter 
switch. Complete and accurate tests can 
be performed on all generators, cutout 
relays, 
regulators and charging 
fixed engine speed, it is said. Sun Electric 
Corp., Harlem & Avondale, Chicago 31, Ill. 
i ee 





STOPLIGHT SWITCH—Non-arcing snap- 
action contacts and rugged piston structure 
are combined to make Transit Parts’ stop- 
light switch last four times longer with 
trouble-free operation in temperatures 
from—40 degrees to 280 degrees, accord- 
ing to the manufacturer, Transit Parts 
Co., Willoughby, O. Designed with curved 
silverplated contacts, it is said to provide 
instantaneous switching action at four 
contact points. Its design does not depend 
upon current passing through the switch 
spring. The contact bar also is silver- 
plated. This four-point contact structure 
also reduces the usual contact heating, it 


is said. Its positive snap-action switch 
eliminates arcing- or burn-ovts of the 
contact areas, it is claimed. 

e * w 





CLEANING EQUIPMENT—Body and 
motor cleaning equipment introduced by 
Balcrank, Inc., Disney St., Cincinnati 9, 


©. is designed to cut costs, labor and 
time for the service station operator, fleet 
owner and used car dealer. It consists 
of the Balcrank No. 365 “Speedi-Wash" 
air-operated pump; ‘“Speedi-Wash" body 
clean compound for auto, truck and bus 
body cleaning; and “Speedi-Wash" motor 
clean compound for motor cleaning, The 
car washer and motor cleaner has a 3.65 
to 1 ratio, developing up to 600 pounds 
of pressure at pump outlet to combine 
pressure with continuous pumping action 
for effective one-man cleaning operation, 
it is said. Pump fits 15, 17 or 55 gallon 
drums. 





circuitry and a_ polarity | 


single and double contact type; ~ 
system at one) 








| BODY TOOL—The Power-Puller hy- 
draulic body, frame and alignment tool 
| has been introduced by John Bean Divi- 
| sion, Food Machinery & Chemical Corp., 
| Lansing 4, Mich. The unit is designed to 
| fit the requirements of any body, frame 
lor alignment shop, it is said. Not limited 
| to the various types of pulis involved in 
| body repair work, the new hydraulically 
| eperated tool is also ideal for most types 
|of light duty frame straightening and 
| front-end misalignment correction, it is 
| claimed. The upright pulling arm is de- 

signed to withstand the tremendous pres- 
| sures—up to 12,000 pounds—involved in 
| various “frame pulls.” 
2 
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AIR CONDITIONER—The Frostemp re- 
frigerated automobile air conditioner has 
been announced by Lindustries, Inc., 1041 
Foch St., Fort Worth, Tex. Frostemp units 
are available for all American cars and 
many foreign makes. Maximum cold air 
is circulated in the automobile by two 
squirrel cage blowers drawing the air 
through the evaporator coil. Four louvers 
direct the air to all parts of the car's 
interior from the low profile case. An 
all-aluminum condenser with double inner- 
finned construction is said to permit a 
greater heat load to be dissipated from 
the vehicle. 








JACK REPAIR KIT—A line of service kits 
for repairing all types and makes of 
hydraulic jacks has been marketed under 
the trade name “Uni-Pak"” by Auto Spe- 
cialties Mfg. Co., St. Joseph, Mich. Kits 
are said to contain all necessary replace- 
ment parts and complete instructions which 
enable the jack user to do his own repairs 
to correct the most common types of jack 
failure. 





DEFLECTOR — The Driv-Cool dash de- 
flector is a fabric-over-metal frame panel 
designed to cut penetrating heat rays, 
end sun glare and increase riding com- 
fort. Styled to fit the dash of all Ford 
and General Motors cars with the wrap- 
around windshield. Panel snaps into place 


over the dash without further installa- 
tion, it is said. Driv-Cool dash. deflector 
is manufactured by Dorrod, Inc., Sharp 
Bidg., Kansas City, Mo. 
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A Proper Cap, By Jove! ... 


Import-Car News Notes 


1930 MG Midget, which has 
A been on display in the Henry 
Ford Museum in Dearborn for 
years, now has the proper radiator 
cap, thanks to British Motor Corp. 

John Thornley, general manager 
of MG Car Co., a BMC division, 
noticed the car had no radiator 
cap as he inspected a photo of a 
visit by Detroit MG Car Club mem- 
bers to the museum. 

Thornley located the correct cap, 
had it replated and suitably en- 

aved and sent it to the founder 
of the Detroit club. The latter pre- 
sented it to Alan Symonds, museum 
transportation curator. 

Thornley said that in the early 
days of the MG, which was made 
by what was then Morris Garages, 
Ltd., the radiator cap was a col- 
lector’s item and made an ideal ash 
tray. The museum car originally 
belonged to Edsel Ford. 


chases in the U. S. during the first 
part of this year. 

By categories, the purchasing 
percentages were: Businessmen 
and executives, 30.2; professional 
men (doctors, dentists, engineers 
and attorneys), 26, and salesmen, 
11.1, 

The company said U. S. cars were 
involved in 79.5 percent of tradein 
sales. Almost 30 percent of new 
Mercedes-Benz sales did not in- 
volve tradeins, S-P said. 

* * * 



















Toyota 
_ U. S, Government has signed 
contracts in Tokyo with Toyota 
Motor Co. to buy $42,228,139 worth 
of trucks and spare parts for non- 
Communist nations of Asia, 
* * * 


English Ford 


eign car by any state department. 
The department said the vehicle 
cost $200 less than any comparable 
American vehicle and added that a 
“real saving” in gasoline bills was 
expected. 
4 * * 


Borgward 


Aven 39.14 miles per gal- 
lon, a stock Borgward Isabella 
touring sport sedan scored a “clean 
sweep” in the 1,056-mile South 
Africa Mobilgas Economy Run 
from Capetown to Port Elizabeth. 
In averaging 39.14 miles per gal- 
lon, the Borgward won its class 
and topped the entire field, which 
included American cars ag well as 
products of European countries. 
* + * 


Daimler 

FEW models of the new Daim- 
ler V-8 sports car may be 
shipped to New York late this fall 
but regular deliveries are not likely 
until early next year, according to 
Edward Turner, managing director 

of Daimler Co., Ltd., England. 
He said the company was pleased 





“When they said it stayed in 
the garage most of the time I 
allowed them another hundred 
... I thought they meant their 


garage.” 





U. S. representative for the firm, an- 


New York to Los Angeles and back, 
a Daimler averaged 23.9 miles per 
gallon of gasoline and achieved a 
top speed of 134 m.p.h. 

* * * 


Peugeot 


T= new Peugeot 403 station 
wagon now is on sale on the 
West Coast, according to John 
Green Corp., Los Angeles, Renault- 
Peugeot distributor. 

The wagon employs the four- 
cylinder, 65-horsepower engine used 
in the Peugeot sedan, but the 
transmission is heavier. It is a 
five-door model which has a wheel- 
base of 114 inches and 99 cubic feet 
of cargo space. It is priced at $2,545 
at California ports of entry. 

am * + 
Volvo 
WEDISH MOTOR IMPORT, 
INC., Houston, a Volvo distrib- 
utor, celebrated the opening of its 
new facilities with a dealer drive- 
away. 

Among the guests was Ake 
Hogman, president of Volvo Im- 
port, Inc., who presented a glass 


with the acceptance of the car at} nounced the appointment of Fergus! sculpture in the form of a flame 


the International Auto Show in 
New York this spring, and “full 


Motors as a Daimler distributor in 
New York, Connecticut and New 


to Nils O. Sefeldt, president of 
Swedish Motor Import. The Volvo 






























































































* * «& _ New Mexico Game Depart- 
ment has purchased an English| production plans for the Daimler| Jersey, and Earle C. Anthony, Inc.,/122-S, a new four-door sedan, was 
Volkswagen Ford Thames express bus. It was| are now under way.” as a distributor in the West. shown for the first time in the 


AMUEL WEILL JR. has been| termed the first purchase of a for-| Meanwhile, Denis McCormack,| He said that on a test drive from| Houston area. 

named executive vice-president 
and a director of Competition Mo- 
tors Distributors, Inc., Volkswagen 
distributor in Southern California, 
Nevada and Arizona. 

Since joining the firm in 1952 
Weill had been a regional manager 
and director of advertising and 
publicity. He also was a former 
associate editor of Road & Track 


magazine. 








“Stromberg Carburetor 
economy plays a big part 
in car owner loyalty” 


* a 
Fiat 
AY WHYTE ITALIAN MO- 
TORS, Inc., Detroit, a Fiat dis- 
tributcr, has announced the addi- 
tion of Illinois and Wisconsin to 
its territory. 

The firm also distributes the 
Italian auto in Michigan, Ohio, 
Indiana and Kentucky. 

* + o* 


“You know, the average car 
owner blames the carburetor 
for stalls and starting troubles .. . 
and also for poor gas mileage. 
And he blames not only the 
carburetor .. . but the 
car manufacturer, too—for 


this kind of performance.” 


Renault 


AU Renault Dauphines now ar- 

riving from France are equip- 

ped with a 12-volt electrical system. 
* ok & 








Rover 


OVER sedans have been intro- 
duced to Washington by Flood 
Pontiac Co., 4221 Connecticut Ave. 
N. W. Announcement of the ap- 
pointment was made by H, Gordon 
Munro, president of Rover Motor 
Co, of North America, Ltd. Everett 
Flood, owner of Flood Pontiac, also 
handles Rolls-Royce and Bentley, 
as well as Vauxhall and Pontiac. 
* * * 
Lloyd 
UMPHREY MOTORS, INC., 
1208 Florida Ave., Tampa, Fla., 
has been named Lloyd distributor 
for Hillsborough County, according 
to F. W. Shearer, president of For- 
eign Cars Corp. of Florida, 

Gene Humphrey, a former Chry- 
sler dealer in Tampa for 20 years, 
is president of the firm, and Bill 
English is sales manager, 

* * = 


Fadex 


ERHARD PILZ, former execu- 

tive in the Engineering and 
Customer Service division, Bavarian 
Motor Works, has been appointed 
technical director of Fadex Com- 
mercial Corp., importer of BMW 
cars and the NSU Prinz. 

While with BMW Pilz set up re- 
pair facilities, organized and super- 
vised parts depots and organized 
Mechanics training schools 
throughout Europe and the U.S. 


* * * 


Taunus 


FrorD MOTOR CO. now owns 99 

Percent of the stock in Ford- 
Werke AG, its German subsidiary, 
according to German Business 
Weekly. 

The publication said that “heavy 
investments” by the American firm 
have “started to pay off with a 47 
Percent increase in production last 
year.” 

“An additional gain of 20 percent 






“Right . . . and it seems to me 
that the best way to hold 
owner loyalty is to supply 
STROMBERG* carburetors as 
original equipment. You can’t beat 
a STROMBERG for economy, 
reliability and efficiency. It’s 
a Bendix-Elmira product—and 
they’ve been the leader in automotive 
fuel systems for fifty years.” 


*REG. 0. S. PAT. OFF. 


Bendix-Elmira 





currently,” it said, “results in a 
daily output of 600 cars.” ECLIPSE MACHINE DIVISION 
* * * ELMIRA, NEW YORK 
Mercedes-Benz 


STUDEBAKER-PACKARD 
Survey showed that business- 
Men and executives, professional 
men and salesmen accounted for 
87.3 percent of Mercedes-Benz pur- 


























FORD FAMILY OF FINE CARS CLEARINGHOUSE 
NO. 143 OF A SERIES 


C paimental ume 


FOR THOSE SPECIAL FEW WHO DEMAND Ap 





) A) CAN AFFORD AN “ORIGINAL” 


You recognize them immediately — those 
special few — who will accept nothing less 
than the distinction that accompanies an 
“original” —whether it be an evening 
gown, an oil painting or an automobile. 
It was for these people that the Conti- 
nental Mark IV Town Car and Limousine 


were created. 


Their classic appearance . . . individual 
lines . . . drawing-room interior 

all combine to convey that feeling of an 
original —a masterpiece. Custom-built, 
in limited quantity, with such standard- 
equipment features as rust-resistant 
unitized body; automatic transmission; 
air conditioning; power steering, brakes, 
windows and seats, the Mark IV Town 
Car alse appeals to organizations whose 
top executives are accustomed to creating 


the most favorable appearance. 


And because Continental dealers have 
enjoyed so much success in approaching 
these people and these organizations— 
those special few — who appreciate Con- 
tinental’s unexcelled craftsmanship and 
uncompromising quality —demand for 
these classic Mark IV’s has outstripped 


production! 


Another reason why it’s great to be a 
dealer in the Ford Family of Fine Cars. 


FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 

FORD « THUNDERBIRD « EDSEL * MERCURY «+ LINCOLN Cor 
CONTINENTAL MARK IV « ENGLISH FORD LINE «+ TAUNUS 

TRUCKS « FARM AND INDUSTRIAL TRACTORS AND 


IMPLEMENTS « INDUSTRIAL ENGINES MOTOR COMPANY 


THE AMERICAN ROAD 
DEARBORN, MICHIGAN 

















Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. 


+ * * 


BUFFALO 


Thruway Auto Auction, Sale every 
Tuesday. Prices are for sale of June 30. 
Sold 74 percent of 123 consignments. 


BUICK—’59 Invicta 4-dr., $1,810* (ps). 


"56 Super Riviera, $1,085* (ps), $800* 
(ps); Century Riviera, $875*. 
55 Special Riviera, $810*; 4-dr., $680*; 
2-dr., $590*; Super 4-dr., $475*. 
"653 Special 4-dr., $185; Riviera, $175; 
Super 4-dr., $145*. 
CADILLAC — ’57 (62) hardtop, $2,150* 
(ps). 
"54 (60) Special 4-dr., $890* (ps). 
CHEVROLET—’58 Biscayne (8) 4-dr., $1,- 
545°; Delray (8) 2-dr., $1,350. 
"57 Two-ten (8) 4-dr., $1,010*, $960*, 


$910; 2-dr., $925. 


"56 Bel Air (8) hardtop, $900; Bel Air 
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Average Price of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 











(6) 2-dr., $730. 


’55 Bel Air (8) conv., $975*; Bel Air 
(6) hardtop, $560*; 4-dr., $440; Two- 
ten (8) 2-dr., $740*, $695*, $630*; 
4-dr., $510; Two-ten (6) Delray, $530; 
2-dr., $525. 

’54 Bel Air 4-dr., $525* (ps), $380; 
Two-ten 4-dr., $390*, $345; 2-dr., 


$210; One-fifty station wagon, $250. 
’53 Bel Air hardtop, $465. 

DeSOTO—’55 Firedome hardtop, 

DODGE—’57 Royal (8) 4-dr., 

’55 Custom Royal (8) 4-dr., 
Royal (8) hardtop, $555*. 

FORD—’'58 Fairlane 500 (8) 
toria, $1,660*. 

’57 Country Squire (8) 4-dr., 
(ps); Delrio (6), $1,200* (ps); Fair- 
lane (8) 2-dr., $935*; Ranch Wagon 
(6) 2-dr., $900; Custom 300 (6) 4-dr., 
$800, $775*; 2-dr., $750*. 

’56 Fairlane (8) 4-dr., $935*%; Ranch 
Wagon (8) 2-dr., $875*; Custom (8) 
2-dr., $825*; Custom (6) 4-dr., $470. 

’55 Country Sedan (8) 4-dr., $800*; 
Fairlane (8) Crown Victoria, $785*, 
$725* (ps); Custom (8) 2-dr., $500; 
Custom (6) 4-dr., $375. 

°54 Fairlane (6) conv., $600* (ps); 


$725°*. 

$1,050*. 

$590* (ps); 
4-dr, Vic- 


$1,610° 
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Prices of ’58s added and '50s dropped in December, 1957. Prices of '59s added and ’51is dropped in December, 1958. 
Figures alongside bars represent dollars. 


Ranch Wagon (6) 2-dr., $440; Custom 
(6) 2-dr., $380. 
"53 Ranch Wagon (6) 2-dr., $300. 


HUDSON—’56 Hornet 4-dr., $685*; 2-dr., 
$280". 
’55 Hornet 2-dr. hardtop, $575* (ps). 


IMPERIAL—’58 Imperial hardtop, $2,650* 
(ps) 
MERCURY—'57 Turnpike Cruiser hardtop, 
$1,660* (ps). 
’54 Monterey hardtop, $515*. 
*51 Custom 4-dr., $125*. 
NASH—’55 Ambassador 4-dr., 
’54 Ambassador 4-dr., $130*. 
OLDSMOBILE — ’59 (88) Super Holiday, 
$2,950* (ps). 
*58 (88) Super Holiday, $2,095* (ps). 


$355*. 


55 (88) Super Holiday, $980* (ps); 
$865°*. 
’54 (98) Holiday, $510* (ps); es Holi- 
day, $350* (ps); 2-dr., $245*. 
"53 (88) Holiday, $290* ae: 4-dr., 
$230°. 
PACKARD—’53 Clipper conv., $100*. 
PLYMOUTH — '57 Belvedere (8) 2-dr., 
$940; Savoy (8) 2-dr., $870*, $820*. 


"56 Savoy (8) 2-dr. hardtop, $755*. 
’55 Belvedere (8) 2-dr., $600*; Plaza (8) 
2-dr., $500; Savoy (6) 2-dr., $460*. 

































(Copyright, 1959, by Automotive News) 


PONTIAC—’56 Chieftain Catalina, $895*, 
$820°. 
’54 Chieftain Catalina, $170*. 
RAMBLER—’58 Deluxe (6) 4-dr., $910*. 


’55 Deluxe 4-dr., $300. 
WILLYS—’53 Aero Lark 4-dr. » $100. 


CHICAGO 


Arena Auto Auction. Sale every Tuesday. 
Prices are for sale of June 30. Market 
steady on all sharp cars, Sold 471 cars 
from 743 consignments, 

BUICK—’59 Electra 4-dr. Riviera, $3,200* 
(ps). 
"58 Century conv., $2,050* (ps). 
’57 Super Riviera, $1,660* (ps); 
4-dr. Riviera, $1,500* (ps); 
Riviera, $1,400*, $1,350*; 4-dr., 
340*, $1,225*. 
°56 Super conv., $1,350* (ps); Riviera, 
$1,060* (ps), $990* (ps); RM conv., 
$1,070* (ps); Riviera 4-dr., $905* 
(ps); Special conv., $1,000* (ps); 4- 
dr., $925*; Century i dr. Riviera, $975* 


Century 
Special 
$1,- 


(ps). 
’55 Century Riviera, $1,020*; 
$930* 
(ps); 


Super Riv- 
(ps); 4-dr., 
Riviera, $790* 


iera, 
$775* 


(ps), $890* 
Special 














(ps). 
"54 see to) Riviera, $635*; 


Super 4-dr,, 
$630* (ps). 
CADILLAC’ 59 (62) 2-dr., $4,525* (ps), 
$4,400* (ps). 
"58 (62) 4-dr., $3,310* (ps), $3,250¢ 
(ps) 


Special 4-dr., 


$2,670* (ps); 
conv., $2,535* 


(ps); Sedan de 
$2,350* (ps); 2-dr., $2,300* 
(ps). 

’56 Eldorado conv., $2,200* (ps); (62) 
2-dr., $2,120* (ps); (60) Special 4. 
dr., $1,350* (ps). 

’55 (62) 2-dr., $1,515* (ps), $1,170* 
(ps); 4-dr., $1,365* (ps), $1,205* (ps), 

’54 (62) Special 4-dr., $1,250* (ps); (62) 
4-dr., $865*. 

’53 Eldorado conv., $730* (ps). 

OHEVROLET — ’59 Kingswood (8) 
(9 pass.), $2,720* (ps); Impala (8) 
hardtop, $2,540* (ps); 2-dr., $2,450* 
(ps); Brookwood (6) 4-dr., $2,290*. 

’58 Corvette (8) conv., $2,855; Impala 
(8) conv., $2,210* (ps), $1,850*; hard- 
top, $1,900* (ps), $1,625*; Brookwood 
(8) 4-dr., $1,850*; Delray (6) 2-dr,, 
$1,600* (ps); Yeoman (8), $1,515*; 
Bel Air (8) 4-dr., $1,515*; Biscayne 
(8) 4-dr., $1,495*; 2-dr., $1,425*; Bis- 
cayne (6) 4-dr., $1,420*, $1,410* (ps), 
$1,395*; 2-dr., $1,075*, $1,060; Two- 
ten (8) 2-dr., $1,155*; Bel Air (8) 
conv., $1,600* (ps), $1,550* (ps), $1,- 
545*, $1,485* (ps); 4-dr., hardtop, $1,- 
505* (ps), 2 at $1,500* (ps), $1,405* 
(ps), $1,300* (ps), $1,100*; 4-dr., $1,- 
465* (ps), $1,400* (ps). 

’56 Two-ten (6) 4-dr., $995*, $920, $790; 
station wagon, $805; Two-ten (8) 4- 
dr., $845*; One-fifty (6) 2-dr., $775. 

55 Bel Air (6) hardtop, $875*; 2-dr., 
$800*; conv., $730*; Two-ten (6) sta- 
tion wagon, $860*; Delray, $810*. 

’54 Bel Air hardtop, $680*; 4-dr., $625*, 
$575*. 

’53 Two-ten 2-dr., $325*. 

CHRYSLER — ’58 Windsor 4-dr. 
$1,725* (ps). 

°57 NY 4-dr., $1,685*; 
hardtop, $1,550* (ps). 


4-dr, 


hardtop, 


Saratoga 4-dr., 


55 Windsor hardtop, $800*; 4-dr., $655* 
(ps) 
DesOTO — ’56 Firedome 4-dr. hardtop, 
$950* (ps). 


DODGE—’57 Suburban (8) 2-dr., $1,390*. 
’56 Royal (8) 4-dr., $725*. 


’55 Custom Royal (8) conv., $850*; 4- 
dr., $805*; Coronet (8) 4-dr., $725*; 
2-dr. hardtop, $600, $600*. 


FORD—’59 Thunderbird (8), $3,500* (ps), 
$3,485* (ps); Fairlane 500 (8) conv., 
$2,350* (ps); Galaxie (8) conv., $2,- 


300°. 

’58 Thunderbird (8), $3,000* (ps), $2,- 
860* (ps); Fairlane 500 (8) Victoria, 
$1,800", $1,705*; Fairlane (8) conv., 
$1,745* (ps); Victoria, $1,575*; 2-dr., 
$1,500*; Country Sedan (8) 4-dr., $1,- 
705°. 

57 Fairlane 500 (8) conv., $1,625* (ps), 
$1,345* (ps); Victoria,’ $1,440*, $1,- 


(Continued on Page 26, Col, 1) 





COLORADO 








COLORADO AUTO AUCTION 
LITTLETON, — SOUTH 


Sale Every 


Phone Denver: SUnset 1-7821 
Wire Colorade Auto Auction FAX 
Denver, Colo. 


Auctioneers: 
Colonels Johnny Wood, Dean Davis 
Harvey Greenwood 
All cars paid for by our own check through 
The Bank of Denver 


i 








Denver Auto Auction 


South Santa Fe Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M 
Auctioneers: Geo. Workman—Bill Hauschildt 
Titles and Checks Guaranteed 








CONNECTICUT 


NEW ENGLAND'S OLDEST 
-AND BEST 


Dealers Auto Exchange in our [2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 














FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues. 11 
A.M. Dealer-owned. Dealers only. 


INDIANA 


INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 


























Crossroads 


«++ where they meet .. . buyers 
and sellers . . . new and used car 
dealers. They meet at the dealer auc- 
tions of the nation . . . and on the 
pages of Automotive News. 


You will reach both groups through 
an ad in Automotive News. 





MICHIGAN 


Flint Auto Auction, Inc. 
FLINT, . MICHIGAN 
Exclusively for Dealers 


“DUAL RING" 2 lines running simultane- 
ously. 


© Conveniently located in the heart of the 
automobile world. 


®@ Ten acres of completely fenced parking 
area. 


Always a fine selection of sharp cars, 
Friendly relations prevail at all times, 
Congenial auctioneers. 

Fair management, 


MICHIGAN’S FINEST SALE 
12:00 SALE EVERY WEDNESDAY 12:00 


M. D. McCollum, Vice-President and Mana 
3711 Western Road Phone CEdar ? 





APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just 2 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 
INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 





MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 
300 TO 400 CARS 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 
ROY McMANAMA 
Twin Ring Selling 





MISSISSIPPI 


JACKSON — Greater Jackson Auto 
Auction, Wilmington St., Box 8468. 
Wed., 12:30. Check, Title Guarantee. 


NEW JERSEY 





Minutes from New York City 








EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 
MINIMUM RATES 


We issue auction checks— 
Guarantee titles. 


Dual Lane Sale—4 Auctioneers 
EVERY THURSDAY AT NOON! 


ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 


CApitol 8-0100 for Reservations 
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NATIONAL AUTO 
DEALERS EXCHANGE 











. For Fast, 


NEW YORK 
BSS AT TTC ES A RIE. 
GREATER NEW YORK 
AUTO AUCTION, INC. 

(Exit 31—WMerrit Parkway) 
Bedford-Banksville Road, Banksville, N. Y. 
Sale Every Tuesday——12 Noon 
Auctioneer—CARL MARKER 


Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 





LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed.). 


NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Dealer Auto Auction 
Albany 5, N. Y. 
Every Monday — I! O'Clock 
180 car sale average 
All Titles and Checks Guaranteed 





NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








PENNSYLVANIA 


Now! 3 Lanes 


AT THE WORLD'S BIGGEST 
AUTO AUCTION 


Manheim 
Auto Auction, Inc. 


Manheim, Pa. on Route 72 
Phone Manheim MOhawk 5-2401 
5 miles So. of Pa. Turnpike 


700-900 Clean Cars Auctioned Every Friday 
Auction Checks Issued; Guaranteed Titles 








Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 
Look in LUCAD. 





PENNSYLVANIA’ 


CORRY AUTO AUCTION 
Route 6, Corry, Pa. 

EVERY FRIDAY—1:00 P.M 
Guaranteed Checks— 
Guaranteed Titles 
“The friendliest auction with a most ac- 





tion.” For reserved han _ cory 
36-391. Auctioneers: Ray 
Cummings, Odi Adcock. ouule George 


Hartley. 








TENNESSEE 








JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% iInsured—No Registration Fee 








TEXAS 








AMARILLO AUTO 
AUCTION, INC. 
10TH Phone: DR 2-9503 


WE PICK UP AND SELL 
FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 


Auction Checks Issued. 


SALE EVERY FRIDAY 


Reference: American National Bank 
Bobby Clark—-OWNERS—Pat Patterson 


3202 E. 














WASHINGTON 








SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 


Write for free accurate market reports 
Bill Johnson Bob McConkey 
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‘Means great new 





COMPACT DEMONSTRATOR UNIT 
Let your customers listen to the rich 
HI-FI tone of Blaupunkt Car Radios 
in this demonstrator unit. It’s a 
proven sales-maker, available with the 
Blaupunkt ‘“‘Starter Deal.” 


{ot 


REG. U.S. PAT. OFF. BLAUPUNKT-WERKE GMBH HILDESHEIM-GERMANY 
A SUBSIDIARY OF ROBERT BOSCH G.M.B.H. 
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SYMBOL OF QUALITY 





Se 
gent 


Here’s the precision-engineered 
car radio that answers the de- 
mand for the finest in tonal 
quality, for reliable, trouble-free 
performance—available in both 
FM/AM and AM models. And 
with the FM/AM Blaupunkt you 
can offer the powerful plus of 
uninterrupted static-free recep- 
tion—no underpass blackout, no 
fade-out of signal even under 
bridges or among tall buildings! 


EASY TO SELL—the tonal differ- 


ence does it 


EASY TO INSTALL—in American 


and imported cars 


EASY TO SERVICE—through more 
than 600 authorized service sta- 
tions across the nation 


FULLY GUARANTEED —with a 6- 


month warranty 


Robert Bosch Corporation, Car Radio Division, 40-25 Crescent St., Long Island City 1, N. Y. or 225 Seventh St., San Francisco 3, California. 
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NATIONALLY ADVERTISED — in lead- 
ing magazines and newspapers, 
and on FM and AM Radio Sta- 
tions—featuring an easy-to- 
enter “Prize Sweepstakes” that 
sends prospects to your store 


SENSIBLY PRICED— with a real 
profit margin for you on every 
sale! A few choice territories 
open for Franchised Distribu- 
tors. Write TODAY! 


| ROBERT BOSCH CORPORATION, CAR RADIO DIVISION, Dept. AN 
| 40-25 CRESCENT ST., LONG ISLAND CITY 1, NEW YORK OR 


| 225 SEVENTH*STREET, SAN FRANCISCO 3, CALIFORNIA 
| Please send information about: 
[] Blaupunkt FM/AM and AM car radios 
| (] Blaupunkt Merchandising ‘‘Starter Deal” 
| ( Blaupunkt “Sweepstakes” Promotion 


NAME OF FIRM ____ 


CITY ZONE 
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| 
ADDRESS __ 
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Used-Car Auction Prices 


(Continued from Page 24) 


250*, $1,180*; 4-dr., $1,200* (ps), $1,- | OLDSMOBILE—’59 (88) Super 2-dr. Holi- 


120* (ps); 2-dr., $1,085* (ps); Coun- day, $3,100* (ps). 
try Sedan (8), $1,500* (ps), $1,065; ’58 (88) Super 4-dr. Holiday, $2,280* 
Custom 300 (8) 4-dr., $1,060%; Fair- (ps); conv., $2,270* (ps); (88) Holi- 


lane (8) Victoria, $1,050*; Custom (8) day, $2,250* (ps), $2,095* (ps). 


4-dr., $1,050*. ’57 (98) 4-dr. Holiday, $1,825* (ps), $1,- 
56 Thunderbird (8), $2,110* (ps); Fair- 780* (ps), $1,770* (ps); (88) conv., 
lane (8) Victoria, $1,090*, $1,025*, $1,720* (ps); 4-dr., $1,335* (ps); (88) 
$740* (ps); 2-dr., $855*, $665*; 4-dr., Super Holiday, $1,560* (ps). 
$835*; Parklane (8) 2-dr., $1,035°; ’56 (88) Super 2-dr. Holiday, $1,335* 
Custom (8) 2-dr., $770*, $730; Ranch (ps), $1,175*; (88) 4-dr., $1,185*; 4- 
Wagon (8) 2-dr., $630. dr. Holiday, $1,160* (ps). 
’65 Thunderbird (8), $1,515*; Fairlane °565 (98) conv., $1,055* (ps); Holiday, 
(8) Victoria, $900*, $805*; conv., $885* $955* (ps); (88) conv., $1,035* (ps); 
(ps); 4-dr., $725; Country Sedan (8), (88) Super 4-dr., $960* (ps), $920* 


$800*; Ranch Wagon (8) 2-dr., $795*; 


(ps). 
Custom (8) 4-dr., $630*. "54 (98) 4-dr., $710* (ps); Holiday, 





°54 Crest (8) Victoria, $720*%; Custom $545* (ps). ~ 
(8) 4-dr., $550*. PLYMOUTH—’58 Belvedere (8) 2-dr. hard- 

"53 Custom (8) Victoria, $500. top, $1,725* (ps); Savoy (8) 4-dr., 

IMPERIAL — ’57 Imperial 4-dr. hardtop, $1,350*; Plaza (8) 4-dr., $1,175*. 
$2,170* (ps), $2,165* (ps). ’57 Suburban (8) 4-dr., $1,595*; Bel- 
LINCOLN—’58 Continental Mark III conv., vedere (8) 4-dr., hardtop, $1,265*, 
$3,460* (ps); Premiere 4-dr., hard- $1,195*; 2-dr. hardtop, $1,155* (ps), 
top, $2,875* (ps). $1,130*; Savoy (8) 2-dr., $1,045*%; 4- 
*57 Capri 4-dr., $1,765* (ps). dr., $995*. 
56 Premiere hardtop, $1,500* (ps). ’56 Belvedere (8) 4-dr. hardtop, $850* 
MERCURY — '57 Montclair hardtop, $1,- (ps); Savoy (6) 4-dr., $725*. 
465* (ps); Monterey hardtop, §$1,- ’55 Belvedere (6) 4-dr., $500. 
375*; 4-dr., $1,345* (ps), $1,315* (ps), | PONTIAO —’'59 Catalina 4-dr., $2,700* 
$1,230; 2-dr., $1,015. (ps). 

"56 Monterey station wagon (9 pass.), ’58 Bonneville 2-dr. Catalina, $2,500 
$1,290* (ps), $1,125* (ps); 4-dr., $1,- (ps); Star Chief 4-dr., $1,860* (ps); 
040*; Medalist, $1,005. Super 4-dr., $1,800* (ps). 

55 Monterey hardtop, $885* (ps), $825*. ’57 Super Safari, $1,825* (ps), $1,575* 

54 Monterey 4-dr., $585* (ps); hard- (ps); Catalina, $1,690* (ps), $1,385*, 
top, $525*, $450*. $1,250* (ps), $1,150*; Chieftain Cata- 


®aklan 
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lina, $1,430*; 
’56 Chieftain Catalina, $975*. 
'55 Chieftain 
$685". 
’54 Chieftain Catalina, $615*. 


RAMBLER—’59 Super (6) 4-dr., $1,680; 
American (6) station wagon, $1,560. 
’58 Ambassador Custom (8) Cross Coun- Model 
try, $1,800* (ps); Super Cross Coun- 1959 
try, $1,650, 00 || IBD actnssessseens 
’56 Custom Cross Country, $1,010*, 1988........... 
STUDEBAKER—’58 Champion (6) 2-dr.,| 1957........... 
$965°. 1956 
’57 Golden Hawk (8) 2-dr. hardtop, $1,-| <SS Us 
405* (ps), $1,300*; Scotsman (6) sta-| 1956........... 
tion wagon, $610. 1954........... 
MISCELLANEOUS — '55 Chevrolet %-ton 1953 
pickup, $695.00 i Ba eseesreees 
ae 
DETROIT Overall 
Average 


Aptco Auto Auction, Sale every Wednes- 
day. Prices are for sale of July 1, 
| BUICK—’59 Electra 4-dr., $2,850* (ps). (ps) 
’58 Special 2-dr. B 
57 Century 2-dr., 
Riviera, $1,380*. 
*56 Century 2-dr. 
"55 RM 4-dr., $950* (ps); 2-dr. 
$660; Super 2-dr, Riviera, $715* 
Special 4-dr. Riviera, $660. 
CADILLAC—’59 (62) conv., $5,040* 
DeVille 2-dr, 
’58 (62) 2-dr. 
(60) 
(ps), $2,875* (ps); (62) 2-dr, hardtop, 
$2,425°; 
’55 (62) conv., $1,175* (ps). 
CHEVROLET—’58 Impala (8) 2-dr. hard- 
top, 
Air (8) 
Yeoman (6) station wagon 2-dr., $1,- 
490; Biscayne (6) 2-dr., 
ray (8) 4-dr., $1,340*, $1,330*. 
’57 Bel Air (8) 4-dr. 
(ps); sport coupe, $1,385; One-fifty (6) 
2-dr., $835, 
°56 Two-ten (6) 4-dr. hardtop, $1,100* 


"57 


FIRST 


IN AUTOMOTIVE 
ADVERTISING LINAGE! 


ae 


IN MOTOR VEHICLE 
REGISTRATIONS! 


4-dr., $1,405* (ps). 


4-dr., $750*; Catalina, 


Riviera, $1,725*. "55 

$1,500* (ps); 2-dr. 
Riviera, $875*. $250. 
Riviera, 
(ps) ; 


(ps) ; 
hardtop, $4,760* (ps). 
hardtop, $3,525* (ps). 
Special 4-dr. hardtop, $2,925* 


4-dr. hardtop, $2,510* (ps). 


$1,830; sport coupe, $1,660; Bel 
2-dr. hardtop, $1,655* (ps); 
$1,430; Del- 350* 


705* 
dr., 


hardtop, $1,505* 


2-dr., 


the TRIBUNE 


really covers 
Northern California’s 






Tribune 


$1,650* 
$1,565°; 


2-dr., 


’58 Fairlane 500 (8) 4-dr. 


2-dr. 






Largest Home Delivered Circulation in Northern California! 
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$760* 
$175*° 


(ps), 


July 1959 June 
To Date 1959 
$2,425 $2,625 
1,845 1,888 
1,286 1,333 
885 949 
653 Wil 
392 447 
282 298 
196 198 
$ 995 $1,056 


(ps). 


(ps), 





Model Breakdown 
Of Auction Averages 


May, 
1959 


$2,572 
1,890 
1,343 
966 
138 
468 


298 
218 





$1,062 





el Air (8) 2-dr, hardtop, $800*; 2- 
dr., $575°*. 
’54 One-fifty 2-dr., $300; Two-ten 2-dr., 


CHRYSLER—’59 NY 4-dr., $3,080* (ps). 
’58 NY 4-dr., $2,250* 
’54 Windsor 4-dr., $220*. 
’53 Windsor 4-dr., $130*. 

DeSOTO—’57 Firedome 2-dr, hardtop, $1,- 
300* (ps). 

’56 Fireflite 4-dr., 

’54 Firedome 4-dr., b 
DODGE—’56 Coronet (8) 2-dr., $975*; 4- 

dr, hardtop, $660*. 

EDSEL—’59 Ranger (6) 4-dr., 
’58 Ranger 2-dr., $1,185. 

’57 Villager, $1,600*. 
FORD—’59 Galaxie (8) 2-dr. Victoria, $2,- 
$2,250°*. 
Victoria, $1,- 
Victoria, $1,660*; 
$1,600*, 
(ps); 2-dr., $1,580*%; Ranch Wagon (8) 
Custom 300 (8) 4-dr., 


$660*. 


$1,890. 





4- 
$1,550* 





$1,340*; 2-dr., 
2-dr., $1,310, 
’57 Thunderbird (8) 2-dr., $2,500*; Fair. 
lane 500 (8) conv., $1,425* (ps); 2-dr 
Victoria, $1,405*; Country Sedan (§) 


$1,325; Fairlane (§) 


4-dr., $1,410*, $1,375"; Fairlane (§) 
2-dr. Victoria, $1,200 (ps), $1,160*; 
Custom 300 (8) 4-dr., $1,160*, $1, 
0007. 
’56 Fairlane (8) 2-dr., $835*; 4-dr,, 
$700*; Custom (8) 2-dr., $620, 
’55 Fairlane (8) 4-dr., $720* (ps); 2 
dr., $530%, $525*; Custom (8) 2-dr,, 
$475. 


’54 Crest (8) 2-dr., $390. 
HUDSON—’54 Hornet (8) 2-dr., $200*, 
IMPERIAL—’57 Crown 2-dr. hardtop, $2,. 


215* (ps); 4-dr., hardtop, $2,200 
(ps). 

LINCOLN—’58 Premiere 4-dr. hardtop, $3,. 
120* (ps). 


MERCURY — '58 Parklane 4-dr. hardtop, 
$2,200* (ps); conv., $2,125*; Monterey 
sedan, $1,740*. 

’57 Monterey sedan, $1,290*. 

‘56 Montclair 4-dr, hardtop, $780* (ps); 
Custom 4-dr, hardtop, $775; Monterey 
4-dr., $750*; Medalist 2-dr, hardtop, 
720*. 

55 Montclair 2-dr, hardtop, $660*; Mon- 
terey 2-dr. hardtop, $515*; 2-dr., $375, 

’54 Monterey 4-dr., $385*. 

NASH—’54 Statesman 4-dr., $160. 

OLDSMOBILE —’'58 (98) 4-dr. Holiday, 
$2,475* (ps); (88) conv., $2,285* (ps), 

’57 (88) 2-dr. Holiday, $1,615* (ps); 
(88) Super 2-dr. Holiday, $1,605 
(ps). 

’56 (88) 2-dr, Holiday, $1,105*, $1,050¢; 


4-dr. Holiday, $965* (ps); (88) Super 
4-dr., $1,085*; (98) 2-dr., Holiday, 
$945* (ps). 

"55 (98) 4-dr., $810* (ps); (88) 4-dr., 


$695*, $630*. 
"53 (98) 4-dr., $270* (ps). 
PLYMOUTH—’57 Belvedere (8) conv., $1,- 
190*; 2-dr., $1,100* (ps), $940; Savoy 
(8) 4-dr., $1,050*, $950*; sport coupe, 
$950; Plaza (6) 2-dr., $890*. 
’56 Plaza (6) 2-dr., $625. 
’55 Belvedere (6) 4-dr., 
$435*; Plaza (6) 4-dr., 
ban (6), $425. 
’53 Cranbrook (6) 4-dr., $200. 
PONTIAC—’59 Catalina 4-dr. hardtop, §2,- 
425°. 
’58 Star Chief 2-dr. 


$480; 
$440; 


conv., 
Subur- 


Catalina, $2,130* 


(ps). 
’56 Chieftain 4-dr., $810* 2-dr., 
$475. 
’54 Chieftain 4-dr., $185*. 
RAMBLER—’59 Super (6) station wagon, 
$2,015. 
’57 Custom (8) station wagon, 
Custom (6) 4-dr., $965. 
’56 Custom (6) station wagon, $630. 


(ps); 


$1,375; 


STUDEBAKER—’59 Lark (6) 2-dr. hard- 
top, $1,720. 
56 Champion (6) 2-dr., $575; Com- 
mander (8) 2-dr., $500°*. 
ALBANY 


Tim Anspach Dealer’s Auto Auction, 
Sale every Monday. Prices are for sale of 
June 29. Car quality only average. Prices 
still strong. Sold 124 cars from 171 con- 
signments. 


BUICK—’57 Super conv., $1,600*; 2-dr., 
$2,190*; RM 4-dr. Riviera, $1,500* 
ps); Century 4-dr., $1,400* (ps). 


’56 Century 2-dr. Riviera, $950* (ps). 

’55 Century 4-dr. Riviera, $840*; 2-dr, 
Riviera, $750*, $670*%; Special conv., 
$750*; 4-dr., $610, $540* (ps). 

’54 RM conv., $530*. 

’53 Super 2-dr. Riviera, $280*. 

CADILLAC—’57 (6) conv., $2,810*. 
’55 (6) conv., $1,335* (ps). 
*51 (6) Special 4-dr., $270°*. 
ek een Bel Air (8) 4-dr., $2,- 
00*. 

"58 Impala (8) 2-dr. hardtop, $2,150*; 
Biscayne (8) 4-dr., $1,530; 2-dr., $1,- 
385*; Yeoman (8) 4-dr., $1,400*. 

’57 Bel Air (6) conv., $1,500; 2-dr., $1,- 
190*; Two-ten (6) 2-dr., $1,350*. 

"56 Bel Air (8) 4-dr., $1,100*%; Two-ten 
(6) 2-dr., $925*, $720; One-fifty (8) 
station wagon 2-dr., $800*; One-fifty 
(6) 2-dr., $700. 

55 Bel Air (8) conv., $950*, $810*; 4-dr., 
$780*; 2-dr., $760*; Bel Air (6) 2-dr. 
hardtop, $950%; Two-ten (8) 4-dr., 
$685*, $650*; Two-ten (6) 2-dr., $630. 

54 Two-ten 2-dr., $500, $430. 

’53 One-fifty station wagon, $380, $320; 
Two-ten 2-dr., $340*, $340, $240*; Bel 
Air 4-dr., $240*. 

*51 Deluxe 2-dr., $140*. 


CHRYSLER — ’55 Windsor 2-dr. hardtop, 
$900*; 4-dr., $750*, $700*. 
"53 Windsor 4-dr., $260%; NY 4-dr., 
$170* (ps). 
DeSOTO — '56 Firedome 2-dr. hardtop, 
$930* 


’54 Firedome 4-dr., $290* (ps). 
DODGE—’56 Royal (8) 4-dr., $740*. 

"55 Coronet (8) 4-dr., $650*. 

"54 Meadowbrook (6) 2-dr., $250*. 

’53 Coronet (6) 4-dr., $190*. 
EDSEL—’58 Corsair 2-dr., $1,440*. 
FORD—’58 Fairlane (8) conv., $1,860*; 

Del Rio (8) 2-dr., $1,650*%; Custom 300 
(8) 2-dr., $1,260. 

’57 Fairlane 500 (8) Skyliner, $1,785° 
(ps), $1,335* (ps); 4-dr., $1,225* (ps); 
2-dr. Victoria, $1,220* (ps); Fairlane 
(8) 2-dr., $1,225*; Ranch Wagon (8), 
$1,220* (ps); Ranch Wagon (6), $1, 
100. 


’56 Fairlane (8) 4-dr. Victoria, $1,175*; 
Ranch Wagon (8) 2-dr., $1,000, $775%; 
Custom (8) 2-dr., $690; 4-dr., $600; 
Custom (6) 2-dr., $630, $525*. 

’55 Fairlane (8) conv., $690; Custom (8) 
2-dr., $660; Ranch Wagon (8) 2-dr., 
$650; Ranch Wagon (6) 2-dr., $560; 
Main (8) 2-dr., $450. 

’54 Crest (8) 2-dr. Victoria, $625*. 

’53 Custom (8) 2-dr., $250. 

’52 Custom (6) 2-dr., $155*. 

*34 2-dr., $170. 

HUDSON—’55 Hornet 4-dr., $300*. 

LINCOLN—’58 Continental Mark III 2-dr. 
hardtop, $3,150* (ps). 

MERCURY—’57 Monterey 2-dr., $1,420*. 

2 ey station wagon 4-dr., $1, 
025°. 

*54 Monterey 4-dr. hardtop, $390*. 

NASH—’55 Ambassador 4-dr., $525*. 
OLDSMOBILE—’57 (88) Super sedan, $1,- 


750° (ps). 
"56 (88) Super 4-dr., $1,030* (ps); (88) 
2-dr., $530°. 


"55 (88) 4-dr. Holiday, $950* (ps). 
PACKARD—’'54 Clipper 2-dr., $285*. 
’53 Patrician 4-dr., $320*; Clipper 4-dr., 
$120 


PLYMOUTH—’57 Belvedere (8) 4-dr. hard- 
top, $1,300* (ps); Savoy (8) 2-dr» 
. 


’56 Plaza (6) station wagon 2-dr., $775; 
2-dr., $740. 

’55 Belvedere (8) 4-dr., $840; 2-dr. hard- 
top, $570*; Plaza (6) station wag 
4-dr., $770*; Savoy (6) 2-dr., $580. 

"54 Savoy 2-dr., $340. 

(Continued on Page 28, Col. 1) 
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(Continued from Page 26) 


53 Suburban 2-dr., $285; Cambridge 4- 
dr., $260. 
PONTIAC—’57 Star Chief Safari, $1,570* 


(ps). 
'56 Star Chief Safari, $1,120* (ps); 4- 
dr. Catalina, $1,060*; 2-dr., $970*. 
*654 Chieftain 2-dr., $310. 
MISCELLANEOUS —’57 Willys wagon, 
900 


$900. 
’56 Studebaker %-ton pickup, $490. 
’52 Ford stake, $250; %-ton rack, $180. 


LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction, Sale every Tuesday, Prices are 
for sale of June 30. 

BUICK—’59 Invicta 4-dr. Hardtop, $3,250* 
(ps); LeSabre conv., $2,940* (ps). 

‘658 Special 2-dr. Riviera, $1,805*. 

’57 Century 2-dr. Riviera, $1,655* (ps). 

"56 Special conv., $1,050* (ps); 2-dr. 

Riviera, $955*; 4-dr. Riviera, $750*; 
Super 4-dr., $940* (ps); 2-dr. Riviera, 
$875* (ps), $800* (ps). 
°55 Special 2-dr. Riviera, $890*; 4-dr., 
$720*; Century 2-dr. Riviera, $885°*; 
Super 2-dr, Riviera, $710* (ps), $685* 
(ps), $600* (ps). 

"54 Century 2-dr. Riviera, $825* (ps), 
$530*; conv., $530*; Super 2-dr, Rivi- 
era, $575°; Special 2-dr. Riviera, $495, 


$455. 
"53 RM 4-dr., $355* (ps); 2-dr. Riviera, 
$220* (ps); Super 2-dr, Riviera, $195*; 


conv., $165°. 
"62 Special 4-dr., $150*. 
*50 RM 2-dr. Riviera, $125*, 


CADILLAC—’58 (62) conv., $3,550* (ps). 
’57 (60) Special 4-dr., $3,205* (ps); (62) 
Coupe de Ville, $3,000* (ps); 4-dr., 
$2,950* (ps); Sedan de Ville, $2,780* 
(ps); 2-dr., $2,520* (ps). 
"56 (62) conv., $1,945* (ps). 
'55 (62) conv., $1,810* (ps); 2-dr., $1,- 


480* (ps); 4-dr., $1,390* (ps); (60) 
Special 4-dr., $1,650* (ps). 
"6563 (62) 2-dr., $875* (ps), $740* (ps); 


Coupe de Ville, $850* (ps), $800* (ps). 
"52 (62) 2-dr., $540*, $365* (ps). 
"50 (62) 2-dr., $360*. 
’49 (62) conv., $125*. 


CHEVROLET — ’59 Parkwood (8) 4-dr., 
$2,275; Impala (8) sport coupe, $2,250. 
58 Corvette (8) conv., $2,800; Impala 
(8) sport coupe, $2,280* (ps), $2,275* 
(ps); 2-dr., 2 at $2,125*; Brookwood 
(8) 4-dr., $1,900*; Bel Air (8) sport 
coupe, $1,875* (ps), $1,785; Biscayne 
(8) 4-dr., $1,625*, $1,490°; 2-dr., $1,- 
535; Yeoman (6) 2-dr., $1,585; Delray 
(6) utility sedan, $1,395; Delray (8) 
4-dr., $1,175. 

"57 Two-ten (8) station wagon, $1,735*; 
4-dr., $1,360* (ps), $1,350*; Two-ten 
(6) 2-dr., $1,160; Bel Air (8) sport 
coupe, $1,700*, $1,630* (ps), $1,585*; 
conv., $1,550*; 2-dr., $1,490*; sport 
sedan, $1,470*. 

56 Bel Air (8) station wagon (9 pass.), 
$1,420*; conv., $1,400* (ps); sport 
coupe, $1,320; Two-ten (6) 2-dr., 
$855; One-fifty (6) business coupe, 
$695; utility sedan, $650. 

’55 Nomad (8) 2-dr., $1,285* (ps), $1,- 


070*; Bel Air (8) sport coupe, $1,160* 
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(ps), $1,115*; Bel Air (6) sport coupe, 
$850*; 2-dr., $685*; Two-ten (8) sta- 
tion wagon, $970; 4-dr., $690; Two- 
ten (6) 4-dr., $650. 

"54 Bel Air sport coupe, $635*; conv., 
$430; One-fifty station wagon, $590; 
2-dr., $365; utility sedan, $350; Two- 
ten 4-dr., $445. 

’53 Two-ten station wagon, $475*; 4-dr., 
$440, $425*, $410°; 2-dr., $435; club 
coupe, $295; Bel Air 4-dr., $465*; sport 
coupe, $435*; 2-dr., $395*; conv., 
$380*; One-fifty business coupe, $375. 

’51 Deluxe 2-dr., $215, $150*, $125. 

*50 Deluxe Bel Air, $120*. 

CHRYSLER—’57 NY Town & Country 4- 
dr., $2,670* (ps); 4-dr., $1,875* (ps). 
°55 Windsor 2-dr, hardtop, $995* (ps). 

’54 NY 4-dr., $505* (ps). 

DeSOTO—’57 Fireflite station wagon 4-dr., 
$1,800* (pe). 
DODGE—’58 Sierra (8) 4-dr., $2,000*. 

‘57 Custom Royal (8) hardtop, $1,600* 
(ps); Coronet (8) 4-dr. hardtop, §$1,- 
395*; Royal (8) 2-dr., hardtop, $1,- 
250*. 

"56 Royal (8) 2-dr, hardtop, $940*. 

EDSEL—’58 Citation 4-dr, hardtop, $1,700* 


(ps). 

FORD—’59 Thunderbird (8) conv., $4,500* 
(ps), $4,200* (ps), $3,870* (ps), $3,- 
825* (ps), $3,775* (ps); Fairlane 500 
(8) 2-dr. Victoria, $2,365* (ps). 

58 Thunderbird (8), 2 at $3,350* (ps), 
$3,155* (ps); Fairlane 500 (8) Sky- 
liner, $2,200* (ps); Country Sedan (8) 
4-dr., $2,000* (ps); Del Rio (8) 2- 
dr., $1,875*; Custom 300 (8) 2-dr., 
$1,490* (ps); Fairlane (8) 4-dr., $1,- 
380. 

’57 Country sedan (8) 4-dr. (9 pass.), 
$1,675* (ps); (6 pass.), $1,575*, $1,- 
560°; Fairlane 500 (8) 2-dr. Victoria, 
$1,650* (ps), $1,500* (ps), $1,500*, 
$1,425* (ps); 4-dr., $1,405* (ps), $1,- 
375° (ps); 2-dr., $1,245*; Del Rio (8) 
2-dr., $1,580*, $1,500*; Ranch Wagon 
(8) 2-dr., $1,525*; Custom 300 (8) 4- 
dr., $1,150*. 





56 Thunderbird (8), $2,145*; Country 
Sedan (8) 4-dr. (9 pass.), $1,310* 
(ps), $1,200* (ps); (6 pass.), $1,250*, 
$1,150*; Fairlane (8) 2-dr. Victoria, 
$1,000 (ps), $925; 2-dr., $935*, $900*, 
$835*; conv., $880*; Custom (8) 4-dr., 
$745; Main (8) 2-dr., $605, $600*. 

55 Thunderbird (8), $1,650* (ps); Coun- 
try Sedan (8) 4-dr, (9 pass.), $920*; 


Fairlane (8) Crown Victoria, $890* 
(ps), $840*; 2-dr. Victoria, $815*; 
conv., $790*, $635*; 2-dr., $785*; 4- 
dr., $740*; Custom (8) 4-dr., $705*; 


Custom (6) 4-dr., $625*; Main (8) 2- 
dr., $625, $450; Ranch Wagon (8) 2- 
dr., $685. 

54 Ranch Wagon (8) 2-dr., $595, $450* 
(ps); Crest (8) Victoria, $560*, $500*, 
$440*; Custom (6) 2-dr., $510, $210; 
club coupe, $400*; Main (6) 4-dr., 
$240. 

’°53 Ranch Wagon (8) 2-dr., $435, $400*; 
Crest (8) Victoria, $400*, $285*, $260*; 
Custom (8) 4-dr., $335*, $285*; Main 
(8) 4-dr., $200. 

"52 Crest (8) Victoria, $320; Country 
Sedan (8) 4-dr. (9 pass.), $315*; Cus- 
tom (8) 4-dr., $200*. 

°51 Country Squire (8), $185. 

*50 Custom (8) 2-dr., $135. 

HUDSON — ’55 Hornet (8) custom 4-dr., 


$435". 
IMPERIAL — ’57 Imperial 4-dr., $2,335* 
(ps). 
LINCOLN—’59 Continental Mark IV hard- 
top, $5,000* (ps), $3,790* (ps). 
’57 Premiere 2-dr., $2,350* (ps). 
’56 Premiere 4-dr., $1,680* (ps). 


’54 Capri 2-dr., $715* (ps), $695* (ps). 
’53 Capri conv., $225* (ps). 

MERCURY—’57 Montclair 4-dr. hardtop, 

$1,480* (ps); 2-dr., $1,415*, $1,405*. 


’55 Montclair 2-dr., $925* (ps); Monterey 
2-dr., $585* (ps). 
54 Monterey 2-dr., $590, $465*; 
hardtop, $555*; 4-dr., $520* (ps). 
’53 Monterey 4-dr., 2 at $355*; 2-dr., 
. 


$300*. 
*52 Monterey 2-dr., $305*, $190°; 4-dr., 


2-dr. 





~++++..1Oday the 


proudest cars 
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The exciting Ford Thunderbird 
is an example. Quality Olin 












Aluminum is going into the man- 
ufacture of most of the fine new 
cars. Bright, light aluminum re- 
sists corrosion, won’t rust. No 
other metal gives car owners 
such lasting satisfaction. Olin 


Aluminum, in its first year as a 
major producer, is already a basic 
source of supply for the great 


names in the automotive industry. 




















































































$190*; Custom 4-dr., $270*. 
49 Monterey 2-dr., $185. 
NASH—’52 Ambassador 4-dr., $185*. 
’50 Statesman Super 2-dr., $115. 
OLDSMOBILE—’58 (88) Super Fiesta, $2,. 
985°. 
’57 (88) Fiesta, 
Holiday, $1,720* 
dr., $1,650* 


$1,980* (ps); 4-dr, 
(ps); (88) Super 4. 
(ps); Holiday, $1,550* 


(ps). 

"56 (88) 4-dr. Holiday, $1,300* (ps); 2. 
dr. Holiday, $1,175*, $1,090* (ps), $1,. 
020*; (88) Super 4-dr, Holiday, $1,285+ 
(ps); 2-dr. Holiday, $1,060* (ps); (98) 
4-dr. Holiday, $1,260* (ps). 


55 (88) 4-dr. Holiday, $990* (ps); 2. 
dr., $650*; (88) Super 2-dr, Holiday, 
$950* (ps). 

"54 (98) 2-dr. Holiday, $820* (ps); 4. 
dr., 2 at $535* (ps); (88) Super Holi. 
day, $690* (ps); 4-dr., $625* (ps), 
$590* (ps). 


’53 (98) Holiday, $425* (ps), $275*; (88) 
Super Holiday, $390*. 
"52 (88) 4-dr., $245*; 
$200*. 
’51 (88) Super 2-dr., $210*. 
PACKAR D—’55 Patrician 4-dr., $700* 
(ps). 
’54 Patrician 4-dr., $425* (ps). 
PLYMOUTH—’58 Belvedere (8) 4-dr. hard- 
top, $1,780* (ps). 
’57 Fury (8) 2-dr. hardtop, $1,705* (ps); 


(98) Holiday, 


Belvedere (8) 2-dr, hardtop, $1,515*, 
$1,480* (ps); Plaza (6) 4-dr., $550. 

"56 Suburban (8) 4-dr., $960*. 

’55 Plaza (8) Suburban, $940*; Belve- 
dere (8) 4-dr., $775*, Savoy (8) 2. 
dr., $685*; 4-dr., $575*; Savoy (6) 4. 
dr., $365. 


’54 Savoy 4-dr., $380*; Plaza 2-dr., $315; 
Belvedere 4-dr., $290*. 


*53 Cambridge Suburban, $435; Cran- 
brook Belvedere, $300. 
PONTIAC—’57 Star Chief 2-dr. Catalina, 
$1,330*; Chieftain 4-dr., $1,190*. 


’56 Chieftain 4-dr., $850*. 
’55 Chieftain 2-dr, Catalina, $915* (ps); 


conv., $875* (ps); 2-dr., $550*; Star 
Chief 2-dr., $665*. 
’54 Chieftain station wagon, $410*; 4- 


dr., $385; Catalina, $325*. 
RAMBLER—’58 Super (6) Cross Country, 
$1,850*. 
’57 Custom (6) Cross Country, $1,535*. 
STUDEBAKER—’55 Commander (8) 2-dr., 


$750*, $735*; Champion (6) 2-dr., 
$555". 
WILLYS—’49 station wagon, $185. 
MISCELLANEOUS—’58 Ford (8) Ranch- 


ero, $1,700, $1,620*. 
’56 International (6) %-ton pickup, $645, 
’54 GMC %-ton pickup, $500*. 


DAYTONA BEACH, FLA. 


Florida Auto Auction. Sale every Tuesday, 
Prices are for sale of June 30. 
BUICK—’57 Century 4-dr. Riviera, $1,615* 

(ps); Special 4-dr., $1,480*, $1,245*. 

’56 RM 4-dr. Riviera, $1,080* (ps), $935° 


(ps); Special 2-dr, Riviera, $990*. 

’55 Super 2-dr. Riviera, $775*; Century 
2-dr., $570*. 

’50 conv., $100*. 

CADILLAC—’59 Eldorado conv., $5,000* 
(ps). 
*58 (62) Coupe de Ville, $3,710* (ps). 
*55 (62) 4-dr., $1,450* (ps). 
CHEVROLET—’59 Brookwood (6) 2-dr., 
$1,890. 

"58 Impala (8) 2-dr., $1,765; Bel Air 
(8) 4-dr. hardtop, $1,750* (ps); Bis- 
cayne (6) 4-dr., $1,650* (ps); Delray 
(6) 4-dr., $1,325. 

"57 Bel Air (8) 4-dr., $1,625*%; conv., 
$1,375*; 2-dr. hardtop, $1,300*; Bel 
Air (6) 4-dr., $1,105. 

’56 Nomad (6) 2-dr., $1,150* (ps); Bel 
Air (8) 4-dr., $1,050%, $820* (ps); 


Two-ten (6) station wagon 2-dr., $800. 

55 Bel Air (6) 4-dr., $800; Bel Air (8) 
4-dr., $745; Two-ten (8) station wagon 
2-dr., $730. 

’54 Two-ten 2-dr., $285. 

CHRYSLER — '57 Saratoga 2-dr, hardtop, 
$1,605* (ps). 

FORD—’59 Country Sedan (8) 4-dr., $2,- 
450° (ps). 

’58 Fairlane 500 (8) 4-dr. Victoria, $1,- 
550*; 2-dr. Victoria, $1,535*_ 

‘57 Fairlane 500 (8) conv., $1,850* (ps); 
2-dr., $1,400*, $1,210*; 2-dr. Victoria, 
$1,260*; Country Sedan (8) 4-dr., $1,- 
240; Custom (6) 4-dr., $1,000*. 

56 Country Sedan (8) 4-dr., $1,110* 


(ps); Fairlane (8) 2-dr. Victoria, $1,- 
055*; 2-dr., $915* (ps), $875* (ps); 
Country Squire (8) 4-dr., $985* (ps); 


Custom (6) 4-dr., $705*%; Main (8) 2- 


dr., $680. 

55 Fairlane (8) conv., $850*; 4-dr., 
$765*; Fairlane (6) 4-dr., $780, $740; 
Country Squire (8) 4-dr., $800* (ps); 


Ranch Wagon (8) 2-dr., $740*; Custom 
(8) 4-dr., $615*. 
*54 Main (6) 2-dr., $450. 


LINCOLN — '54 Capri 4-dr., $550* (ps), 
$515* (ps). 

MERCURY —’58 Voyager 4-dr., $2,125* 
(ps), $1,890* (ps); Commuter 4-dr., 
$2,105* (ps). 

’56 Montclair 2-dr. hardtop, $1,075* 


(ps); Monterey station wagon 4-dr., 
$1,065*. 

"55 Monterey 2-dr. hardtop, $925*; 4 
dr, hardtop, $825*. 


NASH—’56 Ambassador (8) 4-dr., $810*. 
OLDSMOBILE — ’'59 (88) 2-dr. Holiday, 
$2,680* (ps). 
’56 (88) 2-dr. Holiday, $1,100* (ps); 4 


dr., $1,050* (ps); 4-dr. Holiday, $1,- 
015°, 

’55 (88) 4-dr., $950* (ps); 2-dr. Holiday, 
$900* (ps). 


*54 (98) 2-dr. Holiday, $725* (ps); (88) 
2-dr. Holiday, $650* (ps). 
PLYMOUTH—’57 Suburban (8) 4-dr., $1- 
290* (ps); Belvedere (8) 4-dr., $875*. 
STUDEBAKER—'52 conv., $240. 
WILLYS—’55 Jeep station wagon 


$790. 
MISCELLANEOUS—’56 Chevrolet (8) %- 
ton, $615. 


DANVILLE, VA. 


Danville Auto Auction, Sale every Wed- 
nesday, Prices are for sale of July 1. 
Demand very strong on ’53, ’54, ’55 and 
"56 models. 

BUICK—’57 Century conv., $1,630* (ps); 
Special conv., $1,520* (ps); 4-dr., $1- 
330°. 

’56 Special 2-dr., $1,165*; 4-dr., $825°- 

’55 Special conv., $935* (ps); Super 2 


2-df. 


dr., $840* (ps). 

’54 Special 2-dr., $610*. 

’53 Special 2-dr., $385*, $325*; 4-dr., 
$340*. 


CADILLAC—’55 (62) 2-dr., $1,495* (ps)- 
’54 (62) Coupe de Ville, $1,285* (ps). 
CHEVROLET—’58 Biscayne (8) 4-dr., $1 

480. 
’57 Bel Air (8) 4-dr., $1,550%; Two-ted 
(8) 2-dr., $1,255; 4-dr., $955; One-fifty 
(6) 2-dr., $920. 
’56 Bel Air (8) conv., $1,220* (ps); * 
(Continued on Page 29, Col, 1) 
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dr., $1,155*; Two-ten (6) station wag- 
on 2-dr., $875. 

55 Bel Air (8) 2-dr., $1,200; $960*; 4- 
dr., $885*, $710, $655; conv., $835°*; 
Bel Air (6) 2-dr., $933*, $920*, $800°; 
Nomad (8) 2-dr., $1,135*, $985*, 


$980*; Two-ten (6) station wagon 4- 
dr., $795*; 4-dr., $705; Two-ten (8) 
2-dr., $555. 


54 Bel Air 4-dr., $505; Two-ten 2-dr., 
$505; 4-dr., $440. 


OHRYSLER—’54 NY 2-dr., $230*. 
DODGE — '57 Coronet (8) 2-dr., $1,050*, 


$850*. 
FORD—’58 Fairlane (8) 4-dr., ° $1,435*, 
$1,400*. 

’57 Fairlane 500 (8) 4-dr., $1,260, $1,- 
025*; 2-dr. Victoria, $1,245*; 2-dr., 
$1,005*; Custom 300 (8) 4-dr., $885*, 
$680. 

56 Fairlane (8) 2-dr, Victoria, $1,135*; 
4-dr., $965* (ps), $915*, $900*, $850*; 
Country Sedan (8) 4-dr., $1,055; 


Ranch Wagon (8) 2-dr., $955*; Cus- 
tom (8) 2-dr., $850, $785; 4-dr., $785. 
55 Country Squire (8) 4-dr., $1,035*; 
Fairlane (8) conv., §910, $680; 2-dr., 
Victoria, $860*, $760*; 4-dr., $845, 
$745*, $685*; 2-dr., $825; Custom (8) 
4-dr., $775*, $705*, "$655*: 2-dr., $750*, 
$705, $675, $655; Country Sedan (8) 
2-dr., $320. 
*54 Custom (8) 2-dr., $480*, 
$430, $395. 
MERCURY—’57 Commuter 4-dr., 
Monterey 2-dr., $1,355* (ps). 
’55 Montclair 2-dr., $740*; Monterey 4- 
r., $610*. 
OLDSMOBILE — 


$465*, $445, 
$1,400; 


*57 (88) 4-dr., $1,485* 
(ps). 
*56 (98) conv., $1,305* (ps); 2-dr, Holi- 
day, $1,105* (ps). 
’55 (88) 2-dr., $900*; 4-dr., $805*. 
*54 (88) 2-dr., $630*, $505* (ps), $495*. 
PLYMOUTH—’57 Belvedere (8) 2-dr., $1,- 
250*; 4-dr., $1,005*. 
"56 Belvedere (8) 2-dr., $855. 


Used Imported 
Cars 


Albany 


MG—’58 roadster, $1,625. 
Metropolitan—’54 2-dr., $300. 
Renault—’58 Dauphine 4-dr., 


Buffalo 


Fiat—’58 4-dr., $910. 

Taunus—’58 2-dr., $1,115. 

Triumph—’58 4-dr., $1,010. 

Volkswagen—’57 Microbus, $1,300. 
"56, $955. 


$600. 


Chicago 

Jaguar—’56, $1,725. 
MG—’58 MGA, $1,750. 
Taunus—’59, $1,850. 
Vauxhall—’59, $1,425. 
Volkswagen—’59 Karmann-Ghia, 

"58 2-dr., $1,205. 

"57 2-dr., $1,065. 


Danville, Va. 


Renault—’58 4-dr., $1,015. 
Volkswagen—’58 4-dr., $1,190. 
"56 2-dr., $930. 


Daytona Beach, Fla. 


Fiat—’58 4-dr., $1,075. 

Ford (English)—’59 Escort Wagon 2-dr., 
$1,275. 

Metropolitan—’57 2-dr. hardtop, $925. 

Renault—’58 4-dr., $625. 

Volvo—’59 2-dr., $1,835. 


Detroit 


Austin—’58 Healey roadster, $2,055. 
Renault—’58 Dauphine 4-dr., $1,045. 
Volkswagen—’59 2-dr., $1,605. 


Flint 


Sunbeam—’58 Rapier conv., 
Volkswagen—’56 station wagon, 


Los Angeles 


Austin—’58 Healey roadster, $1,910. 

"54 conv., $300. 

—'54, $485. 

Jaguar—’59 'SK150 2-dr., $3,170. 

*54 XK120 conv., $705. 

*53 XK120 roadster, $495; Mark VII 4- 

dr., $300. 

MG—’57 MGA roadster, $1,550. 

*53 MGA roadster conv., $785. 

’52 MGA roadster, $490. 
Morris—’58 Minor station wagon, $975. 
Renault—’58 Dauphine 4-dr., $1,150. 

*57 Dauphine 4-dr., $1,000. 
Simea—’58 Aronde station wagon, $1,235. 
Triumph—’59 TR-3 roadster, $2,275. 
Volkswagen—’59 Karmann-Ghia 2-dr., $2,- 

350; 2-dr., $1,685. 

*58 sunroof 2-dr., $1,445. 

*57 2-dr., $1,190. 

56 2-dr., $1,070. 

"55 2-dr., $910. 

"54 sunroof 2-dr., $775. 
Volvo—’58 2-dr., $1,650. 


Portland, Ore. 


MG—’'58 4-dr., $1,800. 
Renault—’58 Dauphine sunroof, 
4-dr., $1,120. 
olkswagen—’58 2-dr., $1,250. 
*57 Karmann-Ghia 2-dr., $1,915. 
56 2-dr., $1,150, $1,120. 


Seattle 


Borgward—’ 57 2-dr., $1,450. 
Hillman—’58 2-dr., "$1, 260. 
Jaguar—’55 XK140 roadster, $1,325, 
MG—’50 roadster, $625. 
Metropolitan—’58 hardtop, $1,145. 
Renault—’58 4-dr., $1,025. 
Taunus—’56 station wagon, $870. 
Volkswagen—’57 2-dr., $1,190. 


Warehouse Point, Conn. 
Renauk—’57 Dauphine 4-dr., $675. 


West Palm Beach, Fla. 


Simea—’58 Elysee 4-dr., $700. 
Skoda—’57 2-dr., $365. 


$2,150. 


$1,370. 
$675*. 


$1,135; 


’55 Belvedere (8) 2-dr., $675*; Savoy 
(8) 2-dr., $615*; Savoy (6) 4- ar., $565. 
PONTIAC—’58 Star Chief 4-dr., $2, 015°. 
"56 Chieftain 4-dr., $915*. 
*55 Chieftain 2-dr. Catalina, $775; 2-dr., 
$760°. 
MISCELLANEOUS—’57 Ford Ranchero, 
$960; %-ton, $805. 
*56 Ford %-ton, $735. 


WEST PALM BEACH, FLA. 


West Palm Auto Auction. Sale every 
Thursday. Prices are for sale of July 2. 
BUICK—’57 Super 4-dr. Riviera, $1,575* 

(ps), $1,450*; Century 4-dr, Riviera, 
$1,385* (ps). 

*55 Century 2-dr. Riviera, $640* (ps). 

’54 Century 2-dr. Riviera, $435* (ps); 
Special 2-dr., $425*. 

CADILLAC—’59 (62) conv., $4,900* (ps); 
2-dr., $4,500* (ps). 

"58 (62) 4-dr., $3,750* (ps). 

"57 (62) 4-dr., $2,475* $2,425°* 
(ps). 

"56 (62) 4-dr. hardtop, $2,000* (ps). 

*55 (60) Special 4-dr., $1,550* (ps). 

"54 (62) 4-dr., $900* (ps). 
CHEVROLET—’59 Impala (8) omy. $2,- 

450*; Bel Air (8) 2-dr., $1,85) 

"58 Impala (8) 2-dr. hardtop, <1, 780; 
Bel Air (8) 4-dr., $1,725* (ps), $1,680* 
(ps). 

"57 Two-ten (6) station wagon, $1,195; 
Bel Air (8) conv., $1,175. 

’56 Two-ten (8) 4-dr., $895*. 

*55 Two-ten (6) 4-dr., $750*%; (6) 2-dr., 
$510; Bel Air (8) 4-dr., $700; 2-dr., 


(ps), 


$650. 
DODGE — ’57 Coronet (8) 2-dr. hardtop, 
$925*. 
"54 Royal (8) 2-dr., $235*. 
—— Ranger 4-dr. hardtop, $1,365* 


ps). 

FORD.'59 Thunderbird (8) 2-dr., 
(ps); Fairlane 500 (8) 4-dr., 
(ps). 

’58 Thunderbird (8) 2-dr., $3,150 (ps); 
Fairlane 500 (8) 4-dr., $1,550* (ps); 
Custom (8) 2-dr., $1,280, $1,150. 

’57 Fairlane 500 (8) conv., $1,280* (ps); 
Country sedan (8), $1,200; Fairlane 
(8) Victoria, $1,100*; 4-dr., $1,020; 
Custom 300 (6) 2-dr., $975*. 

"56 Custom (8) 2-dr., $760; Country 
Sedan (8), $725; Country Squire (8), 


$3,650* 
$2,150* 


$700* (ps); Ranch Wagon (8), $700; 
Fairlane (8) 2-dr., $650. 
°55 Fairlane (8) 4-dr., $735*; Ranch 
Wagon (8), $650*; Custom (8) 2-dr., 
$500. 
*54 Custom (8) 2-dr., $425*; 2-dr. Vic- 
toria, $375*, $370*. 
LINCOLN—’55 Capri 2-dr. hardtop, $740* 
(ps). 
MERCURY—’56 Montclair 2-dr. hardtop, 
$985* (ps). 
OLDSMOBILE — ’59 (98) 4-dr. Holiday, 
$3,450* (ps). 
’57 (88) station wagon, $1,640* (ps), 
$1,525* (ps); 4-dr., $1,620* (ps). 
’56 (88) 4-dr. Holiday, $825*. 
"54 (98) 2-dr. Holiday, $675* (ps), $600* 
(ps); (88) Holiday, $600. 
PLYMOUTH — ’56 Suburban (6) station 
wagon, $875*; Plaza (6) 4-dr., $600, 
$520. 
"55 Plaza (6) station wagon, k 
PONTIAC—’54 Star Chief conv., $350* 
(ps). 
STUDEBAKER—’59 Lark (6) 4-dr., $1,- 


825°. 


EBENSBURG, PA. 


Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of July 2. 
*57 and '56 Ford, Chevrolet and Plymouth 
always in demand. Sold 63 cars from 79 
consignments. 

BUICK —’56 Super 4-dr. Riviera, $895* 
(ps); Special 2-dr. Riviera, $820*. 
55 Super 4-dr., $545* (ps); Special 2- 
dr. Riviera, $530*. 

"54 Special 4-dr., $305*; 2-dr. 

$240* (ps). 
CHEVROLET—’58 Biscayne (8) 2-dr., $1,- 


Riviera, 


440. 

’57 Bel Air (8) station wagon 4-dr., $1,- 
545*; 4-dr. hardtop, $1,325*; One-fifty 
(6) 4-dr., $985, $715. 

’55 Two-ten (6) 4-dr., $375. 

’54 Bel Air 2-dr., $515; Two-ten 4-dr., 
$50: 


5. 

CHRYSLER—’52 NY 4-dr., $105*. 
DODGE—’56 Coronet (6) 4-dr., $635. 
FORD—’58 Custom 300 (6) 2-dr., $1,260. 

’57 Custom (8) 2-dr., $1,010; Custom 

300 (6) 2-dr., $835. 

*56 Custom (8) 2-dr., $755. 

’55 Custom (8) 2-dr., $620. 

"54 Custom (8) 2-dr., $555*. 
HUDSON—’55 Wasp (6) 4-dr., $380. 

MERCURY—’53 2-dr. hardtop, $220. 


OLDSMOBILE—’54 (98) 4-dr., $465; (88) 
4-dr., $370* (ps). 
PACKARD—’55 Clipper 4-dr., $495*. 
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’57 Bel Air (8) 4-dr, hardtop, 


"53 4-dr., $190* (ps). 


PLYMOUTH—’57 Plaza (6) 4-dr., $800. 


’56 Belvedere (8) 4-dr., $805°. 
’53 Cranbrook 4-dr., $195. 
‘49 station wagon 2-dr., $200. 


—— 51 station wagon (6) 2-dr., 
kot 56 Commander (8) 4-dr., 
ae Dodge %-ton pick- 


$405. 
46 Phodge %-ton pickup, $155, 


SYRACUSE 


Syracuse Auto Auction, Sale every Wed- 
nesday, Prices are for sale of July 1, Sold 


40 cars from 77 consignments. 


BUICK—’'55 Special 2-dr., $550* (ps). 


’52 conv., $125* (ps). 


CHEVROLET—’57 Bel 
$1,350*. 





Air (8) hardtop, 


(ps), $1,510*; Two-ten (8) 4-dr., $1,- 
075*; Two-ten (6) 2-dr., 
4-dr., $915. 





$950, $900; 





$1,500° 


56 Bel Air (8) conv., $1,225* (ps); 2- 





Nae’. Ambassador Custom 4-dr., 
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OLDSMOBILE—’58 (98) 4-dr. Holiday, $2,- 
300* (ps); (88) 4-dr., $2,000* 


56 (88) 2-dr. Holiday, $1,265*, $1,050°; 


dr, hardtop, $1,100’ (ps), $887; 4-dr.. 4-dr., $900%; (98) 4-ar. Holiday, $920* 
(8) station wagon, '$1,090*, $850; 4-| > 2-dr. Holiday, 2 at $800*, $785°, 
Pe ie ee 3 $680, $670% (oe Pees : 
’ . r. 0 ay, ps 
' . , $860°, 
a sar geese (pe), 9008", Bei | PACKARD —'55 Clipper 2-dr. hardtop, 


Air (6) 4-dr., $635; Two-ten (6) 2-dr. 


hardtop, $625*, $590*%, $490*, $435. 
°54 Two-ten 2-dr., $435; 4-dr., $275°*; 
Bel Air 2-dr., $420, $400; 4-dr., $395°*; 
One-fifty 2-dr., $350. 
53 Bel Air conv., $490*; 2-dr., $350*, 
$315; Two-ten 2-dr., $345*. 
CHRYSLER—’57 Windsor 2-dr, hardtop, 


$1,420* (ps). 
’55 NY 2-dr. hardtop, $775* (ps), $750*; 


Windsor 4-dr., $750* (ps), $670* 


DeSOTO—’57 Firesweep 2-dr. hardtop, $1,- 


"56 Firedome 2-dr, hardtop, $905*; 4-dr., 


°55 Firedome 4-dr., 
flite 4-dr., $650*. 


’56 Nomad (8) 4-dr., $1,065*, 

’55 Two-ten (6) 2-dr., $600. 

’54 Bel Air 2-dr., $630; 4-dr., $500*; 225°. 
Two-ten (6) 2-dr., $400*. 

’53 Bel Air 2-dr., $285*; Two-ten (6) $800* 
2-dr., $120. 

DeSOTO—’57 Firedome hardtop, $1,445* 

(ps). 


$725*, 


$660°; 


Fire- 


DODGE—’58 Royal (8) 2-dr., $1,760* (ps). 


’57 Custom Royal (8) 4-dr., $1,300* (ps), 


Thursday (July 2). 


FORD—’58 Thunderbird (8) hardtop, $2,- $1,100* (ps) 
* . > , . 
500: Ranch Wagon (8) 2-dr.,/ +56 Suburban (8) 2-dr., $925* (ps); Cus- 
57 Fairlane 500 (8) conv., $1,350* (ps); oo (8) 2-dr, hardtop, $820*, 
hardtop, $1,210*; Ranch Wagon (8) 4- ’ 
dr., $1,215*; Custom (8) 2-dr., $680.| "55 Coronet (8) 4-dr., $520°. 
56 Fairlane 500 (8) hardtop, $815* (ps); | FORD—'59 Fairlane (8) 2-dr., $1,750. 
Fairlane (8) 4-dr., $790*. 58 Thunderbird (8) 2-dr., $3, 000*; Coun- 
55 Fairlane (8) hardtop, $675. try Sedan (8), $1,840*; Fairlane 500 
’54 Custom (8) 2-dr., $475. (8) conv., $1,800*; Custom 300 (8) 2- 
’53 Custom (8) 2-dr., $275*; 4-dr., $170 . dr., $1,345*. 
(ps); Main (8) 2-dr., $200, 57 Fairlane 500 (8) conv., $1,470*%; 2- 
HUDSON—'53 (6) 4-dr., $250*. ae aan es ade. “Caan : 
ee -§ ‘airlane 500 (6) 2-dr. ictoria, ~ 
a” 57 Monterey 4-dr., $1,200* 190*, $785, $780; Ranch Wagon (8) 
, . * 2-dr., $1,200. 
RAG on Oust tee: $400 ’56 Fairlane (8) conv., $1,000*, $850* 
OLDSMOBILE —’56 (98) 4-dr. Holiday DO; Se, Ss Se, See, Seer: 
$1,200* (ps); (88) Holiday, $1 020* Fairlane (6) 2-dr,. Victoria, $775*; 
(ps) : . : 2-dr., $710, $665; Country Sedan = 
r ie " 4 4-dr., $900*; Country Sedan (6) 4-dr., 
—— 57 Belvedere (8) 4-dr., $1, $855*; Custom (8) 4-dr., $750*, $650; 
» i 2-dr., $690; Custom (6) 4-dr., $595; 
56 Savoy (8) 4-dr., $740*. 2-dr., $545, 


RAMBLER—’59 Custom (6) 4-dr., $2,150*. 


’58 Custom (6) 4-dr., $1,350 


MISCELLANEOUS—'51 Chevrolet (6) %- 


ton pickup, $150. 


DETROIT 


Motor City Auto Auction, 


Sale every 


2-dr., 


4-dr., 
$390 


$960*, 
conv., 
(8) 4-dr., 


’55 Thunderbird (8) conv., $1,600* (ps); 
(8) 
$620°*, 
Country Squire 


$1,500*; Fairlane 
$680*, $635*, 
$800*, $750°*; 
$750°*; 
$725*; 


Country Sedan 
Custom (8) 2-dr., 


4-dr., 
$615°; 


(8) 
$490, 


$570* (ps). 


top, $1,525*. 
’57 Suburban (8) Custom 4-dr., $1,330*; 


Belvedere (8) 2-dr. 


hardtop, 


PLYMOUTH—’58 Belvedere (8) 4-dr. hard- 


$1,270° 


(ps), $1,250* (ps), $1,200° (ps), $1,- 


150°; 
$870*, 
2-dr., 


Savoy (8) 4-dr., 
$790; 2-dr., 


$730*, $730, $700, 


$900*; 


$900°, 
$695*, 


Plaza (8) 2-dr., $740, $700. 


’56 Suburban (8) 4-dr., $925*; 
(8) 4-dr., 


$825*, $800°; 


$875, 


Savoy (6) 


$690; 


Belvedere 


Savoy (6) 2- 
r., $565; Plaza (6) 2-dr., $490, $450. 
’55 Belvedere (6) 2-dr., $550; 4-dr., $525, 


$515*; Savoy (6) 4-dr., $465. 
PONTIAC — ’58 Chieftain 4-dr., Catalina, 
$1,770°. 

’57 Star Chief 2-dr. Catalina, $1,550* 
(ps); conv., $1,080* (ps); Chieftain 
4-dr. Catalina, $950* (ps). 

’55 Chieftain station wagon 4-dr., $805*; 
2-dr., $705*, $675*, $575*, $500; 2-dr. 
Catalina, $625*; 4-dr., $400°; Star 


Chief 2-dr. Catalina, $725° (ps), $690°; 


4-dr., 


$705*. 


"54 Star Chief conv., $350* (ps). 


RAMBLER — ’'56 Super (8) 


$635. 
’54 Custom 4-dr., $400. 


700. 


up, $450. 


* * * 


4-dr., 


STUDEBAKER—’59 Lark (6) 4-dr., 


$700, 


$1,- 


MISCELLANEOUS—’55 International pick- 


— Auctions in Brief — 


CHICAGO 


Greater Chicago Auto Auction, Sale every 


every Thursday (July 2). 


consignments. 


* * * 


FARGO, N. D. 
Tri-State Auto Auction Company, Sale 


Sold 313 cars from 518 


Market steady. 


Sold 81 cars from 128 consignments, 


54 Country Sedan (8) 4-dr., $590* (ps), 


Monday. Prices are for sale of June 29. 5 % *: * * * 
Sold 229 cars from 407 consignments. $410; Ranch Wagon (8) 2 dr., $560 : 
, Crest (8) 2-dr., Victoria, $460*; Crest FLINT 
BUICK—’57 Century Estate Wagon 4-dr., (6) 4-dr., $450*, $335; Custom (8) 
$1,700*; RM conv., $1,650* (ps). 2-dr $400*: Main (8) b-ar $390. Flint Auto Auction, Sale every Wednes- 
"56 Special conv., $1,150* (ps); 2-dr. ss ~ ¥ day (July 1). Sold 181 cars from 275 
Riviera, $895* (ps), $875*, $870* (ps). IMPERIAL —- '57 Imperial 4-dr. hardtop, consignments. 
’55 Century 2-dr, Riviera, $730*; Special $2,200* (ps). ‘+ ioe 
2-dr. Riviera, $700*, $545*%; 4-dr.,| LINCOLN —’57 Premiere 4-dr., $2,020° 
$700*; Super 2-dr, Riviera, $595* (ps). . {ve). eae. tian SEATTLE 
’54 Special 4-dr., 70*; Super 2-dr. , ustom 4-dr., ‘ 
Riviera, $4205, "" MERCURY — '59 Parklane 2-dr. hardtop, | ,,South, Seattle Auto Avction, Sus very 
CADILLAC—’58 (62) 4-dr. hardtop, $3, $2,680* (ps). strong e 
300* (ps). ’57 Montclair 4-dr., $1,400* (ps). , 
’56 (62) 2-dr., $2,000* (ps). | "56 Monterey 4-dr. hardtop, —. see): * * * 
CHEVROLET—’58 Impala (8) 2-dr., $1,- 2-dr., $970*, $675*; Custom r. hard- AR E POINT. CONN. 
965* (ps), $1,900; conv., $1,950*, $1,- top, $800*. w EHOUS ? 
885* (ps); Bel Air (8) sport coupe, ’55 Monterey station wagon 4-dr., $845* Southern Auto Sales, Inc, Sale every 
$1,925*; 4-dr., $1,545* (ps); Brook- (ps); 2-dr. hardtop, $840*, $570*; 4-| Wednesday (July 1). Buyers choosey in 
wood (8) 4-dr., $1,850%; Biscayne (6) r., $600*, $525°. their selections. Clean units are in high 


2-dr, hardtop, $1,455. 


"54 Monterey 4-dr., $400°. 


demand. 


New Commercial-Car Registrations, 
37 States for May, 1959-1958 


istrations by states are 


weekly, as compiled 
by R. L. Polk representatives in 
state capitals. 









30 States Previously Reported ‘59 
For May "58 
Arkansas ‘5? 
‘58 

Florida ‘59 
58 

Indiana ‘5? 
‘58 

Louisiana ‘59 
‘58 

Maine "59 
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Ohio = 
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To Date for May ‘58 
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New Passenger-Car Registrations, 35 States for May, 1959-1958 


Car registrations by 


AMC 
Ram- 
bler 


Chrys- 


as compiled - 


L. Polk & Co. 


states 
by R. 


Impe- 
rial 


CHRYS 
LE 
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De- R 
OTAL 


Soto 


Plym- 


outh Ford 


Dodge 


Edsel 


Lincoln 


FORD 


Mer. TOTAL| Buick 


cury 


Cadil- 


Chev- 


lac rolet 


Olds- 
mobile 
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27 States Previ | "59 13525 2808 1759 5895| 15750) 26837 a 57165 52434| 12827 — 4472| 15950) 210742 
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Ark 59 183 26 368 itl 142 aaa 1060 196 56 

ee 58 66] 15 “4 ii *| in 271 oe | a 673} 123|—S S792] «C58 ial 153 $s 7: "2 3 an 
Cc ticut "59 636) i. 17 11é6l 1816 is 2035 252 165) 1659 478 3091 1 7 

ea ‘58 327] i 4 | 3 998 gt 55 “a 1444 al 159] i Sel _ 2 on as an 
Florid. "59 $71 m3 8 83 1. a 4269 654 640 18 

ar ‘58 605 ‘@ 65 10 Hal wal ew iat 432 3679 726 615 3735 4 7 3 | wri 15421 
Louisi "59 23 1 132 332 189! 30 136 2105 138| 2273 458 476| 363! 10 694 7382 
eet lta _i2 ss 2 3 3 8 8 a 2 as eo a | Bs 
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‘58 878 67 270 833 2244 3703| 520 5203 199 149 919 6470} 1478| 585 6314 1751] 1323 11451 174 1034} 23710 
Vermont "59 15! 22 1 12 54 163 252). «342! 12 3) 55/ 412 65 19 432 62 78 656 267 
EY 84) 24 | 8} 52] _—stie|_— 206} —S 351/10 8} —52|_—42 | hl aaa | $01 301 223 
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For May ‘58 8921 2826 | 640! 2319 6273) 19137} 31195) 45508} 1686] 1164] 6475| 54833) 12116! 6116] 60677} 14452] 10913) 104274 want male 215772 
Year "59| 122759| ae 6737| 16525! 50147| 134686] 230697| 525619| 18269] 11749) 56787| 612424| 101796| 57276| 540586| 142094) 143867| 985619 || 2206978 
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Lawsuits Affecting Dealers ... 


AUTOMOTIVE NEWS, JULY 13, 1959 





Court Decisions 


By Leo T. Parker 
Attorney at Law 

ir MANY law suits complicated 
testimony must be carefully re- 
viewed and studied before a de- 
pendable decision can be rendered. 
This was the rule 
in a recently de- 
cided case in 
which the higher 
court held a note 
void and noncol- 
lectible onthe 

plea of usury. 
For illustration, 
in Nelson v. Gen- 
eral Credit Corp., 
90 N. W. (2d) 799, 
the _ controve 
L, T. Parker was between N 
son, Peoples Loan Co. and Worth- 
ing Motor Co, Here are the facts: 
One Nelson went to Worthing to 
have his car repaired. He then dis- 
cussed the purchase of a new car 
and the tradein of his old car. The 
parties agreed upon the cash price 





rsy | Credit” 


of the new car at the figure of 
$2,340. 


The credit for the used car was 
agreed upon at the figure of 
$1,020 leaving the cash price for 
the difference of $1,320. A car 
order was prepared and signed 
by Nelson showing these facts. It 
made no reference to a time sale 
price; however, following the 
printed word “Payments” on the 
order form is written the words 
“General Credit,” indicating that 
the car order was not signed until 
the matters hereinafter set out 
were discussed. 


The above reference to “General 
appears in carbon on the 
ej-|copy delivered to plaintiff on the 
day of the transaction. However, 
on the car order which defendant 
introduced purporting to be the 
original order the cash selling price 
appears as $2,351.40 and the used- 
car allowance as $1,031.40. The fig- 
ures are in lead pencil and erasures 
are apparent. These changes were| amount at $1,824, payable $50 per 





obviously made to conform to a 


| detailed “car invoice” calculating 
the transaction. 


* * * 


No Explanation Offered 

HE words 

which appear on Nelson’s copy of 
the order appear also on the origi- 
nal offered by defendant with the 
words “General Credit” heavily 
lined out in lead pencil. No expla- 
nation appears as to when or why 
the last alteration of the order was 
made. 


Nelson informed Worthing that 
he could not pay $1,320 in cash 
and that it would be necessary 
to go to a loan company to se- 
cure the money. It was agreed 
that Nelson could not pay more 
than $50 per month on a deferred 
payment plan, Worthing could 
not figure the total amount re- 
quired for the deferred payment 
because of that restriction. 


Worthing asked General Credit 
to calculate the amount of the 
payment that would be required so 
as to sell the note to General Credit 
at an amount that would pay 
Worthing the cash price of $1,320. 
General Credit then calculated the 


“General Credit” | 











“lll read off some prices, and | 


when I come to something you 
can afford, you let me know.” 





month for 23 months and $674 on 
the 24th month. 


In the meantime, Worthing had 
accepted the figure of $1,824 fixed 
by General Credit. On forms which 
it had been furnished by General 
Credit, Worthing prepared a prom- 
issory note for $1,824, payable to 
Worthing Motors, and a chattel 














CAR THEFT 


Easily removed 


ignition switch connectors 





FOILED 


now replaced by Packard lock-on connector! 





Locked-in ignition wires will dis- 
courage almost any car thief. And 
that’s what Packard’s new lock-on 
ignition switch connector does— 
locks wires in tight! This extra pro- 
tection from theft is achieved by a 
slight, but ingenious, modification 
in the design of the plastic con- 
nector. There is no increase in the 
cost of the part. 

Lock-on connectors are but one 
example of the added value and 
benefit designed and built into 


every Packard product by the 
world’s largest manufacturer of 
automotive wiring systems. The 
specialized knowledge of Packard 
Electric engineers and Packard’s 
outstanding production know-how 
and facilities can give you what you 
want, when you want it. And one- 
source service saves on accounting, 
inventory, paper work. Packard 
Electric sales and engineering offices 
are located in Detroit, Chicago, and 
Oakland, California. 


Packard 


Warren, Ohio 


Electric 


oroes| 


“Live Wire’’ division of General Motors 








mortgage on the car to secure the 

payment of the note. Nelson signed 

these papers. 
* 


* * 


Dealer Gets Check 
IN General Credit received 

satisfactory credit reports on 
Nelson, it made out and delivered 
a check to Worthing for $1,340, 
Worthing then endorsed the note 
without recourse and assigned and 
| delivered the mortgage to General 
| Credit. 
| The higher court held that the 
| transaction was not a good faith 
|sale of the automobile at a time 
| price by the dealer but was in fact 
|@ loan by the finance company to 
|the buyer out of which the dealer 
| received its cash price. 

The payments exceeded those 
authorized by the state statute. 
Therefore the transaction was 
| void because the contract was 
| usurious in its inception. This 
| court said: 
| “The facts and circumstances 
here point to the conclusion that 
this transaction originated as a 
loan by General Credit to the plain- 
tiff. We conclude that this transac- 
tion was not a good faith sale at 
a time price by Worthing, but was 
in fact a loan by General Credit 
to Nelson out of which Worthing 
| received its cash price. It necessar- 
ily follows that both notes involved 
in this transaction were void as of 
the time of their inception.” 

cd * ak 


Hartung Wins $684 Suit 


After Long Court Fight 


MILWAUKEE.—Hartung Motors 
Co. has won a $684 suit which went 
from Civil Court to Circuit Court, 
State Supreme Court and back to 
the Circuit Court. 

Circuit Judge Harvey L. Neelen 
reversed a Civil Court decision in 
which Transcontinental Insurance 
Co. had been awarded the dam- 
| ages from Hartung. He said the in- 
|} surance firm had failed to show 
that Hartung hadn't exercised 
ordinary care prior to a 1948 fire 
in which a doctor’s car was dam- 
| aged, 

The firm was seeking to recover 
the money it had paid the doctor 
for the car, which had been left at 
Hartung’s for repairs. 


Utah Dealers Ask 
County to Reject 
Option Sales Tax 


FARMINGTON, Utah.—Two 
Davis County auto dealers have 
appealed to the county commis- 
sioners to turn down the % percent 
option sales tax because “it would 
be dynamite to the car dealers.” 

Commissioners took no action 
following the discussion. Recently 
the Salt Lake County Commission 
voted in the tax, making it the 
first major county in the state to 
act since the 1959 Legislature 
passed the option tax law. 

The dealers were Parry Stewart, 
Kaysville, head of the Davis County 
chapter of the Utah Auto Dealers 
Assn., and Max Bishop, Layton. 
They said they represented Davis 
County dealers in protesting the 
tax, 

The basis of their protest, Stew- 
art said, was that in auto trans- 
actions involving a tradein, the 
sales tax would not be based on 
the cash difference but on the full 
value of the car sold. 

Both said the dealers absorb 4 
portion of the tax on tradein 
allowances. 

Bishop said that if the tax were 
statewide, it would be satisfactory 
but under the optional setup, some 
counties would be at a disadvan- 
tage with higher taxes. 








Fire Guts Distributor 


For International in N. C. 


DURHAM, N. C.— Morgan Mo- 
tors, distributor of International 
trucks, was destroyed by fire the 
afternoon of June 16 when sparks 
from an electric drill being used 
by a mechanic to repair a truck 
touched off an explosion and flash 

re. 

Lost in the blaze were three new 
trucks and 10 others being re 
paired. The brick building was 
completely gutted, and the blaze 
was not brought under control 
until several hours later. Unofficial 
estimates placed the loss at be 
tween $200,000 and $400,000. 






















































ire the 
signed 


ceived 
rts on 
livered 
$1,340, 
e note 
od and 
reneral 


at the 
| faith 
a time 
in fact 
any to 
dealer 


those 
atute, 
was 
was 
This 


tances 
n that 
as a 
plain- 
ansac- 
sale at 
ut was 
Credit 
rthing 
-essar- 
volved 
| as of 


Suit 
ht 
Motors 
1 went 


Court, 
ack to 


Neelen 
ion in 
urance 
dam- 
the in- 
show 
rcised 
48 fire 
| dam- 


ecover 
doctor 
left at 


Brightness is Not Enough 


‘ounty Wheel covers must be more than just bright. They must have 
ayton. strength, spring temper, durability and low unit cost 
g the in volume production. 


Stew- 


tone Other materials may claim some of these characteristics, but only 


ed on . $tainless steel actually possesses all of them — and has a Can you name the cars represented by these stainless steel 


ne full performance a prove it wheel covers? A postcard request will bring-you the answers. 
orb & F 


dein 

wal It is easy to make cheaper wheel covers. Just forget that customer 
— complaints, lost goodwill and the inevitable replacement of parts 
paveny eventually show up on the balance sheet. 


P In wheel covers there is no substitute for stainless steel’s lasting 
n Mo- brightness, strength and durability. 


Plants and Service Centers: STA i fe if Ss 


Los Angeles « Kenilworth (N. J.) « Youngstown « Louisville (Ohio) « Indianapolis « Detroit SHEET > STRIP - BAR + WIRE 









Jones & Laughlin Steel Corporation + STAINLESS and STRIP DIVISION « Box 4606, Detroit 34 
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Calif. Group Fights Inspection Bill . . . 





Jobbers Urge Rigid Brake Code 


FRESNO, Calif.—Directors of the 
California Automotive Wholesalers 
Assn., meeting here, endorsed the 
group’s vehicle safety committee 
recommendation for establishment 
of SAE brake standards. 

The board also voted unani- 
mous opposition to a State Sen- 
ate bill calling for semi-annual 
inspection of motor vehicles by 
private garages. 

Directors oppose the inspection 
bill, they said, because they believe 
that state, rather than private, in- 
spection is necessary to reduce the 
probability of abuses which they 
said have been experienced in other 
states. 

One section of the proposal, a 
CAWA spokesman said, which pro- 
vides for issuing certificates of in- 
spection “free of charge or for a 





fee of not more than 50 cents” is 
an “open invitation” to such 
abuses. 

In declaring their opposition to 
the bill, the directors also cited 
what it termed inadequate provi- 
sions for defining proper inspec- 
tion. 

“Regular vehicle inspection is 
a must in California,” said CAWA 
President Rollin McBurney, “but 
when we get it, the legislation 
covering this vital subject must 
be complete, so. that the dreadful 
carnage on our highways can be 
reduced materially. 

“Inspection for inspection’s sake 
igs not enough, Before we can ask 
the people of California to have 
their vehicles checked at regular 
intervals, we must be as sure as 
humanly possible that the inspec- 





“OUR GREATEST ASSET,” is how W. McCain of Richards-McCain, Mon- 
roe, La., rates bis Childers Continental Carports. Mr. McCain says, “... 


the attractive picture created by (Continental Carports) has 


+» greatly 


increased our retail sales. In addition to the ‘eye appeal’ your product 
creates it is amazing bow cool it is in the shade of the carport.” Read 
bow Childers Carports can increase your sales on Page 37. 





tions are conducted in such a man- 
ner as to accomplish their pur- 
pose.” 

In urging adopting of SAE brake 
standards, the CAWA called upon 
the Automotive Service Industry 
Assn. to take cognizance of the 
problem. 

Here’s how CAWA leaders put it: 

“Whereas the installation of in- 
ferior brake system components 
at the time of repair of such 
systems is a known contributing 
factor in the high death and 
property damage rates caused by 
vehicles on the nation’s high- 
ways, and, 

“Whereas the problem of pre- 
venting the use of these danger- 
ously inadequate components is 
peculiar not only to California, 
but to every State in America; 
now, therefore, 

“Be it resolved that the Board 
of Directors of the California 
Automotive Wholesalers’ Assn. 
in regular session at Fresno, 
Calif, May 30, 1959, do hereby 
petition the Automotive Service 





Capt, P. F. Thompson has re- 
ported that the South Carolina 
Highway Patrol has stopped 154,788 
drivers this year to talk with them 
about “technical violations” of the 
State’s safety laws. 

“And those motorists have driven 
| off with a blue ticket—and a warn- 

ing—in hand and a careful lecture, 
|the patrol hopes, in mind of what 
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-*No others need apply! Dealerships available in 
California, Oregon, Washington, Arizona, Nevada, 
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Industry Assn, to cause to be 
developed safe minimum Society 
of Automotive Engineers stand- 
ards for brake linings, hoses, 
lines, couplings, drums, cylinders 
and all other replacement compo- 
nents used in the braking sys- 
tems of automobiles, trucks and 
buses; and be it 

“Further resolved that CAWA 
recommends that ASIA work 
closely with the National Bureau 
of Standards, which group is 
known to be now engaged with 
interested manufacturers in a 
study of the foregoing problem, 
to expedite both the development 
of these minimum SAE standards 
and their wide promulgation for 
possible ultimate inclusion in the 
vehicle codes of the several 
states.” 

In other action, the CAWA board 
accepted 34 applications for mem- 
bership, studied pricing trends in 
the jobber field and went on rec- 
ord as opposing a bill to license 
vehicle repair shops. 


Carrott Named to Board 


ST. LOUIS.—Montgomery B. 
Carrott has been elected a director 
of General Bancshares Corp. Car- 
rott is president of Montgomery 
Carrott, Inc. (Ford), Quincy, IIl. 


Highways & Safety 





might have happened as a result 
of their borderline infringement of 
the law,” Thompson said. 

“The Highway Patrol has used 
this method effectively since 1940 
to caution drivers, and, the patrol 


believes, to establish an important | 
contact with the motorists,” he) 


added. 

“We think this gives him a better 
understanding of what we are try- 
ing to do—make the highways 
safe,” Thompson declared. 


“Our 300 enforcement officers 
made plenty of contacts during the 
14 million miles they covered in 
1958. They stopped and gave warn- 
ings to 320,059 drivers. That was an 
increase of 69 percent over warn- 
ings given in 1957. 

“On top of that, the patrol made 


123,323 cases—a 10 percent increase | 


over 1957. 


“We're not out to set a record of | 
cases being made. Our patrol is not | 


a revenue-raising agency. We are 
out there to make highway travel 
safer.” 

Thompson said major warnings 
handed out in May were for im- 
proper lights and faulty equipment. 
Leading in cases made were speed- 
ing and drivers license violation. 

7 co + 


Road Builders’ Directory 
Lists State Highway Aides 


More than 1,700 names, titles and 
addresses of administrative engi- 
neers and officials in the 50 State 
highway departments, the District 
of Columbia and Puerto Rico are 
listed in the 1959 edition of the 
pocket-sized directory, “Highway 
Officials and Engineers,” published 
by the American Road Builders’ 
Assn. 

The directory also lists adminis- 
trative personnel of the ARBA and 
Bureau of Public Roads. The direc- 
tory may be obtained for $1 a copy 
from American Road Builders’ 
Assn., World Center Building, 
Washington 6, D. C. 


Pontiac Offers 
Throttle Control 


PONTIAC.—A new throttle-con- 
trol accessory called Magi-Cruise 
has been introduced by Pontiac to 
add more comfort and pleasure to 
driving, according to S. E. Knud- 
sen, general manager. 

Specifically intended for turnpike 
driving, he said, the unit retains a 
constant accelerator position after 
the driver removes his foot from 
the pedal. With Magi-Cruise in op- 
eration the driver’s foot is relieved 
of constant accelerator pressure. 

Magi-Cruise is simple to operate 
and lists at $12, Knudsen said. 
When desired cruising speed is 
reached, a light tap on the brake 
pedal with the left foot engages 
the control, then the right foot 
can be removed from the acceler- 
ator. The system is disengaged by 
tapping the brake pedal with the 
left foot. 


how to keep 
customers 
sold on you! 









Dealers who plan 
to remain in 





business realize 
the importance 
of keeping the 
owner sold. The 
most effective 
approach is 
seldom used, 


























Customer Control, with a quarter 
of a century of proven results, 
will 

¢ sell more cars 

¢ re-win lost owners 

¢ hold present owners 

¢ bring in new customers 
and all at a fraction of the cost. 
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No Charge 
for Children 


Air-Conditioned Rooms 


Television and Radio 
Convenient Parking 
WOodward 3-7100 


Jerry Moore, gen. mgr. 
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FREE TELETYPE RESERVATIONS 
FOR ALL ALBERT PICK HOTELS 


SAMPLE COLUMNS 


available for the 
asking. Your ads 
look like all other 
dealer ads? Here 
are DIFFERENT 
low cost, produc- 
tive ads, rated 
“Best ever used” 
by clients. Sole 
rights may be 


yours. Write ED pans 
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(Continued from Page 8) 
js bouncing and pitching because 
of its short wheelbase. 
+ * 


ok 
I¢'s Good Hill Climber 
i? HILL climbing it’s merely a 


and out of corners much faster 
than most cars. 

We hit the brakes at high 
speed and found a tendency to 
nosedive, which forced careful 
attention to steering, Normal 
stops caused no problem. Brakes 
easily can be applied to the point 
where tires refuse to hold any 
jonger and you begin sliding rub- 
ber off the tread. There’s no fade, 
even after a number of fast stops. 
Wind noise and air leaks exist. 

I guess there’s not much you 
should expect to be done about 
them in such an inexpensive car. 
Unit bodies are slightly noisier than 
separate frame-body construction, 
while the lack of sound deadening 
or “undercoating” contributes to 
road noise. The heat and ventila- 
tion system works well. There’s a 
nice flow of cool air for hot feet, 
while the heater storms a blast 
quickly for cold winters, 


% * 

Economy Is High 

EN it comes to fuel economy 

the A-40 proved an outstanding 
car, Driven as I usually drive small | 
cars, with my foot pushed through 
the radiator, it managed to wean 
an overall average of 34.05 miles 
per gallon. 

In traffic we held to 32.9 miles 
per gallon. On a long trip, cruis- 
ing steadily at 65 miles an hour, 
gas mileage was 36.1 miles per 
gallon. 

First-time drivers of the A-40 
may have trouble finding the hood 
latch. It’s a wire loop underneath 
the dash, above the package shelf, 
to the left of the steering column. 
It's painted red. The hood has a 
Ford-type safety latch on the left 
side and a rod to hold itself up. 

Underneath you'll find a little) 
overhead-valve four-cylinder engine | 
which appears like that used in the | 
Morris Minor or Sprite. Clutch and 
brake hydraulic reservoirs are 
mounted where they can be easily | 
serviced. 
The heater’s in the open, as are! 
the voltage regulator, fuses and| 
electric wiper motor. A 12-volt, 43- 
amp hour battery is up front where 
it remains cool. 
OK cs 


Plugs Easily Accessible 


pics are high and accessible 

to the point where you might 
change them with a monkey 
wrench. 

Luggage, behind the rear seat, 
is reached by lowering a station 
wagon-type tailgate, fitted into 
the lower half of the back panel. 
The gate door is supported by | 
fabric straps which have the vir- 
tue of not rattling. Inside the 
trunk area you’ll find a spare tire, 
with a firm plastic cover to sup- 
port luggage. There’s tool kit and | 
spare fan blade. 

The trunk is well finished with 
& minimum of sharp edges, is big) 
enough to hold a couple of good-| 
Sized suitcases and an overnight | 
bag or two. , 

Unique to the A-40 is a fabric| 
Package shelf behind the rear seat, | 
Which can be unsnapped and the| 
Seat folded forward to make a five- | 
foot long luggage compartment | 
tom back of the car to back of 
he front seats. 

The luggage lid can be locked| 
Hrom the outside. Rear bumpers are 
nh three pieces with curved ends 
removable for replacement. 

* 


Imost Nothing Is Bolted 


[IE A-40 is of unit construction. 
Being the newest Austin, it rep- 
sents advanced English thinking 
bn this form of construction. As a 
esult, there’s practically nothing 
bolted in place. 

Front and rear fenders, rocker 

Panels, grill surround—just about 

‘verything but the hood and 

rs—are welded. There seems 
to be no doubt but what repairs 
Tequire all skills of a good metal 





















Some things about the A-40 do 
HOt appear to lend themselves to 
e American market, Primarily 





question of using gears. Due to} 
excellent handling, you can dive in| 
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The Man Behind the Wheel... 


Sales Testing the Austin A-40 





the window lift mechanism, which 
consists of your strong arm under 
a glass (plastic?) block glued to 
the window pane. The first thing 
an American gal will do is break 
|a couple of finger nails and pro- 
|claim the A-40 to be completely 
useless. 

Another thing we noticed was| 
|}use of woven straps on the trunk | 
|lid which have an appearance of | 


| 


| flimsiness. Dual sun visors merely 
|fold up and down, have no swivel 


allowing them to be pivoted to 
shield side-window glare. 
Once in the car, most glaring 


fault will be adjusting the seats. | 


The mechanism 
bracket sliding on a tube without 
antifriction bearings. Accordingly, 
the seat is difficult to move when 
there’s weight on it. 

* * 


Trim Lacks Quality 


HE most important deficiency 
in the A-40 is a lack of quality 
trim. This is an inexpensive auto 


is a simple U| 


and it is inexpensively made, That 
it is well made, handles nicely and 
goes like a bomb doesn’t help its 
lack of eye appeal on the inside. 
For a “quality sell,” go easy on 
panel beading or pointing to fine 
“old world” craftsmanship. It’s not 
there. 

When it comes to good points, 
the A-40 has plenty. Prospects 
behind the wheel for a first time 
will be happily pleased at the 


comfortable feel and glass area | 


providing a feeling of spacious- 
ness and openness not often 
found in imported cars. 


The wheel is in the right position 
with plenty of room for elbows to 
swing. Controls and instruments 
fall easily to hand and eye with the 
folding rear seat a delightful in- 
novation. Under the hood is easy 


|} owner service. 


pleasantly surprised with spirited 
performance and easy handling. 


The easy-handling story can be 





How America’s Numbe 





ROCHESTER 








| 





Simple Panel— 


The Austin A-40 has a simple instru- | 
| ment 


panel with only the essential 
gauges. A handy package shelf runs the 
width of the car below the panel. The 
light switch is on the steering column 
and the parking brake is located between 
the front seats. 
* * 

well proven if you use a smooth 
road to put the car through its 


| cornering paces. Be sure to show 
Prospects on the road will be| off the braking, too. 


Stay off rough roads. This is not 
a rough-road car, The little tailgate 
in back is handy, and display cars 


35 


on the floor might well be loaded 
with boxes of groceries, Folding 
down the rear seat provides a place 
for children to play, if tools are 
removed. Most importantly, they 
can’t fall out because the windows 
don’t open far enough, Yet there’s 
ventilation. 





* * x 


The Ideal Market 


LOGICAL market for the A-40 

is in two-car families, where 
need for an easy-to-drive and easy- 
to-see-out-of car has long been felt. 
The A-40 has style, which women 
like, It has the convenience they 
like. And it has plenty of zip with 
room for four in comfort. 

No matter how I drove, it was 
almost impossible to make this 
car perform badly or lose gas 
mileage. It is easy to keep clean 
inside due to rubber floor mats 
and vinyl trim. 

Another market is salesmen or 
package-delivery services where the 
luggage area could be used to ad- 
vantage by flipping the spare tire 
behind the front seats and putting 
tools on the floor. 

High gas mileage makes it most 
attractive from a cost standpoint. 
| Businessmen are alert to the value 
| of good-looking motor equipment— 
| and the A-40 is certainly no “beast.” 





2r One Original Equipment Carburetor Helps Sell Cars ... 
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economy during cold drive-away. 


New High In Carburetor Dependability! 


Customers sit up and listen—when your sales story includes Rochester- 
GM Carburetors. For here are new features that deliver the perform- 
ance and economy you promise. 


For example, various models of this year’s Rochester-GM Carburetors 
contain these new features: built-in hot-idle compensator to improve 
idling characteristics, fuel filter system to prevent flooding, fuel bowl 
venting system to prevent engine stalling, vacuum assisted floats to give 
better fuel control, new fast-acting choke to improve performance and 


In addition, you back your performance and economy story with 
quality. Rochester-GM Carburetors are engineered exclusively for 
GM cars. So keep an eye on your customer’s satisfaction . . . keep a 
Rochester-GM Carburetor on his car. Rochester Products Division of 
General Motors, Rochester, New York. 


GENERAL MOTORS 





America’s 


number one 
Original equipment 
carburetors 


BURETORS 
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6 Weeks to Go on Model Run... 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 


Week 
Ended 
duly 11, 


1959 
AMERICAN MOTORS 


4,155 
14,040 
1,605 


CHRYSLER CORP. .... 19,200 


Chevrolet 


Studebaker 
Total Cars, U. S.** ....125,481 


*Revised. 


**Totals for 1958 include Packard production. 


Same 
Week, 
1958** 


Jan. 1 
Toe 
duly 11, 
1959 


Jan. 1 
To 
July 12, 
1958** 


Week 
Ended 
duly 4, 
1959* 


Output, 
duly, 
To Date 


99,443 
338,598 
32,937 
21,817 
60,957 
8,021 
214,866 
614,593 
6,944 
502,721 
24,952 
617 =: 15,179 
4,593 64,797 
$4,546 1,269,309 
5,349 133,095 
4,042 80,251 
50,238 747,104 
11,10% 184,574 
13,816 124,285 


231,255 
469,285 
48,125 
32,849 
103,428 
11,919 
272,964 
1,002,241 
23,952 
832,573 
41,365 
16,514 
87,337 
1,674,798 
146,939 
93,486 
935,784 
237,130 
261,459 


8,024 
17,894 
1,998 
1,149 
3,759 
264 
10,724 
32,616 
473 
27,508 
1,583 
346 
2,706 
47,229 
2,957 
2,711 
28,677 
5,087 
1,797 


14,452 
29,526 
3,312 
1,717 
6,485 
53 
17,959 
54,086 
653 
45,634 
2,589 


2,634 3,905 


186,515 2,342,607 3,470,563 


19,076 92,984 


COMMERCIAL CARS 
(U. 8. PRODUCTION ONLY) 


Week 


Ended Same 


duly 11, 


Total Cars, Trucks, 
Oy ERS ar 151,029 


ks, 
U. S. and Canada ..161,119 


Jan. 1 
Te 
duly 11, 
1959 
228,179 

3,549 
1,698 
46,089 
189,594 
50,454 
$2,013 
9,270 
7,587 
10,256 
64,350 
2,229 


Jan. 1 
To 
duly 12, 
1958** 


155,573 
2,996 
1,413 

32,525 
120,445 
33,516 
51,137 
8,006 
3,222 
9,372 
43,531 
2,337 


464,073 


Week 

Ended 
July 4, 

1959* 


8,119 
94 

55 
1,630 

. 6,446 
1,613 


Output, 
duly, 
To Date 
13,143 

151 
86 
2,815 
10,418 
2,769 
4,869 
588 
447 
145 
3,138 
157 


38,726 





225,241 2,806,680 4,165,831 





13,947 226,589 256,645 


96,888 139,834 239,188 3,033,269 4,422,476 








*Revised 


**Miscelianeous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. 
***Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


Mack totals. 


N.B. All U. 8S. totals include cars and trucks for military orders. 





June a Top Month in Sales, 
Happy Makers Report 


(Continued from Page 2) 


last 10 days of June was one of| 


the highest for any similar period 
this year, the Simca official said. 
od * 7 


Pontiac 


Pontiac dealers in June sold 
37,387 new cars, representing a 93 
percent increase over the same 
period last year when retail sales 
amounted to 19,367, it was an- 


Queen Views 
British Cars 


CHICAGO.—During their tour of 
the Chicago International Trade 
Fair last week, Queen Elizabeth 
and Prince Philip stopped at the 
exhibition of British cars arranged 
by the British Automobile Manu- 
facturers Assn. 

"Greeting the Royal couple were 
John Panks, BAMA chairman and 
managing director of Rootes Mo- 
tors, Inc.; John Dugdale, BAMA 
executive vice-president; Johannes 
Eerdmans, president, Jaguar Cars, 
Inc., and Richard Yorke, vice-pres- 
ident, Rolls-Royce, Inc., all of whom 
had come from New York to attend 
the trade fair. 


nounced by S. E. Knudsen, general 
manager of Pontiac Motor division. 

Retail sales of the division’s new 
models from January through June 
of this year totaled 212,147, a 74 
percent gain over the 122,200 units 
sold during the first six months of 


1958, Knudsen said. 
es 


Dodge 

Dodge car deliveries by dealers 
last month were the highest since 
November, 1957, according to Gen- 
eral Manager M. C. Patterson. The 
monthly retail total exceeded June, 
1958, by 58.4 percent, he said. 

Patterson said Dodge sales in the 
third 10-day period of June sur- 
passed the second 10 days by 12.4 


percent. 
Si2¢5 0 


Oldsmobile 


Oldsmobile sales during the first 
six months of the year were 20 
percent higher than a year ago, 
said Jack F. Wolfram, general 
manager. 

“In June, 34,003 Oldsmobiles were 
delivered to customers by dealers 
throughout the nation for the high- 
est June total since 1956,” Wolfram 
said. 








5-Millionth 


59 Car 


To Be Built Today 


(Continued from Page 1) 


with 108,397 units a week earlier, 
when many factories were closed 
both Friday and Saturday. 

Rambler was the only maker to 
work six days last week, while two 
makers, Studebaker and Cadillac, 
worked only four days. 

Only plant that was down the 
entire week was Chevrolet’s Oak- 
land (Calif.) unit, which was closed 
to adjust production with field in- 
ventories. Chevrolet’s Kansas City 
plant worked four days. 

* oa + 
IGHLIGHT of last week’s out- 
put operation was the assembly 


Dana Acquires 
Rzeppa Assets 


TOLEDO.—John E. Martin, 
president of Dana Corp., has an- 
nounced acquisition of the Rzeppa 
constant velocity universal joint 
assets of Gear Grinding Machine 
Co., Detroit. Rzeppa will be oper- 
ated as a separate division of Dana 
Corp. 


of the millionth car of the 1959 
calendar year at Ford Motor Co. 


The car, which was built on 
Friday, July 10, was turned out 
114 workdays ahead of its 1958 
counterpart, which was rolled 
from the assembly lines on Nov. 
20. 


A breakdown of individual output 
last week showed all makers except 
Studebaker, Cadillac, DeSoto and 
Edsel showing gains over the pre- 
vious week. 


2,580 assemblies; Cadillac, from 2,- 
711 to 2,688; DeSoto, from 1,149 to 
1,100 units, and Edsel, from 473 to 
400 units. 

Rambler upped its output from 
8,024 assemblies the previous week 
to an estimated 9,600 cars last 
week, 

Elsewhere, Chevrolet led the field 
with an estimated 34,000 assemblies 
last week, compared with 28,677 
cars a week earlier; Ford division 
climbed from 29,091 to 30,835, Plym- 
outh, from 10,724 to 11,500; Pontiac, 
from 7,797 to 9,600; Oldsmobile, 





from 5,087 to 9,137; Dodge, from! 


Studebaker dropped from 2,634 to} 


3,759 to 4,500; Buick, from 2,957 to 
3,891; Mercury, from 2,706 to 3,155; 
Chrysler from 1,998 to 2,100 
Lincoln, Srom. 346 to 3s units, 

* 


ow. output last week totalleg 
an estimated 25,548 unit: 
1,759 units from the previous week's 
23,739. 

Canadian output climbed from 
7,648 vehicles a week earlier to 
an estimated 10,090 last week ag 
the industry returned to a five. 
day schedule. All makers were 
down one day the previous week 
in observance of Dominion Day, 

A breakdown of Canadian opera. 
tions showed the makers turning 
out 8,190 cars and 1,900 trucks lagt 
week, compared with 6,143 cars ang 
1,505 trucks a week earlier. 

* * 


Kansas City Chevy Plant 
Expanded for Corvair 


KANSAS CITY. — Construction 
men are hurrying to complete ex. 
pansion of the Chevrolet assembly 
plant here, one of the units which 
will turn out the compact Corvair, 

The multimillion-dollar expansion 
program will bring total floor space 
of the plant to 1.7 million square 
feet and will add 1,000 employes to 
the present number of 3,000, W. G, 
Wilson, plant manager, said last 
week. Full production of standard. 
size cars and trucks will continue, 
he said. 

The Corvair will also be produced 
in Oakland, Calif., and Willow Run, 
Mich, 





Sales Still Climbing in Minneapolis 


(Continued from Page 2) 


clared: “We’re about 10 percent 
ahead of last year, and it prob- 
ably will be a bit better than that 
by the end of the year, We don’t 
anticipate a real slackoff during 
the summer.” 


A salesman at Lake Street Ram-| 


bler said “sales have picked up 
by leaps and bounds every month.” 
The firm sold 111 cars in June, 
which was the biggest month in its 
history. Last June, it sold about 30 
cars. 

Downtown Chevrolet Co. is run- 
ning about 20 percent ahead of last 
year and figures the increase will 
be about the same for the whole 
model year. 

Most dealers say their customers 
have shown only mild interest in 
the upcoming small cars. 


“Certainly some folks will buy 
them, but very few people get really 
interested until a new car actually 
appears on the showroom floor,” 
one dealer said. 

But there are indications here, 
nevertheless, that customer in- 
terest is moving toward a smaller 
car. A Buick dealer who handles 
Opel reports he can’t get enough 
to fill orders. 

Some dealers report more cus- 
tomers buying six-cylinder models 
instead of eights and more sales 
of the smaller cars in their lines. 
Another dealer who handles a 
‘medium-priced’ car reported that 
sales of the biggest models in the 
line have dropped sharply—(Donald 


M. Lyons.) 
” of * 


Rest of 59 Looks Good 


To Rochester Dealers 


ROCHESTER, N. Y.—The auto- 
mobile business has been booming 
thus far this year in Rochester and 
Monroe County, and the prospects 
for the remainder of the year are 
bright. 

That was the way a cross-section 
of dealers assayed the situation at 
the annual golf tournament and 
meeting of Rochester Automobile 
Dealers Assn. 

In the first five months of this 


3 Charged with Theft 


Of Ford Auto Engines 


CLEVELAND.—Three men have 
been charged with stealing auto en- 
gines from:Ford Motor Co.’s plant 
in Brook Park. One is a Ford em- 
ploye while the other two worked 
for the New York Central Railroad. 


Authorities said three engines 
were removed from a boxcar after 
it was moved from the Ford plant 
to NYC property nearby. Failure 
in an attempt to remove a fourth 
ee led to the arrests, officers 
sa: 


year, 12,037 new cars were sold, 
compared with 9,272 last year. 

Comments by dealers were: 

Edward J. Miller, association 
president: “Not only has business 
been good, but it is expected to con- 
tinue that way. We’re looking for a 
bigger year than 1957, which was 
excellent. It would appear, with the 
Big Three bringing out small cars 
this fall, that the foreign-car fad 
has begun to decline.” 

Kenneth T. Ralph, chairman of 
the affair: “Business so far this 
year has been the best ever. It’s 
between 33 and 40 percent higher 


Staley Steps Up... 


Chevrolet’s 


than 1958, and the Buffalo district 
Ford sales are at an alltime high, 
higher even than 1957, which was 
the previous top year.” 

William G. Herpich: “Rambler 
sales have grown by leaps and 
bounds. They’re about 50 percent 
over 1958, and we’re looking for- 
ward to an excellent year for the 
rest of 1959.” 

Joseph Gambacurta: “Our sales 
(Plymouth and DeSoto) are con- 
siderably better than last year. 
We're looking forward to continued 
good business for the remainder of 
the year.”—(George E. Toles.) 


Fish Retires 


(Continued from Page 1) 


industry with Packard, Sterling 
and Autocar. 
* ok K 

= joined Chevrolet in 1931 as 

city truck manager in Pitts- 
burgh. Two years later, he was 
named assistant national truck 
manager and shortly thereafter be- 
came national truck manager. 

He served as assistant general 
sales manager from 1944 to 1949, 
when he was appointed general 
sales manager. 

Staley was born in Western, 
Neb., on Nov, 26, 1904. After grad- 
uation from the University of 
Nebraska, he managed Parsons 
Chevrolet Co, in Chardon, Neb. 
He joined Chevrolet as a district 


New Trial Due 


In Anderson Suit 


‘Against Trico 


BUFFALO.—The Second JU. S. 
Gircuit Court of Appeals has or- 
dered a new trial in a multi-million 
dollar patent infringement suit 
against Trico Products. 

The case involves a claim by an 
Indiana inventor, John W. Ander- 
son, of Gary, that Trico is infring- 
ing on his patents for curved wind- 
shield wipers. 

Anderson has asked for an in- 
junction to stop Trico from manu- 
facturing the wipers. In a separate 
suit which has not yet come to 
trial, Anderson also is seeking $14 
million in damages from Trico. 

Anderson’s attorney, David L. 
Landy, after receiving notice of the 
Appeals Court decision, said he will 
ask for a new trial at the earliest 
possible moment, 


representative in Omaha in 1929. 

Among his more important posi- 
tions with Chevrolet were those as 
zone manager in Omaha and New 
York and regional manager in Dal- 
las and Chicago. 

In 1952, he was named assistant 
general sales manager for the 
western half of the U. S. Four years 
later, he advanced to the position 
of executive assistant general sales 


manager. 
ok * * 


GM’s Felli Retires; 


LaRowe, Murphy Shifted 


NEW YORK.—John C. Felli has 
retired as assistant treasurer of 
General Motors Corp. after % 
years’ service with the company. 

| Felli’s duties will be assumed by 
| Franklin H. LaRowe, GM assistant 


F. H. LaRowe T.A. Murphy 
treasurer. Appointment of Thomas 


A. Murphy as assistant treasure! 
also was announced, 


Felli joined the GM treasurer's 
staff in 1923. He was elected treas 
urer of General Aviation Corp. if 
1931, and in 1933, became treasuref 
of North American Aviation, Ine 
In 1936, he returned to GM and was 
appointed an assistant treasurer 

With GM since 1935, LaRowe was 
appointed assistant treasurer if 
1956. Murphy joined GM in 1938 
and became director of the finan 
cial analysis section in 1956. 
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Probers Study Five Bills... 
ee nee anaes an as 


Safety Quiz Bares Seat-Belt Plans 


(Continued from Page 1) 


for the convenience of customers 
and as inexpensively as possible— 
put as yet Ford has no definite 
plans. 


* * + 
UGENE J. HARDIG, chief engi- 
neer, doubted that Studebaker- 
Packard would have its 1960 model 
tooled for floor-pan installation, but 
he said the company does have 
definite future plans. 

Ralph H. Isbrandt, American Mo- 
tors director of automotive engi- 
neering, indicated that AMC cars 
—probably by 1960—will have 
prackets welded into the floor. 

AMA mentioned customer re- 
sistance to seat belts. Ackerman, 
who is chairman of AMA’s engi- 
neering advisory committee, said 
Chrysler dealers claim that only 
four-tenths of one percent of 
their customers want them and 
that many have a definite nega- 
tive approach. 


He said use of a reel device to) 


make seat belts less unsightly tend- 
ed to discourage use. He recom- 
mended that all seat belts conform 
to SAE specifications. 

Rep. Paul F. Schenck, Ohio Re- 
publican, wondered if the industry 
is using fully its licensed dealers 
to sell optional safety equipment. 
Ackerman indicated that the only 
effective way to sell safety equip- 
ment is to create customer demand. 
He indicated that factory installa- 
tion would be cheaper for the cus- 


tomer than dealer installation. 
* * * 


5 Bills Considered 


ESTIMONY was heard on five 

bills: HR-722, introduced by 
Rep. Charles E. Bennett, Florida 
Democrat; HR-880 and HR-883, 
both sponsored by Rep. Abraham 
J. Multer, New York Democrat; 
HR-1341, introduced by Roberts, 
and HR-1346, introduced by 
Schenck. 

The Bennett bill would require 
certain safety devices on motor ve- 
hicles sold, shipped or used in in- 
terstate commerce. 


One Multer bill would require 


the manufacturer to provide a 
certificate of fitness for a vehicle 
and to road-test it for a mini- 
mum of 100 miles before mar- 
keting. The other Multer proposal 
would require the manufacturer 
to seal the speedometer to pre- 
vent tampering or resetting. 

The Roberts bill would require 
passenger cars purchased by the 
Federal Government to meet cer- 
tain safety standards. The Schenck 
bill, commonly called the hydro- 
carbon bill, would prohibit the op- 
eration of any motor vehicle which 
discharged substances in amounts 
which are found by the Public 
Health Service to be dangerous to 


human health. 


* * * 


‘Yo-Yo’ Statement 


MA heard Chairman Roberts de- 
scribe its prepared statement 


as a “yo-yo.” He asserted that the 
line in agreeing with the objectives 





At Rambler's Finish Line— 


Congratulations go to the drivers who completed a coast-to-coast economy run in 
1959 Rambler Sixes. According to American Motors, the 3,102-mile drive from Los 
Angeles to New York was completed with mileage averages of 36.88 miles per gallon 
for the Rambler with overdrive and 32.07 for the car with automatic transmission. 
Greeting the drivers in New York are V. E. Boyd, left, AMC field sales managef, 
and William Tackmann, right, Mayor Robert Wagner's representative. The drivers are, 


from left, Les Viland, James T. Moere, M. 


AMA stand goes right down the 
of the legislation, but reverses it- 
self in its reluctance to have any- 
thing to do with Federal regulation 
or Federal specifications. 

He suggested that goodwill is 
not enough from the auto mak- 
ers. After a morning of general 
agreement on principle and 
minor differences on methods of 
approach, he began to press 
Ackerman on what the industry 
has done in the matter of safety 
devices. 

On the seat-belt question, Roberts 
wanted to know whether the auto 
makers have cooperated actively 
or whether the proposals of other 
organizations were under consider- 
ation. 
| Several congressmen suggested 
|that the companies might spend 
more on safety considerations— 
both research and equipment—and 
|less on ornamentation, style and 
size. 





| devices need additional research 
}and experimentation. Under Rob- 


|erts’ prodding, Ackerman spoke of | 
|Chrysler’s seat-belt plans and the 


|other makers followed suit. 
* + os 


‘A Backward Step’ 


AMA’s position was that safety} 





| }OBERTS wanted to know what | 


percentage of the annual in- 
dustry output for the calendar 
years 1956 through 1958 was spent 


on safety. Ackerman said AMA| 
|would attempt an estimate and | 


| submit it for the record. 
| The 100-mile road test (which 
| would be mandatory under the 
|Multer bill, was pooh-poohed by 
AMA. 

Isbrandt said the present labora- 
tory tests now set up are far su- 


perior. They are correlated to road | 
tests and are the equivalent to} 
many, many more miles than a| 
|mere 100. If just a 100-mile test) 


were used, he said, it would be a 
step backwards 20 years. 

The smog problem, which the 
Schenck bill is designed to alle- 
viate, was discussed only briefly 
by AMA. The industry averred 
that it is engaged in extensive 
research in a catalytic adjustor, 

| an afterburner and a flame-type 

| attachment. 

| The question is extremely com- 

| plicated and by no means solved 

| Since various parts of a car’s struc- 
|ture are involved, However, re- 
| searchers now have arrived at the 
| place where leaded gasoline does 
not interfere with catalyst studies 
|}and, in fact, the smog problem now 
|is separable from the lead byprob- 
|lem exhaust problem. 
| GM’s Chayne predicted that lead 
probably will be added to all gaso- 
lines because it will be needed in 
the newer engines. Ackerman said 
|the industry would welcome gov- 
ernment assistance in discovering 
| what is harmful and how much so. 
a” ” * 

HE auto makers were adamant 

| on one point: Making design 

‘details mandatory would “restrict 





F. Thomas and Carl Chakmakian. 
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development, rather than promote 
it’ and would “make the engineer’s 
goal one of designing to conform 
to inflexible and sometimes out- 
dated codes, rather than solving 
the basic problems.” 

Because of the “very rapid rate 
of development in the safety field,” 
AMA said, “we must be very sure 
that we do not specify ourselves 
into a box and put a premium on 
the status quo rather than stimu- 
lating imaginative innovation.” 

AMA concurred in the objec- 
tives of the Bennett bill but said 

it would be “both impractical 
and unnecessary” for the Secre- 
tary of Commerce or any other 

Federal authority to have respon- 
sibility for automobile standards. 

As for the Roberts bill (to have 
certain safety features on govern- 
ment cars), AMA agreed that the 
Government should set an example, 
but it asserted that “nationally 
recognized performance standards 
already are available.” 

The industry could not see how 
the Schenck bill prescribing stand- 


ards for exhaust emissions “can be 
| undertaken constructively, pending 
|further breakthroughs in research 


|and testing.” 
* 


* * 
‘Highway Hari-Kari’ 
HE 100-mile road test proposed 
by Multer’s HR-880, declared 
| the manufacturers, “would not add 
|any substantial benefit to existing 
tests and would place a superfluous 
|cost of over $100 million on the 
| purchasers of automobiles in a pro- 
duction year like the present.” 
While lauding the objective of 
speedometer-sealing, required in 


ADVERTISEMENT 


the other Multer bill, AMA said “it 
is impossible to put it into effective 
practice, by this means or any other 
that we know.” 


The next witness, the National 
Safety Council, endorsed the Rob- 
erts measure requiring safety de- 
vices on Government cars. Gen. 
George C. Stewart said HR-1341 
is “entirely consistent with the 
Government’s other safety efforts.” 

Frank J. Crandall, of Liberty 
Mutual Insurance Co., Boston, testi- 
fied in favor of Federal legislation 
requiring safety features in auto- 

(Continued on Page 38, Col. 3) 








‘Are You A Top Salesman Now Earning $10,000? 


We have a sales opportunity that will pay you $15,000 the first year. 
No investment required. You will act as an independent sales agent 
with an exclusive territory, handling the sale of Childers Carports to 
car dealers. (Read about revolutionary new Childers Carports, see our 
ad on this page). If you are interested in immediate earnings of $1,200 


monthly, write today giving brief 


outline of your sales experience. 


Agents will be appointed in key territories immediately. 


Bob Childers 
Childers Manufacturing Company* 
3620 W. 11th Street, Houston 8, Texas 


* America's largest manufacturer of prefabricated metal carports. 
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These Childers Continental Carports make any lot a distinctive and more inviting 
place to stop, look and deal—and can quickly pay for themselves in savings on 


car 


Drive down any street lined with 
car lots. Notice how much they all 
look alike . . . each with its rows of 
sunbaked cars, the long strings of 
lights, the flying pennants and brightly 
colored propellers whirling in the 
breeze . . all for the purpose of 
winning the favorable attention of 
prospects. 


Is your lot any different? Does it 
really stand out? Do folks really know 
you're there—and, just as important, 
does your lot look as if you'll still be 
there tomorrow? 


Today, all over America, alert car 
dealers are turning their car lots into 
attractive outdoor showrooms at amaz- 
ingly low cost with easy-to-install 
Childers Carports. For as little as 24%4 
cents per car per day, dealers are at- 
tracting more prospects, making more 
sales, and cutting down light bills and 
clean-up costs. And, they’re giving 
their places of business a new look of 
permanence and dignity that brings 
in better prospects who select the 
dealer as carefully as they select the 
car they buy. 





Childers Thinline is the revolutionary new 
carport that gives you America’s lowest 
cost protection for your outdoor display. 


clean-up costs alone. 


Dealers everywhere who have put 
up Childers Carports are enthusiastic 
about the results. Here are some of 
the reasons they consider it one of the 


best investments they have ever made: 


1. Every day is a selling day. With 
your cars protected from rain, snow, 


sleet, and blistering hot sun, you can 


depend on 365 selling days a year, 
whatever the weather. 


2. Trade in the shade—or out of the 


rain—attracts more customers to stop, 
look, talk and deal. 


3. Big savings on labor cost. Cars 


protected from dust, rain and glaring 
sun don’t need as much cleaning and 
polishing. Savings on labor costs alone 
will pay for your Childers Carports. 


4. Higher prices for cars that are kept 
clean and attractive to buyers. 


5. Cuts light bills Y2 or more—be- 
cause light is more easily directed ‘to 
the cars on display. 


6. More sales and faster turnover. 
Expert dealer accountants say it costs 
$3 to $4 a day to “board” a car—yet 
Childers Carports cost as little as 2144 
cents per car per day! 


7. Architect-designed to harmonize 
with existing buildings and displays. 

8. Easy to install, Your own men can 
do it with ordinary tools. 


9. Easy to move if you are on leased 
property ... or if you want to change 
the arrangement of your outdoor 
display. 

Childers Carports are made in two 
styles. The Continental, with its archi- 
tecturally-styled fascia, is shown in 


Now! Like Magic, You Can Turn “Just Another Lot” 
Into An Attractive 365-Day Outdoor Showroom 


- «+ with Childers Carports, for as little as 2’2¢ per car per day! 


the large photo above. The revolu- 
tionary new Thinline is designed for 
maximum beauty and long life at 
lowest possible cost. 

You can buy the Continental or the 
new Thinline direct from the factory 
—and Childers pays the freight. 

For complete details on both styles 
of Childers Carports, plus a list of 200 
dealers who have installed them (you 
can call any two dealers on the list 
at Childers’ expense) and pictures of 
actual installations, just fill out and 
mail coupon below. 


WE PAY FREIGHT TO 
ANY DEALER IN U. S. 


f~ MAIL THIS COUPON TODAY-—"“ 


ilders Manufacturing Co., Dept. - 
; Childers Manuf ing Co., D AN-1 | 
3620 West 11th Street | 
Houston 8, Texas | 
| Please rush me complete details on | 
ot ilders Continental and the new 
| both Child Cc | and th 
inline Carports, along with a list 
| Thinline C I h a list of 
200 dealers who have installed them and 
: pictures of actual dealer installations. 
| 
| Company 


| 
| 
| 
| 
| Name | 
OU ae eee | 
| 
| Address | 
TN ostiiepieansiieee 
| ce : | 
| 0 Check here if you would like to pay | 
| = your carports while they earn profits | 


‘er you. We finance up to 36 months. 


b nepemtvenn enicnsatnansannninaiheintaineisiiail 
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Symington Wayne 
Buys Globe Hoist 


PHILADELPHIA. — Symington 
Wayne Corp. announces it has ac- 
quired the business and assets of 
Globe Hoist Co., a manufacturer of 
automotive and industrial hoists 
and lifts with plants in Phila- 
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delphia, Long Beach, Calif. and 
Des Moines. 

Globe Hoist will operate as a 
wholly owned subsidiary of Sym- 
ington Wayne and will continue to 
manufacture and market through 
its present organization its com- 
plete line of hoists and lifts, Frank 
L. Bredimus, president of Globe 
Hoist, will be president of the new 
subsidiary. Purchase price was not 
disclosed. 


Satisfied customers 
tend to be steady cus- 
tomers. And outstand- 
ingly different, Tri-Ex 
refined WOLF’S HEAD 
has proved itself over 
and over again as the 
oil that keeps custom- 


ers satisfied. With WoLF’s HEAD car-owners get 
complete engine protection . . . smoother perform- 


ance... fewer repair bills. . 


. use less oil. 


That’s because WOLF’s HEAD is 100% Pure Pennsyl- 
vania ... Tri-Ex refined three important extra 
steps for extra life .. . extra toughness . . . scienti- 
fically fortified for complete, all round protection. 
WoLrFr’s HEAD is outstandingly different and it’s a 
difference that makes a difference to your customers 


... and to you. 


Keep customers coming back again and again ves 
with WoLF’s HEAD . . . commanding distinctive 


customer loyalty. 


MoTOR On 
ano .weEs 


WOLF’S HEAD OIL REFINING CO., INC. 
Olt CITY, PA. 


“WITHIN THE BUDGET OF ANY SIZE DEALERSHIP,” writes J. H. 
Thompson of Thompson Motors, Tupelo, Miss., about his Childers Con- 
tinental Carports. “We cannot tell you just how much... they have 
helped the appearance of our used car lot.’ Read how Childers Carports 
can sell more cars for you. See Page 37. 











Five Bills Sifted .. . 


Safety Probe Bares 
Seat-Belt Plans 


(Continued from Page 37) 


mobiles. He declared, “If the 
American driver is going to con- 
tinue to play highway hari-kari, 
perhaps we can increase his chance 
of surviving unharmed by helping 
him despite himself.” 

Crandell explained the Cornell-| 
Liberty survival] car, which he 
helped design, He told the subcom- | 
mittee that if accidents can be re-| 
duced, then so can insurance pre-| 


miums, 
* + 


* 

HE executive director of the 

American Assn, of Motor Ve- 
hicle Administrators, Leland S.| 
Harris, said: “Federal intervention | 
at this time would be a costly waste | 
of effort and would probably result | 
in serious injury to the economy of | 
this nation. 

“I agree with the automobile 
manufacturers that the prescribing 
of standards and specifications by| 
the Secretary of Commerce would 
create stagnation among automo-| 
tive engineers and designers and| 
eliminate competition to improve 
vehicles and equipment by the 
several manufacturers.” 

What is proposed in the Ben- | 
nett and Roberts bills, Harris 

claimed, is “already done in a 

very comprehensive way.” 

AAMVA thought the Multer bills | 
were piecemeal measures that} 
would not be as effective as broader | 
programs. As for the Schenck mea- | 
sure, “We fully support the purpose | 
of the bill, but believe it is at least| 
five years premature.” 

More knowledge of the “real 
cause” of accidents is needed, said 
Harris, and “Congress could provide 
the stimulus for this work through 
Federal aid as it has done in the 
highway program and many other 
Federal-state undertakings.” 

7 * a 


N A LETTER to the health and 

safety subcommittee, the Ameri- 
can Medical Assn., over the signa- 
ture of Dr. F. J. L. Blasingame, 
urged specific changes in automo- 
bile design. It is the association’s 
conviction that “regulatory action 
at an early date is imperative.” 

While the physicians did not 


U.S. Court Frees 
4 Once Convicted 
Of Parts Fraud 


DETROIT. — Ruling that the 
prosecution failed to show that 
fraud existed in the alleged crime, 
Federal Judge Ralph M. Freeman 
last week freed four men once 
convicted and sentenced to prison 
on charges of running a $100,000 
parts racket. The decision ended 
a two-week retrial. 

Judge Freeman said he made the 
ruling “with great reluctance.” 

Freed were Philip Weiss, of New 
York and Shaker Heights, O.; his 
brother, Emanuel, of New York, 
and Sidney Bergman and George 
Goldenberg, both of Los Angeles. 

They were accused of fraud- 
ulently obtaining, storing, trans- 
porting and selling $100,000 worth 
of Jeep parts in 1952 from Willys- 
Overland Motors, Inc. 

They pleaded no contest when 
brought to trial before Judge Free- 
man in 1956, but they said they 
were innocent when they appeared 
at the court’s probation clinic be- 
fore sentencing. 

The judge then refused to accept 
the no-contest plea and ordered a 
jury trial. They were convicted and 
sentenced to prison. 

They appealed to the U. S. Court 
of Appeals in Cincinnati on grounds 
that statements given the FBI by 
Government witnesses were not 
made available to the defense. The 
court upheld the appeal and sent 
the case back to Judge Freeman 
for a retrial which began last June 
23. 


$357,000 Dealership Planned 

COLORADO SPRINGS, Colo. — 
Lou Grubb Oldsmobile Co. has 
opened for business here. Owner 
William C. Money said he plans to 
spend $357,000 on a new building 
soon, 





take a stand on specific legisla- 
tion, the organization did point 
out the responsibility of the auto- 
mobile industry. 

Although auto makers have, in 
the past, made important contri- 
butions, “in recent years, safety has 
been ignored in favor of other de- 
velopments,” the letter said. 

The medical association listed 
nine suggestions for automobile 


| manufacturers and then 11 more 
for the industry to examine open- 


mindedly and adopt “where feas- 
ible.” 

One of the suggestions was: 
“Make chrome, clock, radiator 
ornaments and other expensive 
gadgets optional equipment and 
install safety equipment as stand- 


| ard equipment.” 


Other suggestions—“repeatedly 
advanced by physicians, research- 
ers, and safety engineers with but 
little success”—included: 

Anchorage for seat belts as 
standard equipment, crash padding 
for interiors, improved steering 
wheel and recessed post, standard 
safety door locks, anchoring and 
locking into position of seats, 


| change in design of deck behind 
|rear seat and elimination of all 


dangerous ornaments and gadgets. 
* & 7 
HAIRMAN ROBERTS, in his 
opening statement, expressed 
concern over the magnitude of the 
problems involved—the accident 
toll in human life and injury, be- 
tween $5 billion and $7 billion in 
property loss each year, as well as 
the hazards from exhaust fumes. 


The purpose of the hearings, he 
said, was to determine what had 
been done, what was being done, 
and what still needs to be done. 

Roberts emphasized: “We can- 
not do this job with a few 
slogans, warning us from bump- 
ers or signs posted along streets 
and highways ... We need safer 
vehicles.” 

His own bill requiring Govern- 
ment-owned passenger cars to meet 
certain safety requirements would 
be effective in having the Govern- 
ment itself set a good example, he 
declared. 

Moreover, he said, “promoting 
the production and operation of 


Qua 


cy, 


safer motor vehicles is a field ip 


which the Federal Government hag 


a definite responsibility.” 
a * * 

‘Maker’s Responsibility’ 
a explained how the cep. 

tificate of fitness given by the 
manufacturer would prevent a cop. 
sumer from getting a “lemon.” HR. 
880 would have manufacturers 
inspect all working parts and ag. 
cessories, road-test the car for at 
least 100 miles and then certj 
the car to be “safe and ready” for 
operation on public highways, 

Moreover, the vehicle would hays 
to be in accord with all specifica. 
tions set forth in descriptive ang 
advertising matter. His bill is ip. 
tended to prevent automobile ac¢j. 
dents due to defective cars ang 
parts, 

HR-380, claimed Multer, “wil 
take the doctrine of ‘Caveat 
emptor’ (Let the buyer beware) 
out of new-car sales.” It “would 
take the onus off the dealer (the 
present 90-day warranty), and 
place it on the manufacturer 
where it should have been all the 
time,” he said. 

Multer continued: “Obviously it 
is easier for the manufacturer ty 

| check for these defects through the 
|course of the manufacture of th 
vehicle, and after 
by the road test, than it would } 
for the dealer... 

“It is most unfair to the deale 
to require him to correct inherent 
| mechanical weaknesses in the man- 
ufacture of an automobile, lemon 


or otherwise.” 
+ oe - 


bill — HR-883 — he described : 
“a step in the direction of probi 
in new and used-car sales.” Sealing 
the speedometer would prevent 


mean that new cars could not b& 
road-driven to dealers and the 
| sold as “new” cars. 

It also would try to prevent 


ment—resetting of speedometers o 
used cars to indicate that they 
been driven less than they actually 
had. 


mate of the cost in time and mong 
for an auto maker to road-test each 
new car for 100 miles. Multer h 


past he had requested more miles, 
and when manufacturers protested 
that these requirements would raise 
the price of cars, Multer had the 
reduced his requirements to th 
“bare minimum.” 
Now, he said, if manufac 
ers cannot meet this minim 
(Continued on Page 39, Col, 1) 
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Probers Study Five Bills .. . 


Safety Quiz Bares Seat-Belt Plans 


(Continued from Page 38) 


without raising prices, it is up to 
them to suggest what they can do 
provide the public with assur- 
ance that their cars are properly 
safe and ready for operation. 

og * ae 


Blow to Bootlegging 


N RESPONSE to another ques- 
I tion from Schenck, Multer said 
he believes his measure would help 
eliminate the “bootlegged car” in 
that the manufacturer would give 
the certificate of fitness to the au- 
thorized dealer and that every con- 
sumer should insist upon it as part) 
of his purchase. 

Multer, pressed by Schenck, ad- 
mitted that the administration of 

ometer sealing in HR-883 
would have to be worked out. 

There also would be problems of 
repairing and resealing speed- 
ometers. 

Bennett, in presenting his bill) 
(HR-722), pointed to the report of | 
the Special Subcommittee on Traf-| 
fic Safety of the 84th Congress. His 
bill seeks to accomplish the rec- 
ommendations of that subcommit-| 





“All known and tested safety | 
devices, such as crash-padded pan- | 
eling, padded windshield visor, | 
dish-type steering wheel, safety) 
glass, etc., should be included as} 
standard equipment on all model | 
0 rs.” 

His bill would require the Secre-| 

ary of Commerce to prescribe 
minimum safety standards and 
would require manufacturers to ob- 
erve the standards. 

* * 


MONG the automobile features 
subject to consideration by the 
Secretary and for possible regula- 
tion as to minimum safety stand-| 
ds,” Bennett said, “would be 
afety padding, steering and other | 
vehicle controls, bumpers and other | 
hock absorbing equipment, lights, | 
brakes, visibility aids and tires. | 
“Imported automobiles also | 
would be required to meet these 
standards. Exempted from the | 
proposed law would be vehicles 
manufactured for export and sold 
in a foreign country and those | 
manufactured for and sold to a | 
law-enforcement agency, fire de- | 
partment or ambulance service.” | 
Bennett quoted at some length) 
he Commerce Department report 
lirected by the Highway Act of 
1956 (House Document 93). He re- 
ferred to the various suggestions | 
nd added that the use of Ensolite 
or padding car interiors was yet 
other desirable safety feature. 
Self-regulation by a uto-makers, 
Bennett maintained, is “totally un- 
stic” despite the “obvious de- 
of most manufacturers to 
their products safe.” The 
highly competitive situation, where 
uto makers are “at the mercy of 
the whims and preferences of the 
buying public,” would prevent its 
iveness, he said. 
“Unfortunately, many or most of | 
safety features either have no) 
es appeal or negative sales ap-| 
peal,” Bennett said, “What would) 


mappen to the public-spirited auto- | 
maobile company which would de-| 
mcde to make less-powerful more-| 


lanageable cars to save American | 
es? Purchasers would flock to} 
rivals and he would lose mil- 
ns of dollars, as would his chain 
dealers. 
“Or suppose he should decide to 
rporate safety features which, 
not unattractive, would 
the cost of his product? 
, he would suffer competi- 
because of price considera- 
tions.” Thus, “inexorable eco- 
Nomic laws” would doom 
self-regulation to failure, accord- 
ing to Bennett. 
Nor would State or local regula- 
on perform the task, said Bennett, 
or since the manufacture, sale and 
use of autos are largely in inter- 
wate commerce, the task must go 
9 the Federal government. 
* + * 


Justifying’ the Cost 


cost of requiring safety fea- 
tures was examined by Bennett. 
mination of some unsafe fea- 


iE} 


gres—-such as projecting hood 


aif 
pe 
; 


fer ornaments—would save 


Money but, he admitted, some safety 


' 
i 





“anges might increase costs. 
His bill, however, “specifies that 


the changes may not unreasonably 
increase automobile costs, and this 
would prevent the Secretary’s re- 
quiring changes whose costs are 
out of proportion to their contribu- 
tion of safety.” 

“Moreover,” he added, “to the 
extent that additional expense is 
necessitated, it would be justified 
from a strictly dollars-and-cents 
standpoint by the decrease in 
financial losses resulting from ac- 
cident prevention, and presum- 
ably, in the decrease in insurance 
rates.” 

Roberts asked why Bennett wish- 
ed the Secretary of Commerce to 
have authority to decide on safety 
features. Bennett stressed the ease 
of administration and pointed out 
that the department could use the 
National Bureau of Standards just 


|as Roberts’ own bill suggests. 


There was some discussion of 
the use of governors on cars. Both 
Roberts and Schenck felt that any 


belts could be fastened would be 
a “major step forward.” Through 
better design of cars, Goddard ex- 
plained, the severity and fre- 
quency of accidents could be con- 
trolled. 

The response of the plastic-bag 
industry to the dangers of its prod- 
uct was cited by the Public Health 
official as proof that an alert and 
willing industry could accomplish 
much, He praised what the auto 


horsepower limitation or any use 
of governors limited the flexibility 
that drivers needed, especially in 
passing. 

Bennett’s response was that tech- | 


Sauer hae an F yon al ae makers already have done, but said 


ter and that the Commerce Sec-| that some features suggested some- 
retary could then administer what| time ago have not received any) 
was workable, action. 
* * | The Public Health Service, as a 
TH next witness, Dr. James|™atter of policy, prefers voluntary 
Goddard, chief of the accident-| Compliance, but if this does not 
prevention program of the Public| Work or at least proceed at a| 
Health Service, stressed that high-| Teasonable pace, then, Dr. Goddard | 
way accidents are taking an es-| felt, the Federal government should) 
pecially high proportion of young| SteP in. 
men between the ages of 14 and| . i . 
25—almost 40 percent of the deaths | Medical Society’s Views 
by motor vehicles. Moreover, up to R. HORACE CAMPBELL, on 
the age of 35, accidents are the| behalf of the American Medical | 
main cause of death. | Assn., emphasized the profession’s | 
Only about $1 million a year is| interest in padding, contour and| 
spent on research and more, espe-| shaping to prevent head injuries— | 
cially in the seat-belt campaign,| the problem in about 70 percent of! 
could be used, Goddard said, | motor vehicle accidents. 
The use of hooks to which seat | The association, he said, is un- 


* * * | 
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equivocally in favor of Federal leg- 
islation to force the inclusion of 
safety devices. He complained that 
while the auto industry did incor- 
porate some features in 1956 and 
promised more in 1957, they have 
not been forthcoming. 

Moreover, they have been op- 
tional equipment, whereas, Camp- 
bell feels they should be standard 
equipment on all but the most ex- 
pensive cars where they might 
reasonably be optional. 

The quality of padding used in 
car interiors on an optional basis 
was criticized by the medical so- 
ciety spokesman. This inferior 

padding with a limited life is not 
enough, he claimed, whereas ade- 
quate padding could be very help- 
ful, 

Campbell declared that “no sub- 
stantial progress has appeared in 
either the 1958 or the 1959 models.” 
And actually, “some regression in 


| Car safety has occurred.” 


Campbell’s testimony was ad- 
dressed specifically to HR-920, a 
Roberts bill to require safety de- 
vices on all motor vehicles in inter- 
state commerce, but he said the 
medical association would be glad 
to have other legislation as well. 
HR-920 is not at present under 
consideration by the subcommittee. 
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Obituaries 


Jim D. Primm 
LAKE CHARLES, La.—Jim D, Primm, 
77, former operator of the Buick agency 
here, died June 29. 
* * * 
James H. Stolz 
WINSTON-SALEM, N. C.—James H. 
Stolz, 29, owner of E, and H, Motor Co., 
died June 28 at a hospital in Durham, 
N. C, 
* * * 
T. W. Laney 
NEW ORLEANS.—T, W. Laney, 57, 
service official of Mack Trucks, Inc., since 
1946, died of a heart ailment here June 30. 
a * * 
Joseph P. Woodlock 
TARRYTOWN, N. Y.—Joseph P, Wood- 
lock, 64, a Ford dealer here, died of a 
stroke June 30 at his home. 
* * * 
Russell D, Groner 
SARASOTA, Fla.—Russell D, Groner, 61, 
a retired Chrysler-Plymouth dealer, died 
June 10. He had lived here since selling 
his dealership in North Olmsted, O., 10 
years ago. Mr. Groner was in the real 
estate business in Sarasota. 
* * * 


Raymond W. Planchard 
NEW ORLEANS. — Raymond W. Plan- 
chard, 59, died here June 24. He was 
with Mossy ee _, (Oldsmobile). 
ao 


Wusinsts H. Steckel 
DENVER.—Francis H. Steckel, 52, owner 
of Steckel Auto Supply Co. and president 
of the Denver Automotive Jobbers A Assn., 


Attorney Assails 
Finance Chief 


In Popovic Case 


CLEVELAND.—The attorney for 
one of Nicholas J, Popovic’s cus- 
tomers drew a bead on the pres- 


ident of Mutual Finance Co. dur-| 


ing the trial that grew out of the 
collapse of the Popovic Chrysler- 
Plymouth dealership. 

The finance company has insti- 
tuted replevin actions to recover 
cars from 18 Popovic customers. 
Mutual held title to the cars; the 
buyers never received titles from 
the dealer. Mutual says Popovic 
never paid for the cars. 

“Mutual Finance knew Popovic 
was robbing Peter to pay Paul,” 
argued Attorney William J. Kraus, 
in cross-examining Bert R, Win- 
ston, Mutual president. 

Kraus continued: “You knew, Mr. 


Winston, that Popovic was hope-| 


lessly in debt, and you let him sell 
cars so he could take the money 
and pay his creditors. Mutual closed 


its eyes to the situation so it could | 


keep reaping the benefits.” 

The dealership was forced into 
bankruptcy Apr. 23. Popovic has 
Said repeatedly that if Mutual had 


not cut off his financing, he could | 


have weathered his crisis without 
anyone losing any money. He testi- 
fied he was forced into bankruptcy 
when Mutual demanded $50,000 on 
one day’s notice. 





died July 4 at St. Luke’s hospital of. can- 
cer. A native of New Mexico, Steckel came 
here in 1934 and began his auto parts 
business. 

* * * 

William Lewis Stokes 
STATESBORO, Ga.—William Lewis 

Stokes, 68, an auto dealer for 38 years, 
died July 5 after a long illness, 

* * * 


Henry Jenke 
BERWYN, Ill. — Henry Jenke, 49, an 
auto dealer here for 20 years, died July 2. 
* * * 


William C, McCarver 
WACO, Tex.—William C, McCarver, 62, 
who was in the auto business in Albuquer- 
que until his retirement in 1957 and who 
drove in the Indianapolis 500-mile race 
in 1926 and 1927, died here June 28. 
x 


Henry M. Strout 

SHARON, Mass.—Henry M. Strout, 57, 
former national sales manager of parts 
and accessories for Ford division, died July 
4. He had also been New England sales 
manager for Ford and had operated Ford 
dealerships here and in Bangor, Me. He 
was a past president of the Maine Auto- 
mobile Dealers Assn. 


Classified Want Ads 


HELP WANTED 


SERVICE MANAGER — Rambler a agency. 
Must have proven record of experience 
and ability to develop top flight organi- 
zation with tremendous growth possibili- 
ties. Ability to handle volume and de- 
liver quality. Now selling 350 new cars 
plus volume used car sales, Salary and 
bonus plan open, Unlimited possibilities 
for the right man. Located in San Fran- 
cisco Bay area. Excellent schools, living 
accommodations and beautiful climate. 
Box 507, c/o Automotive News, De- 
troit 7. 











| GENERAL MANAGER 





ALES MANAGER wanted by dealer 
handling Imperial, Chrysler, Plymouth 
and Simca in the world’s most beautiful 
city, Fort Lauderdale, Florida. This 
county is listed as one of the five fastest 
growing in the U. 8S. It is a most desir- 
able year-round place to live in, Present 
volume 500 units, expected volume in 
1960, 750 units. Applicant must have 
had sales/management experience in 
1,000 car deal or larger, Salary of $10,- 
000 per year offered with substantial 
bonus, Applicant may set this. Please 
write giving your background and send 
photo. Age limits 35-48. This dealership 
operates in an ultra new building and 
has been profitable since beginning. Ad- 
dress replies to Mr. Cy Young, President, 
Young Chrysler-Plymouth, Ine., 1350 
North Federal Highway, Fort Lauder- 
dale, Florida. 





| USED CAR CONDITIONING MANAGER: 


Must be able to handle large volume of 
used cars (2,000-3,000 per year). We de- 
mand only the cleanest cars to show on 
our lots at any time. The man we want 
must be qualified and capable. Salary 
commensurate with experience and abil- 
ity. Location in the greater Denver area. 
Box 557, c/o Automotive News, Detroit 7. 


for small, fast- 
growing imported car dealership in south- 
western city. Interest in business avail- 
able to properly qualified and financially 
responsible party. Other interests require 
full time of owner, Please state age, 
marital and family status, background, 
experience, available capital, personal 
and bank references in inquiry. This is 





a prime opportunity for a hard worker | 


with ability, ambition and limited re- 
sources, Box 575, c/o Automotive News, 
Detroit 7. 


HELP WANTED 


Executive Opportunities 
Volkswagen 


Volkswagen Has the Following Openings in the Latin American 
Division 


RETAIL DISTRIBUTING LEVEL: 


We have openings for the following positions with some of our largest dis- 


tributors: 


1. Two experienced General Managers to completely manage the retail 


outlet, 


dealers, etc. Extensive automotive experience required. Com- 


pensation geared to volume, profits, etc.—Positions could be worth 


ever $30,000 annually. 


Two first class Sales Managers—same as above although compensa- 


tion slightly less. 


Two experienced Administrators to head up Administrative Divisions. 
Salary geared to overall operations. 


WHOLESALE LEVEL: 


The following openings exist with our Wholesale Division: 


Sales Representatives—Openings for three men to supervise distrib- 
utors in oll phases of operation. Travelling will be required. 

Parts and Service Engineers—Three men needed, must have demon- 
strated experience in supervising and training of workshop personnel, 


etc. Travelling required. 


Financial Analyst—To head up financial department, analyzing state- 


ments of distributors, etc. 


Market Research Director—Competent man to head up Marketing 
Department——analyze statistics, etc. 
Young men preferred with automotive experience, however, serious considera- 
tion given to men who can produce a demonstrated record in an allied field. 
All applicants should speak Spanish. Send complete resume and recent photo 
to: Box 571, c/o Automotive News, Detroit 7, Michigan 
Interviews will be held in New York during the week of July 19th. 
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HELP W. a 


Wanted! Consumer Credit 
Insurance Agency... 


Top Commissions Paid 


The Resolute Insurance Companies offer 
top commissions for the writing of auto- 
mobile physical damage coverages, and a 
top PREPAID commission on credit life and 
accident and health insurance. 

Those who qualify realize commissions 
50 to 100 percent more than those paid 
by conventional companies and those not 
specializing in the consumer credit insur- 
ance field. 

If you are getting less than 40 percent 
commission on automobile physical dam- 
age, less than 50 percent commission on 
credit life, you will find The Resolute Plan 
can enable you to increase your commission 
income. 

Full details on The Resolute Plan can be 
obtained by writing: 


E. K. SCRIBNER, PRESIDENT 
THE RESOLUTE INSURANCE COMPANIES 
RESOLUTE BUILDING 
HARTFORD 2, CONNECTICUT 


OFFICE MANAGER 


Male, to start immediately. Medical, Acci- 
dent and Life Insurance furnished, paid va- 
cations, ideal working conditions in private, 
air conditioned office. 
Contact: 
HARRY NEWMAN 
Michigan's Largest Mercury Dealer 
19840 Van Dyke at Outer Drive, 
Detroit 34, Mich. 


SALES CAREER 


Nation-wide automotive parts manu- 
facturer-distributor offers depression- 
proof sales opportunity. Protected ter- 
ritories with established accounts now 
available. Average earnings $8,000 to 
$10,000 per year. Great opportunities 
for advancement to executive positions. 
Write today giving background and 
sales experience. 


Box 581, c/o Automotive News, De- 
troit 7, Mich. 


PART TIME WORK IN ALL 
MARKETING AREAS 


Men mechanically inclined to learn to 
demonstrate a simple, but revolutionary 
invention that positively eliminates all 
automobile whee! balance and tire truing 
devices, cures "out of round" tire effects 
also, in less than five minutes per wheel. 
Spare time can earn up to $50 per day. 
No inve:tment, factory furnishes elaborate 
training program and all equipment with 
no obligation to the right man. This is 
an unusual opportunity to train yourself 
at no cost to fill a full time position if 
you wish. Write giving your background 
and other information for our considera- 
tion if you can qualify. J. Lavinger, B&B 
eanG Co., Box 816, Sioux City, 
owa. 


CHICAGO METROPOLITAN AREA Ford 
dealer wants sharp, fast-moving sales 
manager, capable of hiring and training 
salesmen. $1,000 per month plus, Full 
resume first letter. Box 572, c/o Auto- 
motive News, Detroit 7. 


DIRECTOR OF SALES 
$35,000 SALARY 


Supervise large field force covering OEM, 
distributor and government sales. Age to 50. 
Box 4 
76 E. Monroe Street 
Chicago 3, Illinois 


SALES MANAGER—Profitable 200 car 
Cadillac-Olds dealership in central New 
York state creating new position due to 
sales increase. Senior salesman now per- 
forming management duties unable to 
continue due to volume effect on his 
personal selling time. We require capable 
sales leader and administrator to con- 
tinue our successful operation. No prob- 
lems, no sons, no in-laws to stifle a good 
man’s ambition, Write fully to Box 574, 
c/o Automotive News, Detroit 7, Replies 
held in strict confidence. 


SALES MANAGER for large Florida West 
Coast dealer in sales area of over 450,- 
000, handling three lines of cars for one 
of ‘‘Big Three’’, Man wanted must be 
thoroughly experienced in hiring, training 
and working salesmen and completely 
familiar with, and capable of handling, 
new and used car operations, Excellent 
opportunity for the right man, with 
brilliant future offered. No gimmick- 
type selling allowed, If you can qualify, 
send recent photograph and complete 
summary of experience with references 
to Box 573, c/o Automotive News, De- 
troit 7. 











HELP WANTED 
TRUCK MANAGER to work in one of 
the finest truck areas in 
(northern Ohio). Terrific potential 
backed by unlimited capital, Excellent 
opportunity for man capable of organiz- 
ing and promoting our truck department. 
Compensation open for discussion, Box 


561, c/o Automotive News, Detroit 7. 





SALES MANAGER— VOLUME —Mercury, | 
in | 
1,000,000 trading area, The | 


Edsel, 
middle west, 
man we want must be of good character, 
energetic, capable of hiring and training 
salesmen to produce high volume sales 
with maximum gross profit, Excellent op- 
portunity for the right man, Please write 
us 
experience and references. Box 562, c/o 
Automotive News, Detroit 7. 


Lincoln, English Ford dealer 


Posktion Wanted 


GENERAL MANAGER—SALES MAN- 
AGER,. Young, aggressive, with a good 
background in retail sales. Good closer, 
know all phases of the operation, Col- 
lege graduate, family man, well recom- 
mended. Available within 30 days. Box 
556, c/o Automotive News, Detroit 7. 





ACCOUNTANT-BOOKKEEPER. Nine years 
General Motors and Motors Holding ex- 
perience. Very highly 
Prefer North or South Carolina. Box 
527, c/o Automotive News, — Detroit A 


GENERAL MANAGER, SALES MAN- 
AGER TEAM seeking a challenge. 
desire taking over management of deal- 
ership which has volume potential but 
needs rebuilding. We are leading com- 
munity citizens, with proven automobile 
ability that can be substantiated. Prefer 
Ford or Chevrolet located in midwest, 
southeast or southwest. Will consider 
with or without buy-in agreement. 
576, c/o Automotive News, Detroit 7. 


SERVICE MANAGER desires similar posi- 
tion with northern New England Buick 
dealership. Excellent background, refer- 
ences, fourteen years’ experience. Full 
resume upon request. Box 582, c/o Auto- 
motive News, Detroit 7. 

BOOKKEEPER or office manager, age 31, 
11 years’ GM experience, desires respon- 
sible position, Box 563, c/o Automotive 
News, Detroit 7. 








TOP MANAGEMENT—Highly qualified | 


business manager and sales manager 
desire connection with reputable Chev- 
rolet or GM dealer interested in retire- 
ment. Want opportunity to buy-in on 
profit sharing basis, Some money avail- 
able for initial investment, Top refer- 


ences as to ability and honesty, Chicago | 


area desired, but will consider any good 
location. Box 564, c/o Automotive News, 
Detroit 7. 


| FLORIDA COAST 
the country | 
and | 


in confidence about yourself stating | 


recommended. | 


We} 


Box | 


DEALERSHIPS AVAILABLE 


ae —e 
=xclusive county fran. 
chise handling ‘‘Big Three’’ <iual and 
most popular and profitable import, May 
sales 22 new and used, Sales growing 
future potential excellent, No slump seq. 
son. Excellent used car operation, Won. 
derful recreation area, No used 
receivables, 
Reasonable lease. Owner-manager wif] 
stay temporarily if desired. Confidentiaj, 
Box 497, c/o Automotive News, De 
troit 7. 





FOR SALE: Automobile agency handling 
top line cars, town of 12,000. Priced ts 
sell. Write: Oldsmobile and Cadillac, 13 
West Laurel, Independence, Kansas, 


FOR AMERICA'S 
MOST POPULAR 
IMPORTED CAR 


In a large eastern city. Applicant 
must have top references and be 
factory approved. In reply give 
full information. 

Box 550, 
Detroit 7. 


c/o Automotive News, 


DEALERSHIP AVAILABLE HANDLING 
RAMBLER, excellent used car operation, 
Located in southeastern Pennsylvania) 
with good potential, Now selling 400 new 
and used units per year. Reason for 
selling—partnership dissolution. Write to 
Box 567, c/o Automotive News, De 
troit 7. 





DUE TO ILLNESS, agent handling Ram- 
bler will sell everything: Real estate, 
business, equipment, merchandise. Good 
opportunity for an aggressive salesman, 
Sales room and service department, Rea 
sonable price—Possession at once, Lioyd 
Handschy, Broker, New Concord, Ohio, 


DEALERSHIP AVAILABLE. Exclusive 
franchise booming Arizona city handling 
top selling import line plus two lines 
famous sports cars, Full price $40,000— 
No blue sky, Box 568, c/o Automoti 
News, Detroit 7. 


DEALERSHIP AVAILABLE handling “Big 
3’’, including medium and luxury lines, 
600 potential to start, 500,000 trading 
area, Stable economy in south central 
New York. Modern building, well equip 
ped. Reasonable sale or lease, including 
used car lot, with or without cars, Cur- 
rent parts stock, Owners retiring. Bax 
569, c/o Automotive News, Detroit 7. 











FOR SALE: DEALERSHIP HANDLING 
Dod ge-Chrysler in Wilmington, North 
Carolina. 180 car deal, trading area of 
100,000 population, Will sell shop equip 
ment, parts and office equipment fa 
$20,000, which is $10,000 below cost 
Will lease building and used car facil- 
ties, immediate possession, Write: R, R 
Key, Key Motor Company, 721 
on St., Wilmington, North Caro 
ina. 





ONE OF NATION’S BEST—Now success- 
fully managing metropolitan GM dealer- 
ship. I’ve gone as far as I can go, now 
desire an opportunity to manage on 
profit sharing basis and buy-in with 
earnings. I’m 31, make a personable ap- 
pearance, have a family, am leader in 
church and civic organizations, with 
sufficient education and knowledge of the 
automobile to insure success, Prefer GM 
deal in Florida or Gulf Coast area, My 
record of success and references will 
stand most rigid investigation. Write or 
wire: Box 565, c/o Automotive News, 
Detroit 7. 


PARTS OR SERVICE MANAGER or sales 
representative. Thoroughly experienced in 
all phases of service and parts manage- 
ment. Age 36, aggressive, very sales 
minded, Desires opportunity for chance 
of advancement. Box 566, c/o Automo- 
tive News, Detroit 7. 


AGENTS WANTED 


THE DOBIE COMPANY, specialists in 
dealer sales promotion for over twenty 
years, offers profitable agency deals, full 
or part time, to experienced promotion 
salesmen, Write Detroit office: 16150 
James Couzens Highway, for deal on 
territory you can cover monthly, 


DEALERSHIPS AVAILABLE 








FOR SALE: Dealership handling Chrysler- 
Plymouth, shop equipment, parts and 
office equipment, Will transfer good lease 
on building and used car lot, These 
facilities can be used for Chrysler-Plym- 
outh, Dodge-Chrysler or Rambler, which- 
ever you choose. Will consider any offer. 
Immediate possession, Box 546, c/o Au- 
tomotive News, Detroit 7. 





AVAILABLE — Agency handling Hillman- 
Triumph for Lorain County, The Jordan 
Realty Company, 704 Blossom Drive, 
Lorain, Ohio. 





DEALERSHIP IN CENTRAL OHIO han- 
dling Continental, Lincoln, Mercury, 
Edsel and English Ford, Have operated 
this dealership for eight years with a 
very good profit. Located on main street 
with 600 feet frontage and 700 in depth. 
Very low rent and 100% service absorp- 
tion. Must investigate to appreciate. 
Reason for selling, am purchasing a 
larger dealership. Box 577, c/o Automo- 
tive News, Detroit 7. 





DEALERSHIPS AVAILABLE with a nom 
competitive TE RRA MARINA mobile 
houseboat—combination boat cruiser, 
house trailer—steel hull, aluminum cabin, 
toilet, kitchen, three open sun decks, 
One person operation. Sleeps four if 
luxury. Only $2,495 retail F.O.B, Texas 
—less liberal dealer discount, Enjoy the 
additional profits that are in boat sales, 
Your regular finance company will give 
wholesale-retail financing as in cars, Don 
Pierson Distributors, Eastland, Texas. 


Solid Gold Auto Agency Deal 
AND 
NO "BLUE SKY" TO BUY! 


Modern, completely equipped ‘'pin-up'’ auto 
agency in prime location now holding Ram 
bier and Metropolitan franchises can be pur 
chased by qualified auto man for BOOK 
VALUE OF ASSETS! Located in thriving beach 
—— (less than | hr. from downtow# 
L. A.). This Ist class store cited by factory 
for highest % sales penetration in entire 
zone in 1958 and is on road to same position 
for 1959. Sells as high as 100 units retail is 
single month, It's a going, growing business 
and a golden opportunity for a man wi 
right auto background and adequate financial 
backing to assure himself of high future it 
come. Approximate book value of assets 
$100,000. Want cash but right terms will be 
considered. 
%& PLENTY OF NEW CAR SHOWROOM 
DISPLAY SPACE 
%& MODERN FULLY EQUIPPED ADJA- 
CENT USED CAR LOT 
%& BUSY UP-TO-DATE PARTS AND SERVY- 
ICE DEPTS. 
% EXECUTIVE OFFICES AND PLENTY OF 
CLOSING OFFICES 
eo PARTS AND ACCESSORY 


OCK 
ye BALANCED NEW & USED CAR IN- 
VENTORY 

te EXCELLENT LEASE WITH OPTION 
DEAL DIRECT WITH OWNER forced to 
due to illness in family. Address inquiry 
lining background in auto industry and i 
cating you are in a financial position to han 
dle and owner will contact you personally. 


Ray Vines Motor Sales, Inc. 
1745 NEWPORT AVE., COSTA MESA, CALIF. 
|e RESTO ane eI <E 


sell 


real estate or obsolescence, #7 














DEALERSHIPS AVAILABLE 

RIDA EAST COAST: Handling Lin- 
qoin-Mercury-English Ford in fastest 
ng area in the state. Big potential. 
‘ and $17,000 will take us out, Stivers 
$Co., Cocoa, Florida. 





N. Y. N. J. 
CONN. 


Distributor Has a Limited Number of 
Dealerships Available for 


Austin-Turner 
SPORTS ROADSTER 


NEMET MOTORS 


153-19 Hillside Avenue, Jamaica, N. Y. 
JA 3-5858 
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News, De potential We will also invest up to 


DEALERSHIP WANTED 
















—. | you manage and operate the dealership 
cy hand on a buyout basis. This investment ap- 
O. Priced to§ plies to either an existing or new deal- 


-adillac, 149) ership. Please write us in strict con- 
Kansas, fidence about your financial needs. Box 
534, c/o Automotive News, Detroit 7. 


WANTED—GM, FORD OR CHRYSLER 
product franchise in Chicago suburb, 


‘Ss Wisconsin, Michigan, Illinois, Ohio or | 
' Jowa. Pay all cash, lease or buy facili- 

R | ties, Factory approval assured, Confi- 

g dential. Box 578, c/o Automotive News, 
i Detroit 7. 

\pplicant 

and be 

ly give 

. News, 






























HANDLING 
r operation, 
nnsylvania, 
ing 400 new 
Reason for 
n. Write to 
News, De 


é eres 


REWARD for the correct address of 
man known as Perry E. Walker, Negro, 
30 years old, believed to be employed in 
foundry work. Or for the location of his 
1959 Chevrolet Impala Sport Coupe, ser- 
jal No. F59N 125630, solid Aspin Green, 
believed to have Ohio license plates. 
Telephone or wire collect to: Nelson 
Enterprises, Inc., 1620 S. Brown &t., 
Dayton, Ohio. Phone: BAldwin 6-1361. 


D: 
hereabouts of auto salesman known 
usiy as John Jank or Andy Layton. 
seen driving 1959 Ford retractable 
.T., motor #C9EW 137925, white with 
lurquoise interior. Please write or call 


dling Ram- 
eal estate, 
ndise. Good 
> salesman, 
‘ment, Rea- 
once. Lioyd 
cord, Ohio, 


Exclusive 
ty handling 

two lines 
e $40,000— 
Automoti 





ndling “Big pliect: Nappa Ford, Inc., 655 Newark 
ixury lines, ve., Elizabeth, New Jersey. EL 4-8030. | 


00 trading 
uth central 
well equip 
>, including 





DEALER SERVICES 


cars, Cur-§ H. K. Williams, Manager 
siring. Bax] HOME DETECTIVE CO., INC. 


37 Years operating a complete 


LOCATOR AND 
REPOSSESSION SERVICE 


and America's Premier Skip Bulletins to 
dealers, banks, finance firms, law enforce- 
ment sources. Write for loss forms and 
tates on financed, leased, rented autos, 
mobile homes, tractors, trucks. Fast, daily 
service Cherry Point, rt Bragg, Camp 
Lejeune, N. C., Wilmington and all of 
Carolinas. Write P. O. Box 862 or phon 
BR 2-2034, BR 5-3757, Greensboro, N. C. 





LAN DLING 
ston, North 
ng area of 
shop equip 
ipment for 
elow cost. 
car facil- 
rite: R, R 
721 South 
Yorth Caro 





vith a nom 
NA mobile 
t cruiser, 
num cabin, 


PAY HIGH DOLLAR for good 


$250,000 in your dealership and will let | 


Information leading to the | 


DEALER SERVICES 


STOP LOSING NEW CAR SALES! Dis- 
cover how much your competitors’ cars 
really cost, The book, ‘‘AUTO COSTS,’’ 
gives you the factory invoice prices of 
all 1959 American cars, 25 foreign cars, 
4 American trucks and all their equip- 
ment. Used by dealers and banks nation- 
wide, Order your ‘59 edition today for 
only $10—three year subscription $18 
(including all supplements). AUTO 
ne? Box 224, Dept. 3Z, New York 
i, N. Y. 





Let Military Acceptance 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance Corporation will help 

you make more auto sales to Military per- 

sonnel . , . because: 

| |. We finance up to 36 months. 

2. Cars may be taken overseas without 
refinancing. 

. We make auto loans, finance, or re- 

finance, anywhere in the world, at low, 

money-saving rates, for officers and non- 

commissioned officers of pay grades E5 
and above . . . on a simplified, non- 
recourse basis. 

MILITARY ACCEPTANCE CORP. 

Dept. D, P. O. Box 2166, 800 Broadway 

| San Antonio, Texas—Telephone CApitol 6-268! 

“Worldwide Financing for Military Personnel" 

USAA Insurance available 
| to qualified officers) 











TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 


Furniture—Equipment—Machiner y—Tools 
For Buy/Sell Agreements, Annual Fiscal 
Reports, Tax, Banking and Insurance 


Write for free 
“Hidden Earning Power" booklet. 


| AUTOMOTIVE INVENTORY & APPRAISAL CO. 
| 10040 Freeland Ave. Detroit 27, Michigan 
WeEbster 3-6445 
SR Se EERE RPE ETT 


| 
| CARS WANTED | 
| WANTED — TOY FURY AUTOMOBILE. 
Call or write Cooley Motors, Inc., 3140} 
West 25th St., Cleveland 9, Ohio, SHady- | 
side 9-3333. | 


CARS FOR SALE 
| CADILLAC 1957 LIMOUSINE — Cadillac | 











} 
| 


1957 sedan, both 9-passengers, both air} 
conditioned. Two 1956 Cadillac 8-pas- | 
senger sedans. One equipped with air| 


conditioning. 1952 Cadillac limousine. | 
Former funeral home cars, Write or wire 
for appointment to inspect. Box 579, c/o 


Automotive News, Detroit 7. 


| 
| 





VOLKSWAGENS 


Immediate Delivery 


1959-58 sedans, convertibles, Karmann- 
Ghias, Micro Buses, All Commercial 
models—All cars fully Americanized. 


* 
English Manuals Available 
* 


America's Largest 


TOD-O-CAR, INC. 


On Hand at Our Two Locations 


* 

1415 HAINES STREET 
PHILADELPHIA 26, PA. 
Phone: WAverly 7-3500 

* 

DARLINGTON, SOUTH CAROLINA 
CLANTON'S AUTO AUCTION 
Phone: Express 3-286! 

NOW for the Midwest at big transporta- 
tion savings, deliveries to Great Lakes 
ports: Buffalo, Chi- 

cago, Duluth. 


Cleveland, Detroit, 











CARS FOR SALE 
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LATEST MODELS VWs, SERIALS 


120 WALL STREET, 


stocks always available. 





Cash In On Profits Now! 


VOLKSWAGENS 


Any model ¢ Any type © Any year 
IMMEDIATE DELIVERY 


directly to your port of destination. Choose your colors and models from large 


We Supply English Manuals 
Trade with America's Largest and Most Reliable Volkswagen Organization: 


CRANE TRADERS, INC. 


Small Car Division, Sales and Service 
2911 35th Avenue, Long Island City 6, N. Y. EMpire 1-1690-1-2 





TO SELL 


VOLKSWAGENS 


GHIAS-RENAULTS-FIATS-SIMCAS-VOLVOS 


NO. 2,400,000/2,500,000 AND UP 


Fully Amer.—All Colors—immediate Shipment Anywhere 
In U.S.A.—For Information, Prices, Details, Phone, Wire, Write: 


NANA TRADING CORP. 


NEW YORK 5, N.Y. 


BO 9-4747 — TWX: NY 1-4811 












CARS FOR SALE 





USED MERCEDES-BENZ 
Selected Ist class condition 
All models, 1951-1959 
Cabriolets our Specialty. 
Supply on hand, Tel.: NEwburgh 2248 


GLOBE AUTOMOTIVE IMPORTS, INC, 
Box 508 Montgomery, New York 





VOLKSWAGENS 
1959'S 


Serial No. 2,400,000 and up. Sedans, 
Sunroofs, Convertibles, Karmann Ghias, 
Microbuses, Trucks. All fully American- 
ized, All Colors. Immediate shipment 
freight prepaid to any city in VU, S. A. 


MERCEDES 220S 
TRIUMPH TR3 


Continuous Supply Guaranteed 





For information, prices, etc., Wire, 
Phone or Write: 


Tri-Car Imports, Inc. 
23 Popham Rd. P. O. Box 687, Scarsdale, N.Y. 
Phone: SCarsdale 5-3800 
Evenings Phone: Yonkers, N. Y., 5-1038 





Attention 


Foreign Car Buyers 


VOLKSWAGENS 
OPELS - MERCEDES 
TAUNUS 


"56 to ‘59 Models 


Specializing in direct shipments to your 


port. 
save with our low, direct to you prices. 


closest Eliminate the middle man, 


Guaranteed titles. 


GERMAN IMPORTS, INC. 


7925 Stephenson Road 
Baltimore 8, Maryland 


HU 4-0889 Mr. Grillo 


VOLKSWAGENS 


Why Use A Middle Man? 
Buy Direct from the Largest 
Exporter in Germany 


1959, '58 and '57 Sedans, Ghias, Con- 
vertibles, Micro Buses. All commercial 
models, 


ALL CARS COMPLETELY AMERICANIZED 
THROUGH OUR OWN CONVERSION 
PLANT. 


Bank and Trade references will 
be furnished. 
RUDI ARONS, INTERNATIONAL 
AGENCIES G.M.B.H., 
Neue Rabenstrasse 32, Hamburg 
36, Germany. 
Cable address: 
RARONS HAMBURG. 


Contract your conversion work 
through our plant. All American 
requirements met to perfection. 
Quotations on request. 





VOLKSWAGEN 


Sedans, Sunroofs, Ghias, 
Convertibles 


MERCEDES 220S 


Immediate delivery, direct shipments to New 
York, Philadelphia, Houston, Jacksonville, Los 
Angeles. 


BENTON ENTERPRISES, INC. 


1860 Broadway, New York 23, N. Y. 
CIRCLE 5-0630 
Jacksonville: EL 6-7551 
Houston: Capital 7-5260 





ANTIQUE CARS FOR SALE 


1928 FORD FIRE TRUCK—makes excel- 
jent parade or show auto. $750. Eric 
Swanson, 1712 Central, Fort Dodge, 
Iowa. 


1919 OLDSMOBILE touring, 4 cyl., expert- 
ly restored. New tires and battery and 
ready to drive anywhere. Pictures on re- 
quest. Priced at $1,200. Keyes Motors, 
Ironton, Ohio. 


AUTOMOTIVE NEWS, JULY 13, 1959 














ANTIQUE CARS FOR SALE 


BUICK 1921 touring, 
Good condition. 
car. 4941 Holmes, Corpus Christi, Texas. 


PARTS FOR SALE 


motor No. 847209. 


CHEVROLET PARTS, antique or classic. 


Louis Chevrolet, Box 51, Thompsonville, 
Connecticut 


LLOYD PARTS—Orders shipped promptly. 


Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 


LLOYD PARTS — complete stock, Prompt 
shipment, Importers and distributors for 
Lloyd cars and trucks, Greene County 
Motors, Catskill, New York, Phone: 1582. 


LLOYD PARTS: Large stock available. 
Immediate shipment. J. C, Lewis Motor 
Co., Savannah, Georgia. 


TRUCKS FOR SALE 


FOR SALE: Twenty 35 ft. Whitehead and 
Kales four car transporter semi-trailers. 
Inquire Box 570, c/o Automotive News, 
Detroit 7. 

i BUSES FOR SALE 

GMC GREYHOUND Silverside diesel buses, 

models PDG 3701, 41-passenger, 











750. 1948 GMC, PD 3703, full Silverside 
41-passenger, $3,500. 1956 Fixible deck- 
and half, 41-passenger, GMC diesel tran- 
sit buses, all models available. Box 580, 
c/o Automotive News, Detroit 7. 





BUSES FOR SALE 


2—1945 Aerocoach, 37 passenger 
1—1947 Beck, 35 passenger 

1—1954 Dodge school bus, 48 passenger 
I—1952 Dodge school bus, 60 passenger 
1—1953 GMC school bus, 54 passenger 
I—195!1 Superior school bus, 6! passenger 


These Buses Are Priced To Sell. 


Wolfington Body Co., Inc. 


58th & Lansdowne Ave. 
Philadelphia 31, Pennsylvania 
Phone: GReenwood 7-6225 
Call Collect For Prices And Other Details. 








DECAL TRANSFERS 
TRUCK DECALS; no charge for sketch; 
durable, brilliant colors, 
ples. Allied Decals, Inc., 
Cleveland 3, Ohio 





‘SHOP EQUIPMENT WANTED 





WANTED TO PURCHASE — One electric 
auto lift in good shape. Call collect: 
Meyers Auto Parts, JAckson 2-2222, New 
Orleans. 





SHOP EQUIPMENT FOR SALE 











At Public 


Auction 
Contents of 


West Toledo 
Motors, Inc 


Previously DeSoto-Plymouth dealer 
821 PHILLIPS ST. 


Toledo, Ohio 


FRIDAY, JULY 17th, 1 P.M. 
until sold 








Machinery, shop furniture and fixtures, 
service equipment, neon signs, tools, office 
furniture and fixtures and office mechan- 
ical equipment, parts, parts bins. 


Sale conducted by: 


Montpelier Auto Auction Co., 
Montpelier, Ohio 
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Sell or trade for used 


$3,250. | 
1948 model PDG 4151, 41-passenger, $5,- | 


Write for sam- | 
8356 Hough, | 


BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS' SPECIAL (F.0.8. Factory Net) 


$52 .35D Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 


Action 


Four Seah Hook-Up 
DEALERS' SPECIAL (F.O.B, Factory Net) 


85 Fed. Tax Included 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 


} Canadian Distributors 


FIVE WHEELS, LTD. 


599 Yonge St. 
Toronto, Ontario 





| CONVERTIBLE TOPS—$20.50. Jeep tops, 
| $72.20. Headlinings, $12.50. Free cata- 
logue, BIG BUCK, 12 Elliott, Beverly, 
| Mass. ee 

SHOP EQUIPMENT FOR SALE 








| Going Out of 
Business Sale 


BUICK DEALER 


Large Lot of Ist Class Equipment Includ- 
ing Following: 


Drive on Bear front end align. and str. 
machine, Cost $3,000 sale price 


$1,200. 


24 Burrows parts bins, the very best... 
sale price $65 each. 





Ruger 2-ton floor crane, electric welding 
outfit, Brake Shoe machine, undercoating 
machine, almost new, and two barrels 
UC Mat. $200. Work benches, Doyle 
vacuum cleaner, Allen unit tuner. 


OAK HILL MOTORS, INC. 


Phone: HO 9-3354 
Oak Hill, West Virginia 





RRS aS IN ETT 
SEE PAGE 24 
for the nation's 
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New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $9 [] or Two Years $16 [] 


All Other Countries — One Year $13 [] or Two Years $22 [1] 





AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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TOP AUTO AUCTIONS 
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How much 
advertising can a 


CHEVROLET dealer 


in MILWAUKEE 
get for 


& @ That amount buys 24 lines (less than two inches) in the leading Milwaukee 


newspaper or —a full-color, full-page ad in The Saturday Evening Post! A Milwaukee Chevrolet dealer gets 
222,058 selling exposures to prospects right in Milwaukee from every Chevrolet ad page in the Post. They’re 
Post-Influentials, who not only buy cars, but help sell them, too! Yet the factory’s cost per Milwaukee Chevrolet 
dealer is only $18.30. That’s efficiency, that’s sales power . . . at the local level! Proved! Chevrolet gets more 
than 29 million Ad Page Exposures — 29 million face-to-face contacts with Post-Influentials — with every 
ad it runs! Like to know how many of your local prospects your factory’s ad page will be exposed to. . . and at 
what cost? Drop me a card. Let me know the make of car you sell and your city: Jim Gavagan, Vehicle Marketing 
Manager, The Saturday Evening Post, Independence Square, Philadelphia 5, Pennsylvania. 


YOU CANT BEAT 


‘i id | E ‘i Fi 
a if A CURTIS MAGAZINE 


FOR LOCAL IMPACT ! 





